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Management Summary

33
Prosperity and success is the promise of these Chinese characters
to the reader.

In this brochure we show you more — we show you how you can
benefit in a lasting way from the biggest world exposition of all times
by becoming an integral part of the official Swiss presence at the
Expo 2010 in Shanghai.

We look forward to welcoming you aboard!

Presence Switzerland Presence Switzerland
CEO Presence Switzerland ead of Major International Events
. R

. _E ; z —ﬂ;::ﬂ:‘:'-...:__\-‘—-_..\;

/ Manuel Salchli
Ambassador Member of the Executive Board
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1 Introduction

1.1 World Fairs

World Fairs, also known as World Expos or Expositions Uni-
verselles Internationales, are international exhibitions. The first in-
ternational exhibition was held in 1851 in London.

The Bureau International des Expositions (BIE) in Paris, of which
Switzerland is a founder member, recognises two categories of
world expo: category A, held every five years and lasting six
months, and category B, of three months’ duration.

The theme of the next category A expo to take place, Expo 2010 in
Shanghai, is “Better City, Better Life”.

World Expos are representative platforms which as well as of con-
siderable political and economic importance are also of great scien-
tific and cultural interest. They provide opportunities for countries to
communicate information, build up networks and promote cultural
exchanges, as well as to create and project their respective national
images to the world.

In recent years, World Expos have increasingly focused attention on
contributing to the solution of economic, social and environmental
problems. Participating countries and organisations thus showcase
their own innovative and sustainable solutions in fields related to the
chosen theme of the expo.
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1.3 Federal Department of Foreign Affairs

As part of the Federal Department of Foreign Affairs (FDFA), Pres-
ence Switzerland is responsible for the implementation of Switzer-
land's communication abroad strategy as defined by the Swiss Fed-
eral Council.

The purpose of Switzerland's communication abroad is to promote
Switzerland's visibility abroad, to present Switzerland's political con-
cerns and positions to foreign audiences, to expand and to cultivate
networks with present and future decision makers and to analyse
how Switzerland is perceived abroad.

The FDFA (Presence Switzerland) fulfils this mandate by carrying
out projects abroad, by inviting opinion leaders and decision makers
to Switzerland, by disseminating information about Swiss life, cul-
ture and institutions and by managing official Swiss presentations at
major international events. The target audience is present and fu-
ture foreign opinion leaders from the fields of politics, business, sci-
ence, culture, media and education as well as journalists, school
classes and students.

Schweiz. Suisse. Svizzera.



1.3  Official Swiss pavilion

By creating attractive pavilions and interesting support programmes,
Switzerland has succeeded in the past years not only in stimulating
the interest of visitors and specialists in various fields including the
media, but in achieving a high level of international acceptance.

World Expos are platforms with a global impact. The official Swiss
pavilion is an ideal instrument for fine-tuning and strengthening
Switzerland’s international image so as to obtain the greatest possi-
ble benefit from participation.

2 Expo Shanghai 2010

Expo 2010 in Shanghai opens on 1 May and closes on 31 October
2010.

It promises to be a truly record-breaking event. More than 200 na-
tions and international organisations will be presenting their inter-
pretations of the official theme: “Better City, Better Life”.

The organisers expect no less than 70 million predominantly Chi-
nese visitors during the six months the expo will be open.

The city’s infrastructure is being massively expanded to cope with
the challenge of Expo 2010: six new urban railway lines with an ad-
ditional 200 stations are being built; the road system is being devel-
oped and around 400 hotels are due for renovation with 300 more to
be erected.

Federal Department of Foreign Affairs FDFA (Presence Switzerland), Bundesgasse 32, CH-3003 Bern

SWISS PAVILION
e EXPO 2010 SHANGHAI

The delta region of the Yangtze River is an ideal location for the
World Expo. For as well as Shanghai, China’s economic dynamo, it
is home to the industrial city of Suzhou and the tourist destination of
Hangzhou. These three cities are home to many millions of people -
great metropolises with much to attract businessmen and tourists
alike.




2.1 The site

The Expo site is to the south of the city, right next to the Huangpu
River. It covers an area of 5.28 square kilometres.

Both sides of the river will be in use during the Expo, linked by
bridges.

The site will be divided into sections. In addition to the main China
pavilion and the joint pavilions there will be special sections for na-
tional pavilions arranged by continents.

There will be several entrances to the site. In addition, on-foot visi-
tors will be able to move through the site by means of an internal
railway and a bus network.

2.2 Thetheme

As the official theme “Better City, Better Life” makes clear, Expo
Shanghai 2010 will focus on urban life and its potential for im-
provement.

Under this heading the pavilions may explore any of the following
topics:

Blending of diverse cultures in the city
Economic prosperity in the city

Innovation of science and technology in the city
Remodelling of communities in the city
Rural-urban interaction
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Expo Shanghai 2010: facts and figures

200 participants including nations and international organisa-
tions

70 million visitors expected

Total surface area of 5.28 square kilometres

Expected number of visitors per day: 388,000

Capacity of Swiss pavilion: 24,000 visitors per day

Biggest World Expo ever.



2.4  China: facts and figures

World’s third largest country with a surface area of 9.6 mil-
lion square kilometres

With more than 18 million inhabitants, Shanghai is one of the
10 most populous cities in the world

Most populous nation in the world with 1.32 billion inhabi-
tants

World’s third largest economy ahead of Germany and
France

Gross domestic product (GDP): USD 2,644.64 billion
Swiss exports: CHF 5,419.43 million

Swiss imports: CHF 4,782.22 million

Since 2002, Switzerland’s most important trading partner in
Asia

3 Official Swiss pavilion 2010

The winner of the two-stage competition launched by Presence
Switzerland in 2006 for the Swiss pavilion in Shanghai was,
Buchner Brindler architects and Element design agency with a
concept for a truly innovative pavilion.

The jury found the emblematic nature and originality of the project,
as well as the technical skill, sustainability and emotional appeal
entirely convincing.
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Expo Shanghai 2010 is a unique opportunity, not only to project a
stronger and more sustainable image of Switzerland in Asia, but
also for your company to present itself to a vast public with a de-
clared interest in Switzerland and to create and develop a new and
significant network of relations.

Switzerland’s official presence in China will be preceded by a multi-
faceted support programme and a wide-ranging communications
campaign that will be supplemented and systematically promoted
before, during and well after the Expo.




3.1 Concept and architecture

The official Swiss pavilion will explore one of the aspects of the
Expo Shanghai 2010 theme — “Interaction between urban and rural
areas” — in an attractive and stimulating way, with innovative solu-
tions in an area covering 4000 m2.

There is a strongly architectonic approach to the problem, designed
to focus the attention of the visitor through eye-catching architecture
and innovative building materials.
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Thus for example the facade is a transparent construction of an alu-
minium netting including bioresin plates in which intelligent solar
cells are imbedded. These cells tap into the ambient energy of the
pavilion — solar, wind, photo flash light — and convert it into the pavil-
ion’s lighting. The pavilion facade will thus be an animated flashing
optical phenomenon that demonstrates how the energy around us
can be put to good use.

Once inside the pavilion the visitor is confronted by a spellbinding
panorama of the Swiss Alps and by the visionary power of
Switzerland and its people. Elsewhere the theme chosen by
Switzerland, “Interaction between urban and rural areas”, is devel-
oped with an impressive display of solutions to a variety of prob-
lems.

Certain to be an attraction with young and old is a chairlift that will
transport visitors away from the stress of the city on a six-minute
ride that carries them up to a green meadow radiant with flowers
and the tranquil beauty of nature.

Thus, the pavilion completes a harmonious cycle of the Expo
Shanghai 2010 main theme of sustainability and the quality of life.

The intellectually challenging concept behind the exhibition reflects
a clear desire to illustrate the hybrid nature of the city of the future,
balanced between technology and nature, in an effort to foster quali-
ties in life in an urban environment.
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3.2  Experience and event platform
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3.3 Timetable

Key dates
December 2008 Invitation to tender for construction of
the pavilion
May 2009 Construction begins
December 2009 Completion of shell
March 2010 Completion of pavilion inside and out,
installation of exhibits
1 May 2010 Gala opening of EXPO
2 July 2010 Nation Day Switzerland
1 August 2010  Swiss National Day
14 September 2010 60 years of diplomatic relations be-
tween Switzerland and China
31 October 2010 EXPO closing ceremony

4 Sponsoring packages

Through sponsoring you can become a partner of the official Swiss
pavilion and benefit directly from Switzerland’s presence at the
Expo Shanghai 2010.

Our platinum partners: Holcim, Nestlé, Swatch, and Swiss Interna-
tional Airlines, the official airline, have shown the way. Their solid
commitment underlines the economic importance of the Swiss pavil-
ion at the World Expo 2010 in Shanghai.
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There are still a number of possibilities to participate and to make
the Swiss pavilion a platform representing your company, to care for
important clients, and to establish useful new business contacts.

Whether for a special meeting or conference, a business excursion,
VIP treatment or product placement, the following sponsoring pack-
ages show how participation in the official Swiss pavilion can bring
long-lasting prosperity and make the Expo 2010 a success to your
company.

Platinum partners:

swatche

Official airline:

SWiss
o+
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4.1 Gold Partner

Our gold partners benefit especially from the official status of the
Swiss Pavilion and are integrated in our communication tools (Inter-
net, media work etc).

Exact sponsoring details are listed below. If you have any questions
please do not hesitate to call us.

The number of gold partners is limited to six in order to ensure ex-
clusivity rights.

Package price gold: CHF 400'000. —

4.2 Silver Partner

The benefits for our silver partners concentrate around exclusive
VIP and hospitality in the Swiss Pavilion.

Exact sponsoring details are listed below. If you have any questions
please do not hesitate to call us.

The number of silver partners is limited to six in order to ensure ex-
clusivity rights.

Package price silver: CHF 250'000. —

4.3 Partnership for cities and cantons

The partnership for cities and cantons offers the possibility to pre-
sent themselves within 14 days in the public space of in the Swiss
Pavilion.
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Exact sponsoring details are listed below. If you have any questions
please do not hesitate to call us.

There are ten slots available during the Expo.
Package price cities and cantons: CHF 200'000. —

4.4  Premium Supplier

The sponsoring focus for premium suppliers is on logo presence
and communication.

Exact sponsoring details are listed below. If you have any questions
please do not hesitate to call us.

The number of premium suppliers is limited to ten.

Package price premium supplier: CHF 100'000.—
(maximum of % value in kind)

4.5  Supplier

The sponsoring focus lies on logo presence on value in kind in
within the official Swiss Pavilion.

Sponsoring details are listed below. If you have any questions
please do not hesitate to call us.

The number of suppliers is limited to twenty.

Package price supplier: CHF 50'000.—
(maximum of ¥ value in kind)
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5 Sponsoring benefits

Cities& Premium

Benefits Silver cantons supplier Supplier
Status as Sponsor Exclusive rights to all Sponsoring

opportunities with related benefits,

and to take advantage of status

as Sponsor in own advertis-

ing/publicity. X X X X X

China factor Value of access to a Sponsoring
Platform. These are few as there:
there are not many attractive
Sponsoring opportunities in China
for Swiss firms. Equally important
is the “image transfer” as part of
official Switzerland

X X X X X
Official status Visibility in front of Chinese au-
thorities X X X X X
Use of Logo Switzerland Use in publicity, advertising, PR,
e.g. in company letterhead, pres-
entations, product packaging, etc
X X X X X
Branch exclusivity The right to be the only Sponsor
in a given branch
X
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Benefits
Communication

Additional corporate communica-
tions benefits: presence as Spon-
sor in and around the Swiss Pavil-

Silver
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Cities& Premium
cantons

supplier

Supplier

ion at World Expo 2010 X
Presence of logo Presence of logo in visual com-

munications in and around the

Swiss Pavilion (print and elec-

tronic media) X X
Presence of logo on value in kind ~ Value in kind: presence of logo on

value in kind X X
PR and media relations Inclusion in media relations X X
Advertising on flat screens Advertising on flat screens in the

Swiss Pavilion X
Advertising in Pavilion brochure Advertising space in Pavilion bro-

chure 1 page 1/2 page 1/2 page
Internet presence on Company logo on website of
Swiss Pavilion website Swiss Pavilion X X
Internet presence Company page on website of
www.swissworld.org www.swissworld.org with one styl-

ised page on PR objective X X X X
Construction site visit, World Expo Construction site visit (in particu-
2010, Shanghai lar for Swiss Pavilion) X X
Quota of invitations to official Quota of invitations to official
World Expo 2010 events World Expo 2010 events

X X X
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Benefits

Gold

Silver
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Cities& Premium
cantons

supplier Supplier

VIP-Packages

Daily VIP treatment for invited
guests (VIP packages) at the
Swiss Pavilion: guided tour of Pa-
vilion, shacks, give-aways etc.

X

X

X

Free use of VIP/event facilities for
company events

VIP-/Event-Facilities

4 days

3 days

5 days 2 days

Support of company events Support in planning and logistics

of company events

X

X

X

X

VIP-programs / Easy Access Handling of VIP visits: reception
at point of entry, guided tour of
Swiss Pavilion, Easy Access to

other Pavilions etc.

Catering Preferential treatment by catering

service

Assistance with hotel reservations
(on basis of quotas)

Hotel reservations

World Expo 2010 events Presence of Sponsors at events
(to be defined) in the framework
of World Expo 2010, incl. invita-

tion, transfer etc.

Promotion at the VIP area of the
Swiss Pavilion

Permanent presentation possibili-
ties in VIP section of Swiss Pavil-
ion

Presentations in public space 14 day presence
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Information and contact

The Presence Switzerland team members listed below will be more than happy to advise you on the opportunities for sponsoring in the EXPO
Shanghai 2010 Swiss pavilion. We look forward to hearing from you.

Manuel Salchli
Head of major international events
Member of the executive board

Phone: +41 31 323 04 49
E-Mail: manuel.salchli@eda.admin.ch

Xenia Schlegel
Head of Team Marketing and Communications
Major International Events

Phone: +41 31 322 58 86
E-Mail: xenia.schlegel@eda.admin.ch

Dr. Thomas Wagner
Sponsoring delegate

Phone: +41 43 344 82 07
E-Mail: thomas.wagner@ officewagner.ch
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