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BASEL OFFERS ATTRACTIVE POSSIBILITIES

FOR THE CHINESE

The up-and-coming metropolises of Shanghai and Basel have been
twinned since 2007, with both cities enjoying a mutually beneficial
and successful partnership. Both cities are among the world’s lead-
ing locations for life sciences, have tremendous economic power
and are internationally significant cultural cities.

Building on these common strengths, Basel and Shanghai have
actively pursued projects and exchange programmes in the areas
of health care, education, business, and culture. And the results
are impressive: the Manager Exchange Programme for young lead-
ers, medical and scientific cooperation between University Hospital
of Basel and the medical faculties of Shanghai’s Fudan, Jiao Tong
and Tongji Universities, and the Confucius Institute at the University

of Basel, which will be inaugurated this September, are among the
achievements of the past six years. Furthermore, Basel serves as
an attractive residential and working location with excellent labour
conditions and a very high quality of life, which are also enjoyed

by the highly qualified Chinese residents who live and work in the city.

You can find up-to-date, comprehensive information about Basel
and its city partnership with Shanghai — also in Chinese — on the
official website.

www.basel.ch
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Dear Members and Readers

The past few months have been highly successful in regards to the development of Sino-Swiss relations.
On a political level, the signing of the Free Trade Agreement (FTA) between Switzerland and China on July
6th outshines all other events. Switzerland is the first country in Continental Europe to have signed such an
agreement with the People’s Republic of China. The ratification of the FTA through the Swiss parliament will be

underway soon, and the agreement will most probably enter into action by mid 2014.

On matters of Chinese and Swiss economy, trade and investments are mostly complimentary - China being one
of the leading developing economies while Switzerland is a stable post industrial country. Through our chamber
of commerce, we see many synergies and co-operations taking place - now and in the future - between Chinese

and Swiss counterparts.

Federal Councillor Schneider-Ammann was in Beijing with an important business delegation for the FTA
signature ceremony. He also graced the inaugural “Swiss Business Awards Gala” in Beijing with his presence.
SwissCham Beijing was happy to successfully organize this event for over 340 participants. Swiss President Ueli
Maurer arrived two weeks later on an official head of state visit, and attended the Eco Global Forum in Guiyang,
where Switzerland left a very strong “carbon-neutral” footprint on this annual high-level event in China. Federal
Councillor Alain Berset followed in the footsteps of his colleagues visiting China with a med-tech and public
health delegation in August. Besides the aforementioned first “Swiss Business Awards Gala” organized by
SwissCham Beijing, where companies are rewarded for their achievements over the past years and recognized
for their contributions to both the Swiss and Chinese business communities, the Swiss week was successfully

organized by SwissCham Shanghai.

Thank you for supporting our SwissCham China platform and, please, enjoy reading the current issue of the

Bridge. You can find more information on our SwissCham China website as well.

Peter Troesch

President, SwissCham Beijing
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DISCLAIMER

THE BRIDGE is a quarterly
publication. Editorial and
advertising are independent
and do not necessarily reflect
the views of the Board, the
members or the staff. Any
article in the Bridge Magazine
is for advertorial or information
purposes only. It does not
reflect the view of the Swiss
Chamber of Commerce in China
and Hongkong, and therefore
may not be held liable.
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Mercuria Energy Group

Mercura is one of the world's largest independent energy and commodity
groups. The Group focuses primarly on energy commodities, with a
presence through-out the commedity value chain sustained by a balanced
combination of giobal commodity flows and sirategic assets.

In fast converging commodity markets, the Group's expertise covers all
segments of the energy complex, and now includes trading n oll, coal, iron
ore, freight, base metals and agricultural products. Through its trading hubs
in Europe, Morth America and Asia, the Group has business relaticnships
with the major producers and consumers araund the world

Mercuria Energy has consistently invested in upstream cil, gas and coal
mining assets arcund the world and benefits from wide-ranging infrastructure
capabiliies, including oll petroleum products storage terminals and
production assets. These investments underpin the Group's growing
presence as a major player in the giobal commodity markets.

Mercuna {China) Investmenl Co_, Ltd. has been established to integrate the
business of Mercuna Beijing and Shanghai, and to manage trading and
investment activities for the Group in China.

Mercuria Beijing focuses on international and domestic trading of fuel oil,
coal. and iron are. In 2012, Mercuria expanded its global trading activities
irto base metals. The business is conducted In London and Shanghal,
primarily focusing on Copper, Aluminum, Zing, Nickel, Tin and Lead, with
coverage spanning the Londen Metal Exchange, Chicage Mercantile
Exchange and Shanghai Futures Exchange Mercuria Shanghai is the
decision making center of metal business of the Group,

Mercuria Energy Group |s working with our Chinese counterparties to bring
energy and other products to China to help this great nation grow and
prosper

Mercuria (China) Investment Co. Lid.
4703 Yintal Office Tower C

No. 2 Janguomenwai Avenue
Begjing 100022, P.R. Ching

Tel: +86 10°8507 9600

Fax: +86 10 BEOT DEG8
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Beijing, July 6th 2013:
Federal Councillor Johann
N. Schneider-Ammann and
the Chinese Minister of
Commerce Gao Hucheng
signed the bilateral free
trade agreement between
Switzerland and China.
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Dear Members of SwissCham China,
Members of the Swiss Business Community in China,

Friends of Switzerland,

It is my great pleasure to reach out to you today, especially since
the occasion of doing so couldn't be a more joyful one. In July of
this year, I had the great pleasure to sign, on behalf of our country, a

Free Trade Agreement (FTA) with the People’s Republic of China.

Looking back, I recall the illustrious moment when my counterpart,
Minister of Commerce Gao Hucheng, and I put our signatures
under the agreement - a treaty consisting of more than 1000 pages,
weighing almost ten kilos. Admittedly, it was a moment deeply filled

with joy and pride.

But my personal feelings are only of secondary importance. This
FTA has been concluded first and foremost for you - the ever
growing Swiss business community doing business with China, and
also for the benefit of the whole Swiss economy. This is why Iam
happily reaching out to you with this message, as you will be the true
beneficiaries of the FTA, together with Chinese beneficiaries doing

business with Switzerland.

This agreement is a milestone in the history of foreign economic
affairs of Switzerland and clearly the most important of its kind.
Essentially, it creates a predictable legal framework, rooted in
international law, for economic exchanges between our two
countries. It improves mutual market access for goods and services,
anditincreaseslegal security in the field of intellectual property and

for bilateral economic relations in general.

However, the FTA goes far beyond that. Thanks to this agreement,
the bilateral relation between Switzerland and the world's second
largest economy will be significantly affected, and for sure, the
relations will intensify considerably. Bear in mind that the FTA does
not stand alone. At the same time, we also signed an agreement
concerning labour and employment issues, which strengthens the

social dimension of the Sino-Swiss cooperation. Furthermore, both

sides are committed to continue the dialogue on human rights that
had started in 1991, and agreed to intensify cooperation regarding
education and research. In these fields, which are reaching beyond
trade, Switzerland has a lot to offer, and Switzerland is prepared to

contribute to further improving overall living conditions in China.

With the FTA, the story that started with Switzerland’s early
recognition of the People's Republic of China in 1950 continues to
be written. Our country was amongst the first nations to establish
diplomatic relations with China. And many years later, Switzerland
once again, was amongst the first countries to recognize China’s
status as a market economy. Furthermore, it was the Swiss elevator
and escalator company Schindler with which China signed its first
industrial joint venture. Through all this, Switzerland and China set

marks that stretch beyond normal protocols of diplomacy.

Once ratified by both sides, the agreement will make the already
flourishing Sino-Swiss trade relations reach new heights. Only
then the agreement can be considered a true success, and for the
benefit of both countries. Your visions, courage, and entrepreneurial
spirit will turn paper into impressive trade figures and jobs. For this
endeavour, and as a former entrepreneur myself,  wish you another

very important ingredient of success - the very best of luck!

Sincerely yours

Johann N. Schneider-Amimann

Head of the Federal Department of Economic Affairs,

Education and Research
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Expanding your business in
China? Talk to us first.

As the global leader in Market Expansion Services with a focus on Asia,
DKSH employs almost 26,000 specialists across 680 business locations
worldwide. We help companies to grow their business in and with Asia,
providing all the knowledge, advice, relationships and on-the-ground
logistics they need, from government registration, market entry, and sales
and marketing to after-sales services.

In China, our in-depth experience dates back more than 100 years. Today,
DKSH partners with 500 clients representing more than 50,000 individual
products in the dynamic China market. To find out more about out
professional services in Business Unit Healthcare, Technology, Consumer
Goods and Performance materials, visit us at www.dksh.com.cn

Think Asia. Think DKSH.

]

T 4

LT
aq pieey
L
i s

T [T [T PP T

L T




FTA between Switzerland and China

“Most Important
FTA since 1972”

PR RBRSE: )i €
“B1972FE L3k :
BB = HJFTA”

Heis Switzerland's most powerful
“free-trade weapon’. Ambassador
Christian Etter, Chief Negotiator
and head of the Swiss delegation
negotiating the F'TA with the
People’s Republic of China, grants a
rare glimpse into hisjob asatrade
diplomat.

Interview Fabian Gull, Berne

[1 Now that the FTA with China is signed, is the China file now off

your desk?

LT S

Christian Etter: Not at alll An important step has been
accomplished, yes. The ratification of the agreement is next. This
means that the competent authorities of both sides need to approve
the FTA before it can enter into force. On the Swiss side, approval by

both Chambers of Parliament isrequired.

[ Will the Swiss Parliament haveits say in the plenary session this fall?
If all goes as planned, the first Chamber of the Swiss Parliament will
vote on the FTA coming December, and the second Chamber in
March 2014.

[ What happens until then? Please walk us through the next steps.
During summer, an explanatory report was established. This
report, which includes the texts of the agreement in an appendix,

was submitted to the Parliament by the Federal Council (the Swiss



cabinet) in September. Now the parliamentary committees are
evaluating the agreement. In this process, many questions have to
be answered, requiring carful research and preparation. As you can
imagine, all this means that China-related work will continue for

some time to be a priority task for me and my team (laughing).

[ And in China?
As far as I was told by my Chinese counterparts, China will take its
decision either late this year or early next year. In other words: the

process is moving simultaneously in both countries.

[ In the best case, when will the FTA enter into force?

After completion of the internal procedures on both sides, the two
capitals will notify each other accordingly. This should be possible
sometime in the first half of next year, allowing the agreement to
enter into force as early as possible in the second half of 2014, once
the three month waiting period foreseen by the final provisions of
the FTA willbe over.

“More than 95% of bilateral
trade will be covered by tariff
reductions.”

[ What are the reactions on the Swiss side?
Mostly very appreciative. The FTA is widely considered as a
milestone, providing for a new dimension of the bilateral relations

between China and Switzerland.

[ Any negative feedback?
As always with such complex projects, it is not possible to fully meet

all expectations.

[ How do you respond?
The result is a real win-win situation for China and for Switzerland.

We havereached substantial results in all areas under negotiation.

[ Like what?

The FTA provides for elimination or substantial reduction of tariffs on
the vastmajority of bilateral trade. It will enhance transparency and legal
security relating to, in example, trade in services and the protection of
intellectual property rights. In many more fields, intensified cooperation
is foreseen. The FTA includes provisions promoting implementation of
theagreement consistent with the objective of sustainable development,

including protection of the environment and social progress.

[ What makes you believe these are more than just “nice but
empty” words?

Any agreement is as good as the will of the parties to abide by it.

China and Switzerland enjoy longstanding relations of friendship
and mutual trust. Both China and Switzerland are reliable partners,

so there isno doubt that both sides are serious about it.

[ Let’s recap the evolution of the FTA briefly.

[ was in Beijing for the first time with this mission in late 2007,
establishing working level contacts, after the two respective Trade
Ministers had decided to explore the possibility of a bilateral free
trade agreement. In the following two years, both sides studied the
issue internally, and industry workshops were organized bringing
representatives of industry associations and government officials
of both sides together to exchange views on opportunities, risks and
possible positionsrelating toa FTA. Then, a joint feasibility study was
established, which was finalized in 2010. Based on the report of the
joint study group, Federal Councillor Johann Schneider-Ammann
and the then Chinese Minister of Trade, Chen Deming, launched the
negotiations in January 2011. Between April 2011 and May 2013, nine
rounds of negotiations were held, with the meetings taking place

alternatively in China and in Switzerland.

[ Overall, arelatively quick process, right?

Iam glad you think so. Well, it always depends when in the process you
start counting. [ have been involved in other negotiations that lasted
for between six months and close to ten years (laughing). Both were

special cases. A process of two yearsis, indeed, arespectable pace.

[ Switzerland, unlike the WTO and the EU, does recognize China
asamarket economy.

Switzerland decided on a bilateral level to recognize China's status
as a market economy in 2007, taking into account the great efforts

China has taken opening up its economy in the past decades.

[ Is mutual recognition as a market economy a prerequisite to
enter into free trade talks?

Itisn'taformal requirement. But China appreciated the step.

[ In the media, the FTA with China was widely considered as a
milestone. Your view?

Switzerland's foreign economic policy seeking market access is
based on three main pillars: WTO membership, bilateral agreements
with the EU, and free trade agreements with trading partners around
the world. After the FTA with the EU concluded in 1972 the FTA with

China is the second most important trade agreement Switzerland

“IThavebeen involved in free
trade negotiations that lasted
for between six months and
close to ten years.”

ever signed. After the EU and the US, China is Switzerland's third

mostimportant trading partner.

[ The Doha round of the WTO is blocked - no objectives have been
reached in the past decade.

The Doha negotiations have, indeed, reached an impasse and came
to a virtual standstill. Not much progress seems to be possible in
the short term. With now close to 160 WTO members, it has become
difficult to find common ground. However, the multilateral trading
system of the WTO has not lost in importance. The tariff reductions
of the Uruguay round are still valid, and so are the other existing
agreements of the WTO, such as the General Agreement on Trade in
Services (GATS) and the TRIPS Agreement (protection of intellectual
property). Multilateral liberalization in the framework of the
WTO, if feasible, would still be the best way, in particular from the
perspective of a midsized economy like Switzerland with broadly
diversified export markets. Think of it as one agreement for all WTO

members, which would cover practically the whole world.

[} Is there a clear trend towards preferential agreements?
Clearly, yes. As prospects for further liberalization in the WTO
remain uncertain, bilateral or preferential agreements among two or

alimited number of parties gain in importance.

[d Federal Councillor Johann N. Schneider-Ammann labelled the
FTA asa “good, but not an ideal treaty”. What is missing?

Mutual interests are covered to a very large extent. The agreement
ensures significant improvements in all sectors. Overall, more than
95% of bilateral trade will be covered by tariff reductions. Then,
there are substantive provisions on technical barriers to trade, trade
facilitation and customs procedures, on trade in services and on
intellectual property rights, as well as on other policies related to
trade. On the other hand, there is potential for further improvements.
The conclusion of a broadly based free trade agreement is not so
much the end of a negotiation process, but rather the start of a new
partnership. Therefore, the FTA includes review clauses allowing to

do even better in the future.

[ Some say, Switzerland did not negotiate well because of long
transition periods relating to tariff dismantling.

Transition periods are a proven device in trade negotiations, e.g.
in situations where initial conditions differ substantially. The
average incidence of Swiss customs duties on industrial products
amounts to less than 2%, China's average equals around 8%. Under
such circumstances, transition periods affording time to adjust to
considerable tariff reductions may make tariff concessions possible
- which would otherwise not be available. However, not all products
are subject to transition periods in the Switzerland-China FTA. There

are four categories of products. Those that are tariff-free according

“After the FTA with the EU,
concluded in 1972, the one
with China is the second most
important FTA Switzerland
ever signed.”

to the WTO or that will become tariff-free with the FTA entering into
force. Then there are products subject to gradual tariff elimination,
typically over 5 or 10 years. A third category of products will be
subject to partial tariff reduction. And lastly, for some particularly

sensitive products, tariffs will remain unchanged.

[ The wealth generating and mutually beneficial effect of trade is
abasicrule in economic theory. Inreality, however, this is anything
but widely accepted. Why?

According to welfare economics, lowering barriers to trade allow
to make better use of comparative advantages, thereby enhancing
productivity and income. If this was the dominating view in politics,
we would live in a world without tariffs and other obstacles to trade
-and there would be no need to negotiate FTAs (laughing). In reality,
protectionist interests come into play. Trade liberalisation may meet
with resistance as ensuing adjustment processes raise concerns in

certain sectors of the economy.

[ Chinese have a reputation for being very tough, maybe even
cunning, negotiators. What is your perception?

Swiss negotiators are also cunning (laughing). Joking aside, the spirit
was good and friendly, and the proceedings were constructive. I
enjoyed working with the Chinese delegation, and I am looking
forward to future opportunities to stay in touch. I have the
impression that their approach is similar to ours, having clear
objectives, being pragmatic and oriented towards results. Still, there

were sometimes difficult situations to overcome when positions

seemed tobe insurmountable.




[ Did cultural differences play an
importantrole?

The legal and political systems differ,
as well as economic and trade policy
traditions. Yet, when professionals on
both sides come together dealing with
topics both sides know well, you can
do real work - without suffering from a

cultural shock.

[1 How big were the delegations?

The Swiss delegation included some 15

i

to 30 people, which is larger than what
is usually the case when we negotiate

free trade agreements. On the Chinese

side, between 25 and 60 persons were
involved, depending on the agenda of a
particular meeting. Negotiation rounds
usually lasted for several consecutive days, during which the teams
worked on the various subjects in up to ten parallel working groups.

So you canimagine that the delegations were very busy, indeed.

[1 How do you gain your counterpart’s trust in a negotiation?

Establishing a relationship of confidence and trust is crucial.
An open-minded willingness to cooperate is required. Other
important ingredients are credibility and reliability. You have to
be well prepared and behave consistently. Otherwise, you will not
be convincing and will not earn the respect of your counterpart.
Personal characteristics like empathy and a genuine interest for the
other side's motivations, goals and constraints are very important,
too. Paired with imagination and creativity, this is the key to

successful negotiations.

[} In an interview with the Swiss media only shortly before the
breakthrough was announced, you were extremely cautious about
a conclusion to happen anytime soon. Were you just being modest
or was the deal really on the brink of failure?

In a multidimensional process such as this, with many influences
at work on both sides, you better be careful. Much can happen till
the very end, new concerns or unpredicted requests may come up.

Thereisalwaysalast hour uncertainty to deal with in this business.

[ The term “free trade” is misleading. Wouldn’t it be more accurate
speaking of a “tariff reduction agreement”?

Discussions about what “free trade” really means last for a long time.
Legally, the term "free trade’ roots in the General Agreement on
Tariffs and Trade (GATT), the multilateral agreement on trade in
goods dating form 1947, which is now part of the WTO. The definition

requires coverage of "substantially all the trade’, without specifying
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a percentage. Already in 1947, a zero tariff agreement without

exceptions was considered anillusion.

[ The secret winners are the Swiss farmers, as they won't have to
make big concessions, contrary to what they feared.

This is your assessment. The Swiss farmers association puts it
differently, saying it does not harm agriculture much, but does
not provide many benefits for the sector either. In my view, they
underestimate the potential of the Chinese market for Swiss
agricultural products. Time will show. Fact is, that the agreement
does provide additional market access opportunities for both sides

alsoregarding agricultural products.

[} What are the benefits for Swiss banks and insurers?

The banking, securities and insurance businesses of both sides are

covered by the provisions on trade in services. There are information
and transparency rules regarding financial regulations and
application procedures, and there are rules on national treatment
concerning prudential measures. As China is currently revising
its banking legislation, the possibility for commitments regarding
specific activities was limited. However, China enhanced the scope of

market access guaranteesrelating to certain securities services.

[} Easier movement of persons also facilitates trade. Were you also
discussing this, e.g. easier visa requirements?

Visa policy has much broader implications than trade. Therefore,
general visa policy cannot be efficiently dealt with in a free trade
agreement. However, supply of services is an important part of
the Switzerland-China-FTA, including supply of certain services
by personnel transferred abroad by their companies. Hence,
the agreement includes rules for transparent and expeditious
application procedures regarding work permits for specific services

listedinthe FTA, as well as for granting visa.

[] What are theimplications, if any, on foreign directinvestment (FDI)?
FTAs do have a positive impact on FDI. Statistical analysis shows that
not only two way trade between Switzerland and its FTA partners,
but also FDI, grows significantly faster compared to the trade and
investment flows with other trading partners. This effect isreinforced
by Investment Protection Agreements, which Switzerland concluded

with alarge number of countries, including China.

[ How do you know those positive impacts are because of the
FTA? This can have numerous other reasons.

Strictly speaking, it is not possible to identify the specific impact of
an FTA. But the empirical finding is nevertheless a fact. Whether
the observed statistical correlation reflects causality is of course
arguable. But inversely, it is also hard to imagine that the correlation
hasnothingat all to do with the effects of FTAs.

[ Will there be less fake Swiss watches in China due to the
agreement?

The Chinese authorities increasingly take efforts to fight
counterfeiting and piracy. They also recognize that there is still a
lot to do. The FTA includes provisions to that effect, including as

regards cooperation between the competent authorities.

[J Let’s talk about first-mover risks. What if the EU, one day,
concludes a FTA with China at more favourable terms? Is it possible
torenegotiate?

First-mover benefits prevaill Besides, the FTA includes several
review and evolutionary clauses, foreseeing that both parties will,

from time to time, jointly review the agreement and try toimprove it.

“The FTA includes review
clauses allowing to do even
better in the future.”

[ The FTA also enhances legal security in bilateral trade. What can
a Swiss company do when encountering problems in China?

When encountering difficulties in China - or vice versa with difficulties
encountered by Chinese companies in Switzerland - you should try
to clarify the issue with the competent authority of the host country,
including making use of readily available judicial or other review
procedures. Embassies and Consulates could also be asked for advice.
Swiss companies could then turn to SECO, Chinese companies to
MOFCOM, the two authorities designated by the agreement as contact
points for FTA matters. The contact points of China and Switzerland would
theninteract witha view to examiningand solving theissue. Thereisalsoan
intergovernmental Joint Committee established by the agreement where
both governments may bring up any issue arising under the FTA. These
institutional settings of the FTA create an environment for facilitated

cooperation of competent authorities of both sides.

[1 What negotiations are next in the pipeline?

Switzerland presently has a network of 28 FTAs, including the
agreement with China. Currently under negotiation are new FTAs
with India, Indonesia, Vietnam and the Customs Union of Russia-

Belarus-Kazakhstan. Alsoin the pipeline are Thailand and Malaysia.
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From Switzerland's early recognition of the PRCto the
conclusion of a free trade agreement. A quick recall on history.

A Relationship Rich

in Milestones
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The signing of the F'TA is only the latest of a series of milestonesin the
history of bilateral relations between China and Switzerland - both
politically and economically. Switzerland was amongst the first countries
to accept the newly found PRC and to accept China’s status as a market
economy. The Bridge takes a look back at some of the highlights of 64
years of diplomatic links, with a special focus on a crucial 100 days
following the foundation of the People’s Republic of China in 1949.
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1.From left: Zhu De, Commander-in-Chief of the People's Liberation Army, Swiss Minister Clemente Rezzonico and Nie Rongzhen, Head
of PLA General Staff Headquarters and Mayor of Beijing. 2. Mr. Zhou Enlai, Prime Minister and Foreign Affairs Minister, and Mr. Clemente
Rezzonico, Minister, presumably in 1950. Switzerland first opened a legation, which became an Embassy in 1957. 3. National Day

Celebrations 1955: From left: Chairman Mao Zedong and entourage waving at crowds in Beijing. 4. Picture of a private jurney of Fernand

Bernoulli, Swiss Ambassador to China from 1954-1958. Shown in the photo is his wife and their translator.
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n January 14th, 1950, the Swedish government sent a
Otelegram to Zhou Enlai, China's premier and foreign minister,
recognising the new state of China. Just three days later, Switzerland
joined Sweden in announcing that it too recognised the newly
founded PRC. Talks on diplomatic links began immediately, and on
September 14th of the same year, China and Switzerland officially
established a diplomatic relationship, exchanged envoys, and

opened embassies in each other's capitals.

In January 1956 and April 1957, the two countries upgraded their
diplomatic relations and exchanged ambassadors. Though China
had been quickly recognised by the Soviet Union and the socialist
states of Eastern Europe and the Balkans, Switzerland was among
the first group of non-socialist European countries to establish
diplomatic ties with the PRC.

US led trade ban against China

The founding of the PRC was a serious setback for the USA's
international strategy of suppression of the communist bloc.
The USA therefore used NATO to politically isolate China, and
attempted to minimise its international influence. The USA

demanded that its allies grant the PRC no more recognition than

Switzerland was among the
first group of non-socialist
European countries to
establish diplomatic ties with
the PRC

the US government did. And it blocked China's attempts to take a

placein the United Nations.

Economically, the USA led a trade ban against China, and through
the Coordinating Committee for Multilateral Export Controls
(CoCom) applied complete trade sanctions to China before the PRC
was even 30 days old. Because of American coercion, a startling 45

countries announced trade bans with China.

The USA continued to give military support to Chiang Kai-shek and
interdicted the Taiwan Strait. It supported the South Korean government
and opposition forces within South Vietnam, and encircled Beijing by
signing treaties with Southeast Asian countries, Japan and Australia,and

setting up 800 military bases around China, including thebasesin Japan.



Shrugging off US pressure

The latest declassified records from the Chinese Foreign
Ministry reveal that as early as June 1949, the USA had sent
a telegram to the Swiss government warning specifically
that "it would be highly inappropriate for you to recognise
a communist government in Asia too soon." However,
Switzerland held out against the sustained pressure from
Washington, maintained its traditional policy of neutrality
and autonomy in international affairs, and joined the group
of nations which broke the American political blockade on
China. Less than one hundred days after the founding of the
PRC, Switzerland shrugged off American political pressure

and recognised the young state.

Source: Private assets of Federal Councillor Markus Feldmann (1897-1958)
(B B 5kiE.: Bt$PZ R Markus Feldmann (1897-1958) %A A415)

Swift talks on diplomatic relations
On January 17th, 1950, Max Petitpierre, chair of the Swiss Federal

Council and foreign minister, sent a telegram to Chairman Mao
stating, "Switzerland has decided to legally recognise the new China,
and is prepared to establish diplomatic relations with your country
On February 6th, Petitpierre again cabled Zhou Enlai, saying that
Switzerland had appointed Sven Stiner, the Swiss consul general in
HongKong, a temporary charge daffaires in China. On February 10th,
Vice Foreign Minister Li Kenong cabled a response to Petitpierre,
indicating that the Chinese government was ready to accept Stiner
as the Swiss representative in discussions on establishing formal
diplomatic ties, but that Switzerland must first end its diplomatic

relationship with the Kuomintang (KMT).

Now that the two states had made clear their
positions on establishing diplomatic relations,
the Swiss were able to accelerate the process.
Between May 26th and September 13th, 1950,
Vice Foreign Minister Zhang Hanfu and the
Swiss charge d'affaires held four rounds of
talks on establishing diplomatic relations.
The talks focused on two areas of the Swiss
position: How would the Swiss handle existing
KMT organisations in Switzerland? And how
would the Swiss deal with assets in Switzerland
belonging to the state of China but controlled by
the KMT?

Very quickly, Switzerland developed responses
to these questions. First, on the question of
KMT organisations, Switzerland had in fact
already broken off all relations with KMT
organisations when it recognised the People's
Republic of China. These organisations would
automatically lose their legal status and
recognition as representatives of a national
government. On the issue of Chinese assets in
Switzerland, given that Switzerland recognised
the PRC as the only lawful government of
China, all Chinese assets in Switzerland would
now become the legal property of the Central

People's Government of the PRC.

The President of Switzerland Markus
Feldmann (right) and Federal Councillor Max
Petitpierre (left) after receipt of the letter

of credence of the Chinese Ambassador to
Switzerlnand, Feng Hsuan. Undated picture
takenin Berne.

Theseresponses satisfied the Chinese government, so on September
14th, the two countries issued a statement saying that they had
established diplomatic relations. The first Swiss envoy to China was

Clemente Rezzonico; China's envoy to Switzerland was Feng Xuan.

Switzerland was also host to China's first engagement with the
international community, at the Geneva Conference in 1954. Once
China began its reforms in the late 1970s, the Swiss watchmaker

Rado etched its name into China's history books by becoming

BHAZMENZBZ T M EN N X Z——BFEBUS
REAMBFRRA—RRHEEAZEREBTN—

the first foreign company to advertise in China. Schindler, a Swiss
elevator and escalator company, was the first foreign company
signing an industrial joint venture with China. And the first
European insurance company licensed to operate in China was
also Swiss. Switzerland was also one of the first group of countries
to recognise China's market economy status. The conclusion of a
free trade agreement with China in 2013, as the second European
country after Iceland, marks the latest highlight of a relationship

thatisrich in milestones.
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FTA - The Voice

Positive Knock-on Effects
AR SR

The positive spillover effects for the Swiss watch industry due to the
F'TA with China, and indeed for other exporting branches, go far beyond
customs duties reductions, says Jean-Daniel Pasche, President of the
the Swiss watch industry's leading trade association (FH).

“An initial
reduction of 18%
of customs duties
will apply when
the agreement
enters into force.”

Concretely, the effects for the Swiss watch industry can be summed
up as follows. It will be noted firstly that, overall and according to
statistics published by the General Directorate of Customs, the
balance of watch industry trade between the two countries is
largely in Switzerland's favour, and has been for many years. In
fact, Swiss watch exports to China totalled CHF 1.653 billion in 2012,
while imports of the same type from China amounted to CHF 740

million.

In value terms, finished watches accounted for 98% of Swiss
watch exports to China. Under the terms of the agreement, these
will benefit either from the total removal of customs duties over a
period of five to ten years, according to the type of product, or from
a staggered 60% reduction over ten years. An initial reduction of 18%

willapply when the agreement enters into force.

More precisely, three types of watches, namely automatic
watches manufactured from precious metals and common
metals, and quartz watches with non-digital displays, which
alone account for 90% of the total value of exports, will benefit
from this 60% reduction. In concrete terms, customs duties on
these products will drop from the current level of between 11
and 12.5% to rates varying between 4.4 and 5% at the end of the

adjustment period.

“Chinais the Swiss watch
industry’s third largest
customer.”

Further measures to remove or reduce customs duties will apply
to other watchmaking products such as alarm clocks, movements,
exterior components, supplies, etc. Only watch bracelets
manufactured from precious metals exported separately will see
their 20% customs duty maintained on arrival in China. In 2012, these

products accounted for less than 0.05% of Swiss exports by value.

The positive knock-on effects for the Swiss watch industry, and
indeed for other exporting branches, are not limited to customs
duties. The wide-ranging agreement also includes provisions to
protect intellectual property rights and promote investment. It thus
creates an additional institutional framework and places trade on a
more secure legal footing. For the Swiss watch industry it means also,
and above all, improved conditions for the protection of trademarks

and indications of origin (Swiss made).

China, the Swiss watch industry’s third largest customer, thus
becomes the fifth Asian country to have signed such an agreement
with Switzerland or EFTA, after Singapore, South Korea, Japan and

HongKong.
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FTA - The Voice

Ready for the Renminbi

ErRIARTIKFNE

Heinrich Siegmann, Head Asian Affairs of the Swiss Bankers
Association welcomes the FTA and China’'s anouncement to consider
Switzerland as an offshore Yuan center.

“With a share of
11% of GDP, the
financial sector <
is Switzerland’s
largest business
sector.”

As the leading professional organization of the Swiss financial centre,
representing around 300 institutional members, including 140 foreign
banks, the Swiss Bankers Association (SBA) welcomes the Free Trade
Agreement. The agreement will increase trade and investments and
hence boost bilateral business relations. It will facilitate market access

for goods and services and enhancelegal security.

With a share of 11% of GDP, the financial sector is Switzerland's
largest business sector (the banking sector accounts for almost
7% of GDP). Some restrictions to market access will persist due to
regulatory carve-out provisions (common to such agreements).
The FTA is expected to improve the business environment
for securities trading, and make business rules and approval
procedures more transparent. The FTA also provides for a bi-

annual review of the services commitments.

The conclusion of the FTA was accompanied by an agreement
between both governments to launch a financial dialogue. Prime
Minister Li Kegiang welcomed closer financial cooperation when
he visited Switzerland in May and recently at the summer World
Economic Forum in Dalian, when he announced that the government

will consider making Switzerland an offshore Yuan center.

The Swiss financial center has considerably expanded its
Renminbi business, serving clients in China as well as clients
in Switzerland and other locations around the world. Renminbi
accounts with banks in Switzerland are available to private and

corporate clients, and a rapidly growing number of products and

“We highly welcome Chinese
banks establishing a presence
in Switzerland.”

servicesare available to commodity trade finance, private banking,
and asset management clients. Swiss financial firms will continue
toidentify new business opportunities and to build a long-term and

sustainable presence in China.

The Swiss Bankers Association would highly welcome Chinese
banks establishing a presence in Switzerland and being authorized
to provide Renminbi clearing through a branch in our country. We
also support a CNY-CHF currency agreement (swap line) between
the Swiss National Bank and the People’s Bank of China. A swap
line would assure liquidity, and RMB clearing through a bank in
Switzerland would lower transaction cost. A swap line and RMB
clearing would increase trust in transacting RMB via Swiss banks
and Swiss infrastructure, and provide a strong signal to current and
prospective clients in China, Switzerland, Europe and elsewhere.
Such an arrangement would further establish the CNY as currency
of choice for invoicing and settling trade, as unit of account, as store
of value and, ultimately, foster its role as a
global reserve currency. In train, it would
strengthen trade and investments, and

foster economic and political ties.
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Big Market Hurdles Remain

TiARRE AR K

Markus Ritter, President of the powerful Swiss Farmer’s Union, sees
the interests of the Swiss agriculture sector largely incorporated in the
F'TA with China, and points out the differences of the failed agreement
with the USin 2006. Aside from some niche products in the premium
segment, Ritter only sees a modest potential for Swiss farmers to
succeed in China.

"As opposed to
the US, China

respected certain
Swiss principles.”

The Voice

Swiss agriculture supports the signed Free Trade Agreement,
as it respects agriculture’s key requirements while opening up
new possibilities for the Swiss economy. This bilateral agreement
demonstrates that it is possible for Switzerland to find a satisfactory
solution for both sides that have significant economic power, while
also enabling the interests of Swiss agriculture to be incorporated. We
are aware that our country imports practically half of all the food it
requires, which is why trading agreements are not necessarily a bad
thing. Nevertheless, it is important for us that sensitive Swiss products
that are produced according to very stringent legal requirements,

continue tobe protected by the tariff and quota system.

Wewereagainsta FTA with the US, at the time. There were,and still are
significant systematic and ideological differences in the non-tariff area
between Switzerland and the USA, as there are between the EU and
the USA. For example, ideas about the rules in the areas of banking,
pharmaceutical, food safety or intellectual property were so different

thata harmonisation wasimpossible.

For the SBV, but also for Swiss consumers, it was important that our
high standards in food quality - buzzwords “hormones in meat” and
“GMO’ (genetically modified organism) - just as declaration and
indication of origin etc. should be maintained. That was not acceptable
for the USA, as they were working towards harmonising with their

system. China, on the other hand, respected these Swiss principles.

“Switzerland imports half of its
food. So trade agreements are
not necessarily a bad thing.”

We have conducted many,in some cases, difficult discussions with the
government and other business associations over the past two years.
We have clearly communicated and defended our position right from
the outset. The most important requirements were ultimately taken
into account. No compromises for sensitive products, compromises
only within the WTO quotas and products out of season, maintenance
of the high requirements in food quality, declaration and indication of
origin. We have been less successful with the long transition periods
and the fact that the tariffs have only been partially reduced - although

cheese, in particular, isinteresting for producers in export.

Overall, export opportunities for farmers are relatively modest.
Despite this, we see opportunities in the premium segment, for
example, with Swiss cheese. The examples of Korea and Japan
demonstrate that there is demand for it in Asia. However, significant
practical hurdles as market entry, costly marketing and administration

forimportlicences, remain.
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Substantial Trade Increase

ALYk 2 N AR PS

- The Voice

China is the most important Asian market for the Swiss electrical and
mechanical engineering industries, united under Swissmem. From Ivo
Zimmermanns perspective - heis a Member of the Executive Board at
Swissmem - the FTA will also bring improvements in areas such as non-
tariff trade barriers and the protection of intellectual property:.

“The competitive |
advantageshould . '’/
last,asnosimilar <« -
treaty between

the EU and China
isinsight.”

The free trade agreement with China is definitely "'good news" for
the Swiss mechanical and electrical engineering industries (MEM
industries). With an export volume of CHF 3.3 billion (2012), China is
our most important Asian market. As a result, Swissmem expects a

substantial increase in trade volumes with China.

Under the free trade agreement, 92% of MEM commodity codes
will be duty-free when exported to China. This is significant since
Chinese import duties for MEM products are high (9% on average).
Tariffs will be reduced either from the date the free trade agreement
enters into force, or after a transition period of five to ten years (in
exceptional cases from 12 to 15 years). During this period, tariffs will
be gradually reduced to zero. An additional three percent of MEM
commodity codes will benefit from a tariff discount of 60%. But the
free trade agreement with China is not just about cutting tariffs. It
will also bring new, improved rules in areas such as non-tariff trade

barriers and intellectual property protection.

We are convinced that Federal Councillor Schneider-Ammann did
all he could to achieve the best possible result. For the most part,

he succeeded. One remaining fly in the ointment is that, at least for

“92% of MEM commodity
codes will be duty-free when
exported to China.”

now, tariffs will not be reduced on five percent of all MEM products,

mostly high-tech products.

The free trade agreement first has to be ratified by both
parliaments before it enters into force. We hope that will take
place no later than the start of 2015. Given the current high tariffs,
the agreement will give Swiss exporters a clear advantage over
their competitors from the EU area. This is especially the case
for export-oriented SMEs that have no production presence of
their own in China. And this advantage is likely to remain in
place for several years since there is no prospect of a comparable

agreement between the EU and China.
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Partnering

For the Future
EFH AR

A short appraisal of the Free Trade Agreement between
Switzerland and the People's Republic of China and its key
provisions, which shall give bilateral trade a boost.

Written by_Simeon Probst, Director Customs, PwC Switzerland, Michel Anliker, Manager Customs, PwC Singapore

bilateral Free Trade Agreement (FTA) between Switzerland
Aand the People's Republic of China was signed on 6 July 2013.
Switzerland is only the second European country (Iceland being
the first) to formalize its economic and political relationship under
a bilateral trade agreement with China. The FTA marks a milestone
for the Swiss economy inits efforts to recalibrate following the global
economic crisis,and islikely provide it with a competitive advantage

over major European economies.

The agreement covers the standard terms found in most FTAs
including Trade in Goods, Trade in Services, Customs Procedures,
Trade remedies, Investment promotion and Intellectual Property
Protection, and is expected to enter into force by mid-2014 or early
2015. Below is an introduction to the Trade in Goods terms and the
potential impact that these terms may have on a business and its

value chain.

Tradein goods
In Asia, China is one of the most important foreign trade partners

of Switzerland. China is the third largest buyer of Swiss industrial
products after the EU and the United States worldwide. Machines and
instruments, watches, as well as chemicals and pharmaceuticals,
are the most important Swiss products to be exported to China.
Switzerland imports mainly machinery, textiles and clothing, as well

as watchmaker goods and chemical products from China.

Whatis it about?

The Trade in Goods section of the FTA includes rules and
regulations to facilitate trade between the undersigned parties. The
FTA will reduce or eliminate duties in the trade of goods between
the two countries. Goods fully obtained or processed in one of
these countries may benefit from this duty relief. With the entry into
force of the FTA, certain products will enjoy a 0% duty rate - whilst
for others, phased tariff reductions will take place over several
years (mainly on products imported to China). The products must
have origin in one of the contracting countries in order to benefit
from the preferential duty rates. Many companies assume that
the existence of an FTA between the two countries is sufficient to
eliminate the duty for their shipments. This assumption is wrong
and could lead to significant risks. Since the country of import will
forgo the duty revenue, the application of the qualifying rules will be
strictly applied by the Customs Authorities of both Switzerland and
China. The exporter wishing to apply for a certificate of origin under
the FTA will need to ensure that it has sufficient processes and
documentation to ensure that goods for which preference is claimed

by theimporter do, in fact, qualify.

Swiss/China Zero or reduced Swiss/China
Manufacturer customs duty ’ Consumer

What are the key provisions of the FTA?

Find below an overview of the key provisions.

Rules of origin - originating products:

Under the Swiss - China FTA, a product will be considered as

originating in either of the two territories (Parties) where the

following rules (summarized for the purposes of this article)
are met:

1. The products have been wholly obtained in a Party (for example,
mineral products, live animals, etc.).

2. Non-originating materials used in the working or processing of
product, for which origin is claimed, have undergone substantial
transformation in a Party and meet the other applicable
provisions of the FTA (see below).

3. The product has been exclusively made from originating

materials of one or both Parties.

Substantial transformation:

Substantial transformation and operations must go beyond minimal
operations or processes (such as simple mixing, packaging and re-
packaging). With that said, the Product (HS code) Specific Rules of
the FTA have to be fulfilled (Annex II of the FTA). Pure trading does
not confer origin. The Product Specific Rules do include a value
threshold (see below), a tariff shift rule (e.g. change in chapter, change
in heading or change in subheading) and defines which products

have tobe wholly obtained.

Added value threshold:

The added value threshold or General Tolerance Rule is a product
specific rule based on the percentage of the value of non-originating
materials (VNM). That percentage is calculated based on the
following formula: VNM = VNM / off ex-works price x 100. For
example, if the product specific rules set "VNM 60%’, the Rules of
Origin are met if not more than 60% of non-originating materials are

processed. E contrario, the local value content has to be at least 40%.

Accumulation:

The accumulation rule within the FTA is limited to originating goods
of Switzerland and China (so-called bilateral accumulation; it allows
the manufacturer to add products sourced from both countries to

the value threshold being qualified as originating).

Direct transport:

The direct shipping/transport rule allows the splitting of
consignments under customs control in third countries without
losing origin provided that they do not undergo operations other
than unloading, reloading, or any operation confined to preserve
them in good condition (further processing of the goods is not

permitted).
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Movement certificate:

The movement certificate EUR. 1 serves always as proof of origin
and is mandatory (only exception allowed for approved exporter).
Different to other FTAs concluded by Switzerland, additional
information have to be indicated on the movement certificate, such

as the used origin criteria and the 6-digit HS code of the product.

Self-certification:

Self-certification is only applicable for approved exporters. The
origin declaration has to be printed in English and has to follow the
wording provided in the FTA. The origin declaration has to contain
the registration number of the approved exporter and the serial

number of the origin declaration.

Benefits of the FTA - Business model planning
The FTA reduces or eliminates duties in the trade between

Switzerland and China. Changing the value chain (e.g. sourcing
or manufacturing) in order to meet the sufficient processing
rules set out in the FTA may lead to significant duty savings and
competitive advantages. Achieving “substantial transformation”
at the appropriate point in the value chain is required in order to
enjoy benefits under the Swiss-China FTA and manage tax risks.
Certain value chains are likely to include suppliers from outside of
China/Switzerland with final qualifying processing taking place
inside China/Switzerland. Upfront planning, establishing sensitivity
thresholds to allow for variances in cost, and tracking during
production are all important so as to ensure that the FTA benefits
are managed and sustainable also from a tax and operational

standpoint.

Zero customs duty } Swiss Manufacturer
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Zero customs duty } China Manufacturer
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Zero customs duty } Swiss Manufacturer
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Examples of expanded trilateral trade

Meeting the Rules of Origin within a three-party (or more)
transaction can be challenging and complex. However this should
notbeabarrier to finding a solution to get the maximum benefit from

aFTA.For example:

A semi-finished part of an electric motor/generator is supplied from
Thailand (Member of ASEAN) to China at a preferential rate based on
the ASEAN - China Free Trade Agreement. Within the Swiss-China
FTA, the product specific rule for such products is usually that the
value of non-originating materials must not exceed 50%. Provided
the China manufacturer meets the Rules of Origin, the finished good

canbeimported at a preferential rate of 0% into Switzerland.

Whilst a business considers whether and how to change its business
model to respond to the FTA, it should not be ignored that China
imposes VAT on imports at an average rate of 17%. In addition, China
applies an Export VAT refund scheme - which, depending on the
product - may be between 17% and 0%. Foreign exchange controls
must also be considered during business planning to ensure a

smooth new structure.

The FTA is a useful tool to enhance economical activities between
Switzerland and China. It should not be missed to question your
current trade flows, to analyse potential available optimizations and
fully benefit from the great opportunities the FTA will provide to

both economies.
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Will the FTA also influence exchange in innovation?

Lookmg Beyond Trade

BRI XN
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Written by_Claudio R. Boér, Senior Advisor, swissnex China, Sino-Swiss Center Guangdong

D uring his last stay in Switzerland, Chinese Prime Minister Li
Keaqgiang also visited the Einstein Museum in Berne, where
he picked up a pen and wrote in the guest book, 'Innovation is the

lifeblood of mankind'

It seems a rhetorical sentence written by a consumed politician,
but behind that sentence, there is much more. During the same
visit, Li Kegiang answered some questions from the public. A Swiss
university student asked Li Keqgiang if he still has time to study.
Chinese Premier Li Kegiang answered with a smile: “No matter how
busy, one should take time to read. Without reading, it is difficult to
have the development of thoughts; it is difficult to understand the

process of human civilization”.

These two simple moments, on the wave of the enthusiasm for the
conclusion of the FTA, express very well the sentiments of Chinese
people towards such an agreement. The agreement formally covers
economic trade, but it also carries the potential for enhancing an

exchange of intellectual, social, science and education projects.

Without cooperation in science, there is no progress for the world. If

thereis progressin scientific results, there is progress in technological
achievement; and if we are capable, with innovation, we can

transform ideas in market results and successes.

FTA as door opener
So innovation is, indeed, the lifeblood of mankind, and the FTA

is a way to open the door to the sharing of the results of learning
and innovation. The two countries will engage into a vast dialogue
about their innovation policies, learn from each other about areas
where technology can be developed, and identify complementary
capabilities. Tech start-ups might benefit from an easier access to
funding sources and to some of the purchasers of their products,

such as universities.

We at swissnex China are convinced that the FTA will boost the
already healthy scientific and educational cooperation between
our two countries. A side effect of the increased trade might be
the need to train more executives and entrepreneurs about cross
border transactions and international business. Swiss companies
might want to also develop new training schemes inspired by their

long experience with vocational and

professional education training.

Already, since the opening of swissnex
China in 2008, the exchange of scholars,
students, and researchers has increased
tremendously, but the FTA will further
boost it. The FTA is not only a tool to make
life simpler for enterprises to trade, but on
the contrary, quite a few enterprises in both
countries will face a stronger competition.
This, in turn, is an incentive to become
better or,in other words, to innovate in order
to live and prosper. How to cooperate in
the innovation process while remaining
competitive will be the game to play and to

understand in the follow-up of the FTA.

Current program

CTI - China Market Entry CAMP

Since August 2013, Swiss start-ups are not alone when exploring the

Chinese Market. swissnexChina together with CTI helps Swiss start-
ups make their first steps by exploring and sharing expertise with
experts in China. By organizing meetings and connecting the start-
ups to their peers here, a platform has been created for innovative

entrepreneurs to share and evaluate, and to gain insights first hand.

SSSTC Stepping Stone Symposia

The SSSTC program is a governmental framework between China
and Switzerland, aiming to encourage and strengthen individual
contacts by building multi-level research cooperation between
institutions, research groups, as well as individuals. With events
such as the Stepping Stone Symposia, the SSSTC would like to pave
way for the involvement of industries in the second action phase
from 2013-2016. These Symposia are envisioned to be a series of
conferences participated in by the most outstanding scientists and

relevant industries.

www.steppingstone.ethz.ch
www.swissnexchina.org
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of the Year Winner

= Strong R&D
Footprint in China

ABB'srelationship with China dates back to 1907, when it delivered the
first steam boiler to the country. Today, China is the company’s second
largest market worldwide with $5.2 billion in revenue. In a conversation
with The Bridge, Liu Qianjin, Chief Technology Officer of ABB China,
speaks of a clear trend of more innovation happening in China. For its
efforts of actively propelling R&D localization in China, the company was
awarded as ‘Innovator of the Year” at the recent Swiss Business Awards.

Interview_Fabian Gull, Shanghai

[ Where does “innovation at ABB” come from?

Liu Qianjin: Geographically speaking, mainly from Europe, China,
US, India and some smaller countries.. Globally, we employ over
8000 R&D people; and our global R&D spending amounts to USD 1.5

billion this year, which is equivalent to 3.7% of our total revenue.

[1 What is this figure like in China?

We don't disclose this information on a country level. But to give you
an indication: In China, we employ 2000 R&D engineers, and this
number has doubled since 2010. ABB has established the full range
of business activities in China, including R&D in over 20 locations
plus manufacturing, engineering, sales, and service. Our China
operations consist of nearly 19,000 employees, 36 local companies,

and a sales and service network across 90 cities.

[ What is your R&D setup in China?

Our research teams are close to talent pools and universities. Our
product development teams are close to the manufacturing bases,
so they can get straight feedback from customers and first-hand
information from the production lines. Our “innovation output” in

Chinaisintended both for the domestic as well as the global market.

[ What kind of innovation happens at ABB in China?

A high 85% of ABB China'’s portfolio is actually also ‘made in China’.
For most products and joint ventures, we also have the respective
R&D teams in China. The word “innovation” has a very wide scope,
though. We do technology innovation in fields such as robotics,
power products, switchgears, transformers and low voltage

products.

[ Do you shift R&D resources into China?

We are not simply shifting as in relocating from A to B. But
alongside with the company’s growing international footprint in
sales and manufacturing, its R&D footprint is also becoming more

international.

[ Where do you see China’s innovation standing today?

China’s innovation landscape is changing very fast. Purely quantity-
wise the total number of patents in China is the highest worldwide
since 2011. The number of people in China working in R&D is
soaring, too. China is also the largest talent pool worldwide with
over 7 million fresh graduates every year, many of them in technical

disciplines. Some people - rightfully so, I shall say - point out the
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ABB is a global leader in power
and automation technologies

that enable customers from
industry, energy, transportation
and building sectors to improve
productivity and energy efficiency
while lowering the environmental
impact. ABB Group has about
145,000 employees in more than
100 countries, with revenues

of around $39 billion in 2012.

A Fortune 500 company, ABB

is headquartered in Zurich,
Switzerland, and is listed on the
Swiss, Stockholm, and New York
exchanges. ABB Group was formed
in 1988, when the Swedish Asea
and the Swiss BBC Brown Boveri
merged under the name of ABB.
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low quality of some patents. I would rather focus on the very high

quality of some others instead.

[ Do you see contrasting innovation capabilities of domestic vs.
multinational players?

There are two ways of defining the value of innovation. Either
innovation helps bring down your internal cost, or new features
add value to customers. In the latter field, or what we call “disruptive
innovation’ multinational players often still have aleading position.
But I would say that domestic players have the upper hand in

innovation leading to incremental cost saving.

[l Do you get the talents you want?

Basically yes. Ten years ago, when I started with ABB, we had easily
more than 100 suitable applicants for one vacancy. These times
are gone. Today, a lot of domestic and international companies pay
attention to innovation. This automatically narrows down your
talent pool to choose from. A way out is to increase the overall

attractiveness as an employer, which we successfully manage to do.

“Domestic players have the
upper hand in innovation
leading to incremental cost
saving”.

[1 Which talents are hard to get? Can you name an example?
In the field of electrical engineering, we are facing strong
competition of state-owned companies, local research institutes

and universities.

[ How does ABB cope with in some areas loose IP standards?
Generally, that's not a big issue for us. And when you have solid
evidence of IP violations, you can pursue the case against the

infringer and get favourable results through legal procedures.

[l The Chinese business model “technology transfer from
multinationals in return for market access” has been applied
across industries and for decades. Also at ABB?

Today, thisis not the case at all. It might have applied in the nineties,
though, where foreign players were facing a huge market and
domestic players that could not satisfy the market's demand in

specific sectors.
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China Set to Become Nestle's Second Largest Market
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The company - or more so, many of its products
are world famous. Nestle, the world's biggest food
company, provides food solutions for every stage
of life - from baby food to clinical nutrition on
deathbeds. Successful joint ventures and research
centres in China allow the Swiss food giant to be
close to the subtleties of the Chinese palate. In

. charge of Greater China at Nestlé is Roland Decorvet.
A man, whoisinternally respectfully referred to as
‘Chairman D" by his over 50,000 employees, and
whose leadership of this key market will not be
thelast step in his career. A portrait.

Written by Rolf Palmer




hanks to continued strong growth of both the Nestlé business
Tas well as its newly-acquired businesses of Yinlu, Hsu Fu Chi
and Wyeth Nutrition, approaching 20% last year and in all likelihood
again this year, along with acquisitions worth over CHF 2 billion
in 2012, Nestlé China already looks set to overtake France as the
Group’s largest regional company after the US in the financial year
2013/4. And its potential for expansion is far from exhausted: Nestlé
still ranks only fourth on the Chinese market in its business segment,

inthe overall food category.

While Nestlé boasts product
sales in Switzerland of CHF
200 annually per head of
population, in China they
only reach CHF 5. So they
have a long way to go to
catch up.

Roland Decorvet, who has headed Nestlé in Greater China (Mainland
China, Hong Kong and Taiwan) as Chairman and CEO and Chairman
since the beginning of 2011, intends to ensure that the company
fully exploits its potential in the coming years. And this potential is
vast. While Nestlé boasts product sales in Switzerland of CHF 200
annually per head of population, in China they only reach around

CHF5. Sothey have alongway to go to catch up.

Conditions remain favourable as Nestlé has built up a diverse
product portfolio to cater to the market demand which is growing
in parallel with the Chinese economy. Decorvet is not deterred by
uphill battles; the former member of the Mountain Fusilier Regiment
of the Swiss Army sees them as a welcome challenge. In his career
so far, this graduate of the University of Lausanne and St. Gallen has
proved his mettle many times over. He took up his first overseas post
in 1991 shortly after joining Nestlé, driving up sales of Maggi noodles

inthedifficult terrain of the Malaysian part of the island of Borneo.

As early as 1992 he moved to China for eight years, where Nestlé had
just opened its own factory and where at the time there was not a
single supermarket even in the capital Beijing. Competition in this
rapidly growing market remains fierce to this day. The company
also has to absorb labour costs that are rising by 15% a year. Higher
incomes are good for a consumer goods company, says Decorvet,
as they increase the purchasing power of the population. He is
confident that profit margins can be maintained by increasing

productivity.

Although the Swiss Group has long since outgrown its home
market as far as its rich product portfolio, workforce, sales regions
and shareholders are concerned, Decorvet, who headed up Nestlé
Switzerland before moving to China, sees many of the cultural
characteristics of his home country reflected in the international
concern. For example, a higher rank within the Group has to be
earned, just like in the Swiss army. And as in Swiss politics, a culture
of consensus is encouraged in the company, with a high degree of

autonomy accorded to the individual units.

He sees this as a great opportunity, especially in the case of China.
“As far as were concerned there are no global customers, only local
ones’, he insists. Nestlé is very keen to respond to Chinese culinary
preferences. With this in mind, the Group runs research centres
in Shanghai and Beijing that explore the subtleties of the Chinese
palate and create products specially geared to these tastes. Two
more R&D facilities are expected to open in the coming year, one
inside its joint venture partner Yinlu in Xiamen, and the other inside
Hsu Fu Chi, another new joint venture partner, in Dongguan. Most
of these products are then made in Nestlé's own factories, of which

therearenow 33in China.

Decorvet, who grew up in Geneva, Kinshasa (former Zaire) and in a
Protestant vicarage in the Swiss canton of Vaud, is today responsible
for a workforce of about over 50,000 in China. With his many years
of experience in China, he is widely acknowledged as an expert on
the country. There is little doubt that for this father of four, who was
born in 1965, the leadership of this key Nestlé market will not be the

last stepin his career.
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on Swissness”

"B ES I T am/E”

Swisstouches Hotels and Resorts is a new international hotel brand
launched in 2011 in China. Today, the company consists of three small
hotels in Switzerland, and one large hotel in Xian. "We aim to bring unique
Swiss hospitality experiences to China - delivered with the precision of a
Swiss watch’ Ian Larmour, CEO of the company, tells The Bridge.

Written by Rolf Studer, SwissCham Beijing
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[ Your group currently runs one hotel in China. Why China?
Ian Larmour: China has the fastest growing, largest hotel and
tourism market worldwide. International consumers are all
attracted to the Swiss quality and hospitality brand; and now, China

plus the rest of Asia are contributing a significant percentage to the

market’s growth.

[ Why did you opt for the second tier city of Xian?

We have the ability and potential to enter all markets - in cities, it's
only a matter of time. What we found attractive about our hotel
projects, especially after getting to know the investor background,
were the project quality, and the location potential. We have already
rejected two projects in the Beijing area after some concerns over the

long-term future of the investment.

[ How do you present your image, making yourself known abroad
and in China?

Our head office team travelled for over two years to 30 cities in
China, visiting large investment companies, and spreading our
name around. Finally, we got one hotel project in Xian - we opened,
performed very well, and became famous for this. We also teamed
with HBA design, a world famous hotel design company, so this helps
inmaking the brand well known as well.

The award certainly adds value to our name, and is a big
endorsement from the custodians of the Swiss quality business label
in China. We will be using this in all advertisements and PR efforts. A
huge expectation - and benefit to our customers - is the commitment
we now have to live up to in meeting the quality levels that the
award requires. Our company also owns HTMi Hotel and Tourism
Management Institute Switzerland, and this adds a lot of credibility

to the Swisstouchesbrand.

[} What is particularly “Swiss” at Swisstouches?

In each hotel, as our name claims, we have many “Swisstouches”.
These can be found in everything from the design, the food, the
people, all the way to the training of the employees - we even have *

Swisstouches guards”

[1 Who do you target? Who are your customers?

Anyone who is attracted to Swiss quality. Our customer segments
depend upon each hotel location, though they are usually business
travellers and tourists. In addition, we attract local residents to our

many interesting food and beverage concepts.
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[ Who are you competing with? What distinguishes you from other
Swiss brands such as Swissotel?

We compete with all five star international brand hotels, not just
Swissotel - which is a different brand. Our distinction is that we
emphasize on the Swiss essence and character, which is displayed in

every aspect of our hotels.

[l How long did it take you to reach break-even? Average annual
occupancy rate?

We made a gross operating profit after three months, and our
occupancy per year will rise to over 50% in 2013, with lots of future

growth potential.

[ Do you recruit from Swiss hotel management schools?

We are connected to a source of quality graduates via our link with
the HTMi. This is an obvious advantage. We have recruited over 25
hospitality professionals from HTMi to date, and we project to recruit

many more in future.

[ Qualified staff in the hospitality industry is hard to find. The case
isthesamein China’s st tier cities. How do you address this issue?

Trainingis the key. And that is one of our strengths.

[1 What are your expansion plans?

Quality first, not quantity. We will continue to meticulously qualify
and accept only the right projects. We currently have three more
hotel projects in China - in Xian, Jinan and Chong Qing. At this rate, we

estimate that 10 hotelsin 5 years should be achievable.
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Swisstouches Hotels & Resorts, a division of HTMi, located
in Soerenberg (Kanton Luzern, Switzerland) was launched
in China in 2011. Since opening, its first and only property in

China so far, is the Swisstouches Hotel in Xian. For its facilities
and services, the hotel was granted this year’s “Swiss Business
Award - Start-up of the Year®. The jury recognizes the fact that
the company has not only introduced a new hotel brand into a
foreign country, but was also able to beat all financial targets
in their first year of operation. With promising growth potential

and a clear focus on “Swissness”, the brand may become an

ambassador for Swiss hospitality in China, the jury concludes.
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Shanghai Free Trade Zone:

Testing Ground
for Reforms
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A free-trade zone in Shanghai,
China's economic hub, hasbeen
launched as the world's second-
biggest economy prepares to test
long-awaited economic reforms.

Written by Wang Tao_Head of China Economic Research, UBS

he Shanghai Free Trade Zone (FTZ) was formally launched on
TSeptember 29th, after a month of hype in the media and the
stock market. The announcement at least clarified a few things: the
FTZ will not have alower corporate tax rate; interest rate ceilings and
reserve requirements will not be abolished soon; and gaming will

still be prohibited.

What are the macroeconomic implications of the Shanghai FTZ?
Obviously, whatever companies and sectors that may benefit from
the F'TZ, their direct impact on overall economic performance will
be limited given the size of the economy. The macro significance
liesin that the F'TZ is supposed to be the test ground for China's next
stage of reforms, and as such, it has been likened to the Shenzhen

special economic zone 30 years earlier.

Focus on financial sector reforms

China'sreform challenges are great, which ones are going to be tested
in Shanghai? The Shanghai FTZ reportedly will herald reforms in
three main areas: reducing government involvement in business
and investment approvals; opening up the services sector to foreign

and private competition; and financial sector liberalization.

The media and public have understandably focused on financial
sector reforms, with a lot of hope and hype about full interest rate and
capital account liberalization in the FTZ. However, conceptually and
operationally it is not easy to implement financial liberalization in
a confined area, as companies and banks would surely explore any
loopholes or arbitrage opportunities. Some form of "border” control
between the FTZ and other parts of Shanghai and the country has to
be established. In addition to restricting liberalization to only those
companies and banks domiciled in the FTZ, there will likely be quotas

and restrictions on the type of financial services/products.

For example, on interest rate liberalization, instead of lifting the
deposit rate ceiling for all FTZ banks, we think that firms located in
the FTZ may be allowed to place certificates of deposits (CDs) up to
a certain amount with FTZ banks at "free market" rates. Similarly, on
capital account opening, we think FTZ companies and banks will be

able to raise financing from abroad or investing in derivatives and

other overseas portfolio instruments more easily, but will be subject
to certain quotas to limit arbitrage and the spread of risks to the rest

of the economy.

While these experiments are potentially very important in helping
the government to push forward with complicated financial
reforms, the near term impact on big banks, overall liquidity and
credit conditions, or macro growth will be very limited. We think the
spread of the financial sector reforms from the FTZ to the rest of the

country will also take time.

Opening the services sector

The other two areas of reforms - opening the services sector and
streamlining government administration and supervision, are
potentially easier to emulate in the rest of the country and hence
more important. Here one of the major policies is the so-called
"negative list" management - foreign and private companies are
allowed to operate in all sectors and businesses outside of the
negative list, according to a registration system rather than needing
lengthy government approvals. This opens up a whole range of
service sectors for foreign and private competition, including health
care services, professional services, and some financial services.
Another set of policies provide equal and streamlined regulatory
and administrative treatment to all firms operating in the FTZ,
essentially levelling the playing field for different types of firms, with
the goal of applying rules that will be eventually consistent with the

common international practice.

We think the opening up of the
services sector and the reduction
in government controls and
approvals should help facilitate
private sector and services
development.

Almost all major service sectors face some supply constraints
in China due to high entrance barriers, state monopolies, price
controls, or unfavourable tax and utility treatment relative
to manufacturing. In the meantime, demand for services has
continued to rise along with robust income growth and in some
cases, with the aging of the population. In addition, there are
abundant domestic savings and private capital searching for

opportunities in areas with no excess capacities.

Efficiency boost through competition
Therefore, we think the opening up of the services sector and

the reduction in government controls and approvals should



help facilitate private sector and services development. A clear

beneficiary would be consumer services such as health care, old age

care, tourism and entertainment. Manufacturing-related services

should also get a boost, which could help improve the overall
efficiency of Chinese products. China has become very efficient in
the production of most manufacturing products or components, but
has had more difficulties capturing the higher value-added parts
including design, logistics and distribution, inventory management,

trade-related financial and legal services, to name a few. Government
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deregulation and competition from private and foreign companies

should help toimprove the efficiency in these areas.

Of course, we do not expect these measures to have a visible impact
on GDP growth in the next couple of quarters, but we do see the
spread of administrative reforms and services deregulation to the
rest of the country within the next couple of years, likely faster than

financial sector reforms and helping to unlock the long term growth
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STI Precision Machining China
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STI Precision Machining (Changshu) Co. I! isa 100%9ubsz Group, headqua and. The
company forfunctional surface solutionsan e'cisiqu:achinilﬂg.T produ rtfolio P me plating, thermal spray coatings, .

nickel coatings and precision machining.
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The new plantin China is focused on the high demaiqs o!the printing machiw-ﬁape‘nd general industries. In the near future the
range of services will be extended to the needs of other industries such as automotive and aerospace and to chﬁhh)gies' ch as anodizing,
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TSA, electroless nickel coatings and coatings for automated serial production.
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STI PRECISION MACHINING (CHANGSHU) CO. LTD. | Xiang Yuan Rd. 16 | 215500 Changshu, Jiangsu Province, P.R. China
Tel: +86 512 5290 6200 | Fax: +86 512 5290 6299 | E-Mail: sti.china@sti-surface.com | Internet: www.sti-surface.com
General Manager : Wolfgang Hagn
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Join SwissCham NOW!

COMMERCE

swisscham.corg
Recause Conmnections Makrer

SwissCham is your necessary partner to your business in China. We understand and represent
our members’ interests within the business community and towards governmental authorities.

* Events:

4

Exposure & Sponsorship: Services:
« Meet and network with other business « Enjoy free subscription to “The Bridge” « Key contacts and networking
__',,2.- people and chamber members magazine opportunities
‘ﬁ « Be informed about current business « Expose your company during events « Benefit from exclusive discounts
issues « Use our communication platforms and preferential treatments in hotels,

(newsletter, email signatures,
announcements, website)
« Receive a free membership directory

restaurants, shops, spas and airlines with
our membership card

« Translation and interpretation

« Event consulting and venues search

exposure as a speaker or member and
share your knowledge

é‘\. « Join our events to give your company

Contact the Swiss Chinese Chamber of Commerce:

SwissCham Beijing SwissCham Shanghai SwissCham Guangzhou
Address: Room 1108, Kunsha Center, B 1612,Regus Silver Address: 2 oor, Grand Tower
Building No. 1,16 Xinyuanli, Chaoyang orth Shaan Xi O. nhe Road

District, Beijing

Tel: +86 10 8468 3982

Email: info@bei.swisscham.org

SwissCham Hong Kong
C/O AUB Limited
Address: Unit A, 12/F, Hung Mou Industrial Building,

Tel: +852 2524 0590
Email: admin@swisschamhk.org

3 8
Email: info@sha.swisscham.org

Email: info@swisscham-gz.org

62 Hung To Road, Kwun Tong, Kowloon, Hong Kong
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A prime opportunity for Swiss SMEs to build up

businessrelations in China

New Swiss SME Centre

in Harbin
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t the invitation of the highest political body in China’'s
AProvince of Heilongjiang, Switzerland's FHNW School
of Business opened the "Swiss SME Research Center China" in
Harbin in late August this year. Under the auspices of the Free
Trade Agreement between Switzerland and China, the provincial
authorities of Heilongjiang, under the leadership of Party Secretary
Wang Xiankui, invited the University of Applied Sciences and
Arts Northwestern Switzerland (FHNW) to open a centre for Swiss
SMEs in Harbin, where the FHNW School of Business has a strong

network of business and political contacts.
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Harbin is the political, economic and cultural centre of the
Heilongjiang province in northeastern China. It also functionsas an
important connection between Asia and Europe. Formerly a hub
for engineering industries, China’s reform and liberalisation has
enabled it to develop as a central location for hightech industries
including medicine, nutrition, automotive, energy, electronic
information and ecology. The current five-year plan explicitly
focuses on the development of the third sector (ecology) and
organic agriculture, providing excellent opportunities for Swiss

enterprises.

Finding local business partners

The Swiss SME Research Center China (SSRCC) is a platform for
Swiss SMEs seeking to evaluate and test the Chinese market for
their products and services and to find local business partners. The
services are focused on the needs and the financial possibilities
of SMEs and include scoping trips, market research, developing
market entry strategies, and support at implementing the market
entry, which includes legal issues, logistical support and training
workshops. Employees and students of the FHNW School of
Business will assist the SMEs in this endeavour, together with our
new employees in Harbin. The centre will also provide 200sgm
of sales and display areas and will be a venue for meetings,

conferences and networking events.

Among our first Swiss clients, we have a small chocolate
producer who aims to open a premium shop at the best location
in Harbin, a consulting company in the field of environmental
management and CSR looking for a joint venture partner in
China, and a fixing systems producer looking for support on how
to export to China. All of these SMEs would not consider entering
the Chinese market without a strong partner who is actively near
them in Switzerland as well as in China, without a partner who
understands their needs, has the experience, the know-how, and

the network in the Chinese market.

The SSRCC is also a platform for Chinese SMEs interested in any
kind of collaboration with Switzerland or possible market entry
in Switzerland. The Chinese clients are currently being recruited
through our existing network of CEOs from SMEs, and all being
trained at one of our short-term executive programs at the FHNW

in Switzerland.

The Guangxi factor
Success in China relies strongly on Guanxi, the network where

contacts to high-ranking people in government, administration
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and the corporate world are established. Over the last ten years,
the School of Business at FHNW has trained over 1000 Chinese
managers from the private and public sector. We currently have
nine partnerships in seven provinces. Based on this, we believe
that we have strong Guanxi, and are willing to open this network to

interested Swiss SMEs.

In the context of the newly signed Free Trade Agreement between
China and Switzerland, the Governor of Heilongjiang and the Party
Secretary Wang Xiankui, offered the FHNW the opportunity to
open a centre for Swiss and Chinese SMEs. Indeed, the Chinese side
actively supports the centre and their clients with information and

active collaboration - a factor not to be neglected when wanting to

dobusinessin China.
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STEP INTO
CHINA.

The best connections to strengthen your competitive position in the global market!
Air and Ocean Freigth around the globe - a single source, wherever you are.

Get in contact with our specialist:
Hermann Gamper - Trade Lane Manager Asia-Pacific - +41 61 315 91 35 - hermann.gamper@dhl.com

www.dhl.ch
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Sino Swiss Diplomatic Traffic-

Recent Events and Visits

Political News

High-Level Visits and the Free Trade
Agreement (FTA) Between Switzerland and
China

The number of high level visits between
Switzerland and the People’s Republic of China
reached a record during the last four months.
Five Federal Councillorstravelled to Chinaand
Prime Minister Li Kegiang paid his first official
visit to a European country to Bern. Here is a
flashback on these prolific diplomatic activities.
For the Swiss audience, the highlight was
certainly the noticeable visit of Prime Minister
Li Keqiang in Switzerland in May 2013. The
conclusion of the negotiations on a free
trade agreement (FTA) was the core of the
talks: Gao Hucheng, Minister of Commerce
of the People’s Republic of China, signed a
Memorandum of Understanding together
with Switzerland's Economic Minister Johann
Schneider-Ammann, marking the conclusion
of negotiations of the agreement onatechnical
level. The Chinese delegation, encompassing
several ministers and top officials, stayed in
Switzerland from 23rd to 25th May and signed
several bilateral agreements as the initiation
of a bilateral dialogue on financial issues, an
academic agreement,an agreement on watch-
makingas well as two agreements of the Swiss
Agency for Development and Cooperation
(SDO) on sustainable development issues and

respectivetraining.

The FTA was also in the center of the visit

of the Head of the Federal Department of

Foreign Affairs (FDFA), Didier Burkhalter, on
the occasion of his official visit to China on
April 25th 2013. He held high-level talks with
his Chinese counterpart Wang Yi and met
with the Chinese Vice Premier Wang Yang.
The working visit of Didier Burkhalter was
the fourth in a series of high-level annual
consultations between Switzerland and the

People’sRepublic of China.

On May 30th, 2013, Federal Councillor Doris
Leuthard, Head of the Federal Department

of the Environment, Transport, Energy and
Communications was also in Beijing for a
marathon of bilateral meetings. She met
seven ministers and signed two agreements
which will lead to closer cooperation
between Switzerland and China in the fields
of transport and forestry. She held talks with
the Chinese Minister of Water Resources
regarding the cooperation between China
and Switzerland in the field of natural
hazards prevention and agreed with the
Minister of Environment to facilitate the
exchange of expertise and informationinthe
fields of air pollution, water protection, nature

conservation and waste management.

These intense diplomatic exchanges finally
led to the signature of the bilateral FTA
between Switzerland and China on the
occasion of the visit of the Head of the Federal

Department of Economic Affairs, Education

and Research, Federal Councillor Johann

Schneider-Amman. The agreement was
signed on July 6th in Beijing after two years of
negotiations, which were officially launched at
the World Economic Forum (WEF) on January

28th 2011in Davos.

Chinais one of Switzerland's most important

foreign trade partners. It is the largest buyer
-

of Swiss industrial -

products in Asia. In
2012 Switzerland

exported goods to the
value of CHF 7.8 billion
to China (3.7% of all
Swiss exports), with
imports from China totaling CHF 10.3 billion
(5.5% of total imports).

The President of the Confederation, Mr. Ueli
Maurer, visited China from July 17th to 19th.
High-level diplomatic meetings were followed
by a visit of an army training center with
simulation systems in Nankou, in the north
of Beijing, which was motivated by President
Maurer's function as Minister of Defense.
President Maurer's official visit in China came
to an end with his participation at the opening
ceremony of the “Eco-Forum Global 2013" in

Guiyang (Guizhou province) in South China.

Federal Councillor Alain Berset, Head of
Home Affairs, paid the last visit. He stayed

in Beijing from August 15th to 17th and went

then to Shanghai for one day. Mr. Berset
met Li Bin, the Chinese Minister of Health
and Family Planning. During his four-
day working visit he also attended other

meetings at ministerial level dealing with

Economic News

Swiss Business Hub: Seminar and Road
Show in Tianjin

Organized by the Swiss Business Hub with
the support of local associations and official
bodies, the seminar held on 14th May 2013
in the historic hotel The Astor in Tianjin
gathered around 70 Chinese companies
interested in knowing more about the
investment environment in Switzerland.
Speeches of Salome Meyer, Minister and
Deputy Head of Mission, and Alain Graf,
Counselor and Head of the Swiss Business
Hub, were followed by presentations of
PricewaterhouseCoopers and Vischer. The
two following days, they were joined by a

delegation composed of representatives

ER PR ESK

from Greater Zurich Area, Greater Geneva

Berne area for the visit of eight companies in

and around Tianjin.

CEO Management Trip 2013

The 3rd edition of the CEO Management
Trip, which aims at introducing Chinese
entrepreneurs to the economic, scientific,
cultural and political aspects of Switzerland,
started in Geneva on 1st July and ended
in Lugano on 7th July. For its first day
in Switzerland, the delegation was
welcomed by Charles Beer, President of
the Government Council of the Canton of
Geneva. They visited a series of enterprises,

universities and institutions. After paying a

Science, Education and Health, Culture News

Qin - The Eternal Emperor and his
Terracotta Warriors

On 15th March 2013 the Bernisches
Historisches Museum (Bern, Switzerland)
opened its doors to welcome visitors to
the large temporary exhibition “Qin -
The eternal emperor and his terracotta
warriors”. Until 17th November 2013, a full
1,200 m2 of exhibition space is dedicated to
China’s First Emperor and his spectacular
terracotta army. The exhibition put on
display ten terracotta figures and some 220
other original artifacts from China, thus
introducing audiences to a crucial phase
in Chinese history. It has already attracted

more than 100'000 visitors.

Swiss Ambassador and SDC Vice-
Director General Visited Climate Change
Adaptation Program in Ningxia

From 29th to 30th June, Ambassador
Jacques de Watteville and Michel
Mordasimi, Vice-Director General of Swiss
Agency for Development and Cooperation
(SDQC), accompanied by Ma Zhongyu, Vice-
Secretary General of China’'s Ningxia Hui
Autonomous Region, visited the Swiss-UK
funded climate change adaptation piloting
program in Ningxia. They visited Baijitan
National Reserve Park, which is famous
for the implementation of over 30 years’
policy to fight against desertification, and

met with the renowned anti-desertification

cultural and social topics. He also signed an
agreement on the transfer of cultural assets.
In Shanghai he visited a hospital and had the
in-depth presentation of the activities of Pro

Helvetiain China.

visit toAddax Petroleum and ABB Sécheron,
they went to the WTO where the unique
system of governance of this international
organization based in Geneva raised lots
of interest. In Lausanne, the renowned
Swiss Federal Technology Institutes in
Lausanne (EPFL) detailed the various ways
of collaboration which can be offered to
private companies. In the German part of
Switzerland, Vischer gave a presentation
on the important legal aspects to consider
when doing business in Switzerland. The
participants were welcomed by Novartis
in its impressive Campus in Basel, and by
PricewaterhouseCoopers and Credit Suisse

in Zurich.

national hero Wang Youde. On behalf of
the Swiss Confederation, SDC launched (in
2009) a four-year cooperation project with
China, The Adapting to Climate Change
in China (ACCC), aiming to work out an
evidence based policy framework which
could help poor regions to deal better
with the impact of climate change. Based
on four years of experience in Ningxia,
ACCC established collaboration with major
local implementers and brought together
specialists from academia and regional
organizations to assess the impact of
climate change on most vulnerable sectors
such as agriculture, water, migration and

desertification.
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SwissCham China is proud to announce the launch of its new website:

www.swisscham.org/china
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“We Don'’t Follow
Trends” &M RZ7R

Béjart Ballet Lausanne will hit the stages in China again. Duringitslast
series of shows in China two years ago, a choreography by its Artistic
Director Gil Roman was presented as a world premiere during the China
Shanghai International Arts Festival. This year, the dancers invite to their
interpretation of “an evening with Gustav Mahler” The Bridge talked to

Jean Pierre Pastori, President of the world famous Swiss ballet ensemble
ahead of their Shanghai performances.

Interview_Fabian Gull Shanghai

Since 2007, Frenchman Gil Roman has been
at the helm of the company headquartered
in Lausanne. Roman is the successor of
choreography icon and company founder
Maurice Béjart who died in 2007.




Jean Pierre Pastori,
President of Béjart
Ballet Lausanne.
Béjart iF REEFZH R
# : JeanPierrePastori,

[ How do you describe Béjart Ballet’s “strategic positioning” in the
world of ballet?

Jean Pierre Pastori: Concerning the ceuvre of Maurice Béjart,
the Béjart Ballet Lausanne is the global benchmark company. The
ensembles legitimacy is Maurice's desire for his creations to live
on, and that its direction shall be assured by our Artistic Director
Gil Roman. Naturally, other ballet companies can also be engaged
in Béjart performances. But we arguably offer the largest repertoire
and engage dancers with the best general knowledge of Béjart’s
choreography and spirit. Although Béjart is our cultural heart, we are
open to creations of a similar esprit, starting with Gil Roman, who has
been working with Maurice Béjart for more than 30 years, to other

guest choreographers.

[ Any trends that you had set in the past, or that you are currently
setting, or following?

Béjart Ballet does not follow any trends. It preserves Maurice Béjart's
oeuvre by keeping it alive. And it does so quite successfully, as our
performances are in demand across the globe - from Moscow to

Mexico, Paris to Shanghai, Tokyo to Dakar.

[ Tell us about the relationship of Béjart Ballet and China?

Maurice Béjart had maintained close relations with Asia. Doubtlessly, he
knew Japanbetter than China. But he was fascinated by Asiasmixture of
tradition and modernity, which the city of Shanghai exemplifies so well.
Béjart was also very close to the German culture. His love for Richard
Wagner (German composetr, 1813-1883) was immense. But he also had a
devotion to Gustav Mahler, the late-romantic Austrian composer and
leading conductor of his time (1860 -1911). This is why Gil Roman wants

the Chinese public to discover hisinterpretations of Gustav Mahler.

[ Béjart Ballet Lausanne performs around the globe. What is
different in China?

The Chinese market is very promising, but it still needs to be
"worked". It is important to "enlighten” the curious and receptive
Chinese public, as it was necessary in other opening countries that
were at the discovery stage. There are also quite a bit of regulations

to deal with on an operational level.

[1 What are the differences of running a cultural institution vs.
running an entity in the private sector?

Well, as opposed to most sectors in the private economy, a cultural
institution like ours cannot survive without any subsidies. Hence, we
are financially supported by the city of Lausanne as well as by various
private patrons. We have also developed sponsorship agreements
with companies. The tours are indispensable for maintaining a
financial equilibrium. Another difference concerns the type of
management. A pure and harsh kind of management, solemnly
functioning on the base of rational and logistical criteria, would not

suitinsuchanartistic universe.

[ How are the China acts financed?

We are honoured to be invited by the “China Shanghai International
Arts Festival” (also see interview with CSIAF-President Catherine
Wang on page 70). We hope to further develop this collaboration. For its
part, also the Swiss Consulate General in Shanghai, Pro Helvetia and the

Swiss Embassy in Beijing have provided us withlogistical support.

"A pure and harsh kind of
management, solemnly
functioning on the base of
rational and logistical criteria,
would not suitin such an
artistic universe."

[} What is the general standing of balletin China?

China is forming great dancers and possesses remarkable ballet
schools. Besides, China’s National Ballet, only recently, celebrated
a great success in Paris. And in the past, the “Prix de Lausanne » an
international competition for young dancers, has rewarded very up-
and-coming dancers from China. In this vast country, the perspectives

for the development of ballet are exceptional. It just takes some time..

[ Do you currently employ any Chinese dancers?

Yes. We just recruited Mr. Sun Jayong. The spirit of Béjart Ballet
Lausanne being a multicultural enterprise is also reflected in our
preparations for next year's Ninth Symphony of Beethoven, for which

Béjart had created a sort of hymn to the union of peoples and cultures!

[l Who or what do you view as competitors, in a broader
understanding of the term “entertainment industry”?

Perhaps the live dance performances in movie theatres, as it is done by
the Paris Opera Ballet, the Bolshoi or the Nederlands Dans Theater. But is
itreally a competition? First and foremost, I see this as an opportunity to

expand the public,and especially touchinga younger audience.
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Life & Culture

“A Lot of Chinese

Talents Out There”
“E A A 555

Over the course of the last 15 years, the China Shanghai International
Arts Festival (CSIAF) has become a significant brand in China’s cultural
landscape. This year, the month-long festival features a record high of 47
programs. 60% come from overseas, including international top acts as
the Bejart Ballet from Lausanne. “We aim at being an important platform
for the very best of performing arts and facilitate the dialogue between
intangible cultural heritage and contemporary art’, the President of the
festival, Wang Jun, tells The Bridge.

Interview_Fabian Gull Shanghai

the next stage. Working in artsis a tough job. So we aim at encouraging
young talent to focus on the performing arts. We are not focusing on
the “performers” themselves, but on the “creators’, like scriptwriters,

choreographers, directors.

friends with the festivals in Hong Kong and in Edinburgh. Also this
year, around 40 Artistic Directors or Presidents of festivals from
around the world will be attending our festival in Shanghai. They are
particularly on the lookout for new creative Chinese programs and

exchangingideasamongst peers.

[ Are there any fundamental differences in running a cultural
institution vs. running a company in the private sector?

Yes, there are. Our festival is organized by the Ministry of Culture
and the Shanghai Municipal Government. I am probably under
much less revenue pressure than a businessman in an industrial
environment. My target is covering the cost and reaching break even,
not maximizing profit. Also, we are financed by the local Government

of Shanghai and by fundsraised by myself to about equal parts.

[1 Do you also see your role as promoting and explaining the
Chinese culture to the Chinese?
Yes, absolutely. Our audience is 90% Chinese. We want to help keep

the heritage and traditionsalive.

Life & Culture

CSIAF 2013

Highlights of this year’s edition
include performances of a variety
of world class acts like Béjart Ballet
Lausanne, Cecilia Bartoli, Beijing
Opera, or commissioned works

of multifaceted composer and
conductor Tan Dun, the original
musical “Shalom Shanghai”,

or the drama “Green Snake”.

www.artshird.com
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[} What will be the highlights this year?

Wang Jun: The overall creativity of a lot of new programs (also see
sidebar)! More specifically, I shall mention “The Raw Land’, which is
a new project featuring a lot of up-and-coming Chinese talents. We
invited promising artists in various fields of performing arts to submit
their programs relating to the theme “History - Mystery”. We received
more than 100 submissions, whereof we have chosen six programs
to be performed at the festival. Those programs are all rooted in
Chinese culture, complemented by the creator’'s own ideas, vision
and understanding of Chinese culture. We hope that some of these

performances will make it to the international stage one day.

[ What do you see when looking at China’s newcomer scene?
There are a lot of talents out there! But at the same time, there are not

many opportunities for them to get recognized and take their talent to

[l Are you providing some sort of a career shortcut?
Clearly not, as the artists need to work very hard. But, yes, we provide

an opportunity tobe known and accepted asan artist by the public.

[ Where does your festival rank in the world of arts festivals, in
China and internationally?

What we do is what I call a ‘comprehensive festival’, as it covers the
whole area such as performing arts, exhibitions, public events, forum

andartsfair. It offersalot of content, and is the biggest of its kind in China.

[1 Has the concept of a “comprehensive festival” been copied
elsewhere?

Not really, as far as I know. It's rather unique in its set up compared to
other festivals, both in China and internationally. We follow two main
visions. Firstly, we aim to be a platform for the best international and
local acts for cultural exchange. And secondly, we want to build up our

reputation in the top league of international festivals.

[ Who are your competing with?

It's not like competing - I call it cooperating. For instance, we are good
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Wang Jun, President of the

The Center for China Shanghai
International Arts Festival (CSIAF).
From 2007 to 2010, she was the
Director of the Forum Affairs

Department of Shanghai World
Expo Coordination Bureau.
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Grande Dame of Swiss
Travel Journalism
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Charlotte Peter (89) toured China over a hundred times between 1960
and 2013 - on individual and usually remote trails. A portrait.

B SRHIZR S

Written by Daniel Nerlich ETH Zurich, Archives of Contemporary History

Charlotte Peter in Beijing on her

first visit to China in 1964.
1964 £ Charlotte Peter & X3k Z|dL 5,

Charlotte Peter sits with me on a roof terrace on The Bund,

Shanghai’s glorious historical river front, a glass of wine in her
hand. "This is the city and the country of the 21st century’, declares
the 89 year-old native of Zurich enthusiastically, casting her gaze
over the skyline of Pudong. Peter has travelled to China more than a
hundred times since 1960 - both as a journalist and with countless
tourist groups. She always trod individual paths that she discovered

in her search for new places of interest.

Charming “lotus feet”

As a historian she also paid tribute to history whenever possible.
She couldn't miss being in China, for example, when the People’s
Republic celebrated its fiftieth anniversary; or indeed travelling to
Moscow in 1967 for the Jubilee of the October Revolution, and to
Hong Kong on the 1st July 1997 Peter had booked her hotel room
eight years in advance to make sure she could be there in person
when the British crown colony became a special administrative

region of China.

She had to wait three long years for her first Chinese visa. In 1960
her persistent efforts were finally rewarded. Via Moscow and the
Trans-Siberian Railway she journeyed to the Chinese capital, where
she stayed at the "Peking Hotel". The travel guide at the time, a nice
elderly gentleman, mentioned how charming he found the bound
"lotus feet" of Chinese ladies. An outrage that Mao finally did away

with thankfully, says Peter, incensed.

During the official programme of visits to the communes, the
focus was on the achievements of identical institutions such as
kindergartens, schools and textile factories, which were extolled
by the interpreter in monotonous lists of numbers. The fact that
she was announced as “Dr. Peter” on this first trip, which also took
her to Nanjing and Guangzhou, made it easier for her to access to
information in hotel bars and clubs that were the exclusive domain

of menatthetime.

Surviving ancient civilization
When asked what was the key to China’s successful transformation

from the country of 1960 to that of 2013, Peter's unwavering answer is:
"Chinais the only ancient civilization that has survived. The country
has kept its language, its medicine, sport and arts. And Chinese civil
law has also maintained traditional elements of arbitration and
mediation.” To illustrate the point she cites a divorce case she was
allowed to attend in which people from the social surroundings
of the couple were involved as intermediaries. She also considers
one factor in the success to be the practical acceptance of different
religions. And the most important thing: "The state is able to deal with
the masses. It overcomes infrastructure challenges with exceptional
speed, such as high-density urban development, and reconstruction
after natural disasters such as the Wenchuan earthquake in 2008",

Peter says.

Charlotte Peter, born in 1924, comes from a 'normal, respectable
family" (her own words). She completed her philosophy studies in
Zurich and Paris and wrote her doctoral thesis in Vienna "in three-
four time" about the supply of salt to Switzerland. Journalism was

her dream profession from an early age and travel was the subject

matter for her texts. In a Swissair gazette she once noted that her job
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as the first Swiss hostess at the UN in New York amounted to nothing

more than "pointing the way to theloo in five languages”

More interesting tasks awaited Peter later as the culture editor of the
"Zuriwoche', as editor-in-chief of "Elle" and "Annabelle” and on press
trips. She experienced the Persia of the Pahlavis, for example, and
was made president of an Indonesian-Swiss interest group on the
basis of her contacts in Indonesia. For around thirty years she has
regularly led groups to China and India for an operator of tours to the
Far East.

Zurich swans in Kunming

Charlotte Peter describes her first journey to Tibet in 1980 as a
highlight. Some years later she trekked round Mount Kailash, the
"holiest of all holy mountains". She shared her tent at the time with
theniece of Heinrich Harrer, pioneer of the Eiger North Face. Looking
back, however, it is the many private contacts she established,
especially with travel guides she still meets regularly, that are

particularly close to her heart.

Peter remembers fondly the first tour group from Zurich that she
guided to Kunming, Zurich's new partner city, at the beginning of the
1980s. Her idea of presenting swans from Lake Zurich as a gift was
greeted warmly by the then mayor of the city, Thomas Wagner. And
the descendants of those swans still swim on Dian Lake today in the

capital of China’s south-western province of Yunnan.
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Swiss Business Awards 2013 The winners of the Swiss Business Awards this year are:

Venue: Grand Hyatt Beijing

Organizer: SwissCham Beijing

For its first edition, the Swiss Business Awards encountered a
great and brilliant success. More than 300 guests attended an
exclusive gala evening, including top economic and political
leaders from both Switzerland and China. The ceremony was
part of the official program of the delegation from Switzerland
lead by Federal Councillor J. Schneider-rAmmann coming
to Beijing for the signature of the Free Trade Agreement

between Switzerland and China. The Swiss Business Awards

ABB (China) for

the Nestlé Innovator of the Year

Holcim Management Services China for
the China Haidian CSR Company of the Year
Swisstouches Hotels & Resorts for

the Startup of the Year

Nestlé (China) for

Outstanding Achievements

Sinopec (Addax Petroleum) for

Chinese Investor in Switzerland

7SS 2013

Business Awards 1

is an event organized by the SwissCham Beijing to thank it Fog Al A 38 , f
Let’s Celebrate Your Success \ ’

companies for their achievements over the past years and to For a complete list of Swiss Business Awards 2013

Julys"™

NIZETHa 8

recognize their contribution to both the Swiss and Chinese nominees in all categories, please visit:

business communities. cn.swisscham.org/SBA.
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Product Quality Management Venue: Radisson Blu
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Silver Sponsors

Luxury Property Showcase

@ SGS Intertrust

Venue: Legendale Hotel Beijing

CHEERS
n-King ponsors State of the Global Economy
Venue: Westin Beijing Chaoyang Hotel
Speaker: Mr. Graham L. Slack, A.P. Mgller-Maersk
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Securing R & D Tax Incentives in China ABB Roundtable & Factory Visit:

Venue: Westin Beijing Chaoyang Hotel Innovationin China

Speaker: Mr. Roger Di, KPMG Venue: ABB Beijing Drive Systems Ltd. (CNIAB)

Qianjin Liu, ABB China

The Athena Doctrine: How Women (And Men
Who Think Like Them) Will Rule the Future
Venue: Haworth Furniture Company

Speakers: Mr. John Gerzema, Young & Rubicam, BAV

Consulting; Mr. Michael D’Antonio, Pulitzer Prize Winner

CHEERS Roundtable & Shop Visit: Retail Business vs Wholesale in China
Venue: CHEERS Office

Speakers: Ms. Claudia Masueger, MQ Wines / CHEERS

* T4k 100,00 5500
E.I'!E.E.ﬁs. & HOWEHER NG

Speakers: Mr. Cyrill Scholer, ABB NAS & China; Mr.
Timo Salmela, ABB Beijing Drive Systems Ltd; Mr.

Establishment of the Sino-Swiss Free Trade
Agreement: A New Era for Bilateral Trade and

Investment?

Venue: Kempinski

Biz Socializer - Inter-Chamber Business
Networking

Venue: Banyan Tree Tianjin Riverside

Ladies Afterwork

Venue: Catherine de France

Speakers: Mr. David Braun, Embassy of Switzerland;
Ms. Susan Ju, PwC China

Young Professional Inter-Chamber Networking

Venue: Bali Courtyard

Chamber News =#ipat
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All-Chamber Welcome Back Networking

Venue: China World Summit Wing

Biz Socializer - Inter-Chamber

Business Networking

Venue: Sheraton Tianjin

Corporate Members

Mr. Wei Wei

Company: Annax (Suzhou) Railsystems Ltd.
Fey 2y e i (FRHD BB R G B PR A E]

Address: Building 47, No.666 Jianlin Road,
SND EPZ Sub-Industrial Park, Suzhou
FHHFXEMEE666SHAMIXEET W EA471E
Postcode: 215129

Tel: +86 512 6667 5318
Fax: +86 512 6667 5311
Website: www.annax.com

annax
Mr. Frank Li

Company: Bucherer AG

EFEATLERREL

Address: 11/Floor office 1, North Tower, Kerry Centre, No.1 Guanghua
Road, Chaoyang District, Beijing
IEETHAX LR SEER IR0

Postcode: 100020 B UC H E R E R

Tel: +86 10 6599 9123
Website: www.bucherercom 15HE

Mr. Daniel Recher

Company: Geistlich Trading (Beijing) Ltd.

ERRHAERA (IER) BRAE

Address: 15/Floor B3-B4,Tower 3, Xihuan Plaza, No.1 Xizhimenwai
Avenue, Xicheng District, Beijing

R ERX A AN ER I T315/EB3-B4

Postcode: 100044

Tel: +86 10 8229 2366 - -

Fax: +86 10 8229 2368 Ge [Stl ICh
Website: www.geistlich.com.cn Biomaterials

Ms. Heidi Wang

Company: Lindt & Sprungli (China) Ltd.

ERRS (L&) BRAT

Address: 9/Floor, China Central Place, Tower 2, 79 Jianguolu Road,
Chaoyang District, Beijing
EETHAREEK7OS2ELE LR
Postcode: 100025

Tel: +86 10 5920 4449

Website: www.lindt.com

O 73 Fi
/,f'z‘/f’x{'f

Mr. Carl An
Company: Oetiker Industrial (Tianjin) Ltd.
BT Tk (KiE) BRAF

Address: 10 Shuangchen Middle Road, Beichen High Tech Industrial

Park, Tianjin
REBILRBEER RFHEIOS
Postcode: 300400

Tel: +86 22 2697 1183

Fax: +86 22 2697 1380

Website: www.oetiker.com

Individual

Mr. Andre Brunschweiler
Mr. Daniel Meyer

Mr. Alexander Smeets
Mr. Rene Tobler

Mr. Olivier Glauser

Company: Shankai Sports

RAEFRGEAS

Address: Room 605, Building No.2, Tower C, Sanlitun SOHO, 8
Gongti Beilu, Chaoyang District, Beijing

FEERTHHER TAGEHILE Sk = EESOHO—SH#CE605%E
Postcode: 100027

Tel: +86 10 8567 088 b

Fax: +86 10 8567 0885 BEREFSE
Website: www.shankaisports.com

Young Professional
Mr. Fridolin Caduff
Mr. Nathan Anderson

Note: An error occurred in the presentation of Swisscham Beijing Board Members in the last issue: the correct title of Mr. Cyrill Scholer is Vice

President Low Voltage Products Division, ABB (China) Ltd. Please accept our apologies for this mistake.
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The Bridge China Business Magazine - Since 2004 - Worth a Read
Journal of SwissCham China / Beijing / Shanghai / Guangzhou / Hongkong

i .| Rateus,
Fer N S = Criticizeor

Take The Bridge Readers’
Choice Survey

Help us to further improve the magazine and better
understand our audience. The results will be leading to
better, more useful and more tailor-made content.

$ Praiseus!

Please visit:

www.surveymonkey.com/s/KKLL7D3
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Legal Mixer

Venue: Le Royal Méridien

Organizer: Multi-Chamber Event

Swiss Week
Venue: Yandan Road

Organizers: Sim, SwissCham

CSR with a WOW Factor! - The Real Story Behind
the In-Taxi Workout Videos

Venue: URBN Hotel

Speaker: Ms. Nancy Pon, Touchevents
Organizers: SwissCham, German Chamber of

Commerce

The annual Inter-Chamber Season Mixer 2013

Venue: Twelve at Hengshan

Organizers: Multi-Chamber Event

Jiaxing Economic & Technological Development Zone: Visit of Plaston Precision
Injection Molding and Mars Foods

Venue: Jiaxing

Speakers: Mr. Roger Bitterlin, Plaston Precision Injection Molding , Mr. Tony Jiang, Mars Food

Organizers: SwissCham, Jiaxing Economic & Technological Development Zone

Consular Briefing
Venue: Grand Hyatt
Speaker: Mr. Heinrich Schellenberg,

Consulate General of Switzerland

Organizers: SwissCham

What’s driving Switzerland’s success in
Education, Research and Innovation?

Venue: Swissotel Grand Shanghai

Speakers: Mauro DellAmbrogio, State Secretary
for Education, Research and Innovation, Ralph
Eichler, Dean of ETH Zurich, Hyung Gyu Park, ETH
Zurich, Herbert Binggeli, Bern University of Applied
Sciences, Luca Bona, EMPA, Mr. Walter Steinlin, CTI
(Swiss Innovation Agency), Mario El Khouri, CSEM

Organizer: Swissnex

3]
A
=
#
=
%)
=
D
P
4
9
=
©
=
&)



A
=
%

i

Chamber News

HR Seminar - How to Use Social Media to Attract
Talent

Venue: Four Seasons Hotel

Speaker: Thomas Seifert, Avenit Software

Organizers: SwissCham, CanCham, German

Chamber of Commerce, BenCham

Young Professional Mixer
Venue: Kartel

Organizers: Multi-Chamber Event

Recycling Industry:

The Billion Dollar Trash Trade

Venue: Memo Bar & Restaurant

Speaker: Mr. Adam Minter

Organizers: SwissCham, CanCham, German
Chamber, JCEF

i

Welcome Back Gathering
Venue: Azul

Organizers: SwissCham, Swiss Club

Swiss Healthcare and Medtech in China: Prospects and Challenges -
With the Presence of Federal Councillor Alain Berset

Venue: Le Royal Méridien

Speakers: Federal Councillor Mr. Alain Berset, Mr. Patrick Dummler, Medtech

Organizers: SwissCham, Consulate General of Switzerland in Shanghai
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Corporate Members

Mr. Thomas Vonwil

Company: Toradex China Ltd.

Address: Room1806 N0.188 Honggiao Road Shanghai, China
Tel: +86 186 2177 5401

Email: sele david@gmail.com cO:rorOdex

Website: www.toradex.com Righ patfonsascs low fuees conpuiing

Ms. Amelie Papin

Company: Hutong School Shanghai

Address: Wuyuan Lu 76, House 16, 2nd floor, Shanghai, China
Tel: +86 183 2143 8047

Email: amelie papin@hutongschool.com = m IEJ # &
HUTONG SCHOOL

Website: www.hutong-school.com

Mr. David Su

Company: Ernest Borel (Far East) Co., Ltd

Address: Unit 1116, 16/F, Tower 1 Kowloon Commerce Centre

51 Kwai Cheong Road Kwai Chung, New Territories, Hong Kong

Tel: +852 3622 3601 8

Email: mandy@ernestborel.ch BI(“)‘II{‘I? L

Website: www.ernestborel.ch 1856

Ms. Fanny Ting
Company: Victorinox Commercial (China) Co,, Ltd
Address: 8th Floor, Building #18, No.599 East Yunling Road, Shanghai
Postcode: 200062
P

Tel: +86 213250 O (2]

L
VICTORINOX

Email: fanny.ting@victorinox.com.cn

Website: www.victorinox.com

Mr. Stephan Baumgartner

Company: Renk Shanghai Service and Commercial Co., Ltd.
Address: No. 455 (2-C). JinFeng Road, Tang town, Pudong, Shanghai
Tel: +86 215858 6725

Email: baumgartner.stephan@renk-shanghai.cn

Website: www.renk biz RENK
Mr. Charles Chen

Company: Process Brand Evolution

Address: Room 201, Building 2, 735 Liyang Road, Hong Kou District, Shanghai
Postcode: 200080

Tel: +86 215666 8580

Email: charles.chen@process-group.com

j PROCESS

Website: www.process-group.com

Mr. Lazare Laforce
Company: SIP Group
Address: 9/F, Building A4 No 1528 Gumei Road, Caohejing Modern

SIP

Project Management

Service Complex, Shanghai, China
Tel: +86 216465 0978

Email: lazarlaforce@sipgroup.com
Website: www.sipgroup.com

Mr. Zhuren Lu
Company: PingHu Economic-Technological development Zone
Tel: +86 573 8562 0112

Email: phswb@pinghu.gov.cn f| PINGHU - CHINA

Website: english.pinghu.gov.cn ‘ ) ) L.-.d-
Mr. Steven He

Company: ELMA Electronic (China) Co,, Ltd.

Address: 8F, No.355, Fu Te Road West 1, Wai Gao Qiao Free Trade Zone,
Pudong District, Shanghai, China
Tel: +86 215866 5908

Email: steven. he@elmachina.com E L MA
Website: www.elma.de/en-as/China Your Solution Partner

Mr. Florian Feche

Company: Ward Howell International

Address: Units 4110-11, Grand Gateway 1, Honggiao Road, Shanghai
Postcode: 200030

Tel: +86 216113 8558

Email: florian.feche@wardhowell-asia.com

Ward Howell

Website: www.ward-howell.com

Individual
Mr. Michael Steimann
Adcom (Shanghai) Co. Ltd.

Mr. Markus Herrmann
The Boston Consulting Group

Mr. Urs Mattes
Mathys Ltd Bettlach Shanghai Representative Office

Mr. Urs Uwiler
Rong-An Power Machinery Co, Ltd.

Young Professional

Mr. Philippe Nassif
Mr. Christian Kurt Ma

Regus Business Centre

& & H 7 55 D

15 Business Centres in Shanghai
60 locations in Greater China

EB15T S, KPEXIE60T

Private Office
DAE

v

h Campus Office;

® Flexible office leases
FHA R iE

® Qu'ic'k and easy to set-up
INE L

O Tﬁfe_ latest modern design
TR

e State-of-the-art facilities

RS

T -#21,200 centres worldwide in prime locations

S BEEIkMEE1,2000, HohTRIRZNDLE

L

A s

RegSus

L +86 4001201205 Rk WWWw.regus.Cn Work your way
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Monthly Luncheon with the Swiss Association
of Hong Kong: Congress & Exhibition City - A
Successful Public Private Partnership

Venue: The Hong Kong Banker's Club

Speaker: Guy Morin, President of the Executive
Council of the Canton of Basel-Stadt

Organizer: SwissCham

Annual General Meeting

Venue: Royal Hong Kong Yacht Club

Organizer: SwissCham

Monthly Luncheon with the Swiss Association: Is Asia Changing the Global Insurance

Landscape? And What are the Opportunities for Established Western Companies?

Venue: The Hong Kong Club

Speaker: Mr. Geoffrey Riddell, Zurich Insurance Group

Organizer: SwissCham

Cocktail Initiated by Swiss Young Professionals
Venue: Delaney's

Organizer: SwissCham

Reception for Young Professional Members of
SwissCham Hosted by Frank Eggmann, Head of
Swiss Business Hub

Organizer: SwissCham
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Swiss National Day
Venue: Hong Kong Jockey Club

Organizer: SwissCham

Upcoming Events

Joint Monthly Luncheons with the Swiss Association of Hong
Kong

Normal events are usually held on the first Monday of each month.
For details of events, please contact Ms. Joyce Yan at

tel. (852) 2524 0590, fax. (852) 2522 6956, email: admin@

swisschamhk.org or www.swisschamhk.org

Monthly After-Work Cocktails initiated by Young Professional
Members

Welcome to our monthly after-work cocktail initiated by Young
Professional Members with good old friends and nice new faces!
Members and their friends meet for a casual after-work cocktail
every first Thursday of the month.

If interested kindly contact Mr Benjamin Mueller-Rappard at
benjamin.m-r@langhamhotels.com

Corporate Members

Mr. Thomas Egloff

Company: Finessa HK Ltd.

Address: Unit 3, 8th Floor, Harbour Ind. Centre, 10
Lee Hing Street, Ap Lei Chau, Hong Kong

Tel: +852 2898 8815

Email: thomas.egloff@finessa.com.hk ﬁ n e

Website: www finessa.com.hk GREAT

Mr. This E. Schneider

Company: Forbo International Hong Kong Limited
Address: Forbo AP Office 805A, 8/F, Tsim Sha Tsui
Centre, 66 Mody Road, Tsim Sha Tsui

Tel: +852 3768 5006

Email: oliver.schutte@forbo.com

Website: www.forbo.com

Mr. David Lacey

Company: Ziegler Logistics (H.K.) Limited

Address: Room 2701, 2705-08, 27/F King Palace Plaza,
52A Sha Tsui Road, Tsuen Wan, Hong Kong

Tel: +852 3188 3595

Email: hkg.mtobias@zieglergroup.com Z'Z ZIEGLER

Website: www.zieglerasia.com

Young Professional

Mr. Pierpaolo Rainolter
Mr. Dominik Haerri

Mr. Lukas Markwalder
Mr. Tobias Luedin

Ms. Elena Markwalder

Mr. Andre Schwarzler
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Upcoming Events
9 November
6 December

Swiss National Day Celebrations
This year's Swiss National Day Celebrations took place at the beautiful Hyatt Regency Dongguan. The annual event
organized in partnership between SwissCham Guangzhou and the Swiss Consulate Guangzhou is one of the highlights

of SwissCham Guangzhou's social calendar. This year's event was one of the most popular SwissCham events ever -

despite the rain.

3rd SwissCham GZ Jass & Fondue Night

SwissCham GZ Samichlaus Event

La Tour
RESEAU
DE SOINS

www.latour.ch

VOTRE SANTE NOTRE PASSION
YOUR HEALTH OUR PASSION

Hopital
de La Tour

Avenue J.-D. Maillard 3
CH-1217 Meyrin/Genéve

EMERGENCY MEDICINE SERVICE
Open 7/7 24/24

Clinique
de Carouge

Av. Cardinal Mermillod 1
CH-1227 Carouge/Geneéve

EMERGENCY MEDICINE SERVICE
Open 7/7 24/24

Centre médical
de Meyrin

Promenade des Artisans 24
CH-1217 Meyrin/Geneve

EMERGENCY MEDICINE SERVICE
Open Monday-Friday 8pm-7am




The benchmark for

=2Swiss
business law

If you are looking for the best legal advice in Switzerland,

select the market leader. We provide comprehensive and expert
guidance on domestic and cross-border matters. And with
strong ties to leading international law firms, we ensure that
your global strategy makes the best use of local opportunities.

NREESHHTMREOERERS, BAUNERMAMEZ. Lenz & Staehelin
REEAAEERESEEH. T WAEEMOKRS, FMNSEE—TRA
RIMESEZHKER, RSN ERRENIZAXE SR

Excellence in Business Law /| —#R 5 E IR IRS
www.lenzstaehelin.com

Geneva /| HAER

Route de Chéne 30, 1211 Geneva 17
Telephone / BB1&: + 41 58 450 70 00
geneva@lenzstaehelin.com

Zurich / ;%21

Bleicherweg 58, 8027 Zurich
Telephone / EBi&: +41 58 450 80 00
zurich@lenzstaehelin.com

LENZ & STAEHELIN




