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Preface

Dear readers:

Since the People's Republic of China and the Swiss Confederation established diplomatic relations on September 14th.
1950, the Sino-Swiss relations have gone through 65 years. We are very happy to celebrate the 65th anniversary of the
Sino-Swiss diplomatic ties.

For 65 years, bearing the pioneering and innovative mind of exploration, China and Switzerland worked together to consoli-
date the friendship, facilitated pragmatic cooperation and promoted cultural exchanges, driving the bilateral relations forward
with mutual benefits.

After 65 years, facing new development opportunities, the China-Switzerland relations stand at a new beginning.

Under the new global circumstances, there's increasing consensus and common interests between China and Switzerland.
With both countries bearing the mind of mutual respect and equality, the bilateral relations will surely come to a new level.
Economic and trade cooperation is an important part of China-Switzerland relations, with abundant achievements bringing
tangible benefits to the two peoples.

On the occasion of the 65th anniversary of the Sino-Swiss diplomatic ties, it is of great significance to look back on the
mutually beneficial cooperation of the two countries with focus on economic and trade cooperation. This book, entitled
"Review and Outlook of Economic and Trade Cooperation - 65th Anniversary of the Establishment of Diplomatic Relations
between China and Switzerland", presents the achievements, vast potential and bright future of the Sino-Swiss friendship
and cooperation, especially on the economic and trade cooperation.

Xu Jinghu

Ambassador of the People's Republic of
China to the Swiss Confederation
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® By Livia Leu, A mbassador, Head of the Bilateral Economic Relations Division, State

Secretariat for Economic A iss Confederation

Before the invention of modern means of transportation, the distance between Switzerland and China
was all but unsurmountable. In the Middle Ages, accounts of an adventurous journey by the Venetian
merchant Marco Polo opened the horizon of Europeans to the existence of this faraway land called
China. Together with the stories, it is likely that also the first goods travelled the famous Silk Road all the
way to the Gotthard.

In the other direction (albeit many years later), watches were among the first known goods delivered
from Switzerland to China. Some of them even found their way into the collection of the Forbidden City's
Palace Museum. It was certainly no coincidence, that the Bovet Brothers founded in 1822 the first
known Swiss commercial presence on Chinese soil in Canton (Guangzhou) from where they supplied
the south of China with their pocket watches.

As was often the case in Swiss history, diplomatic relations followed in the footsteps of commercial ties.
In 1921, Switzerland opened the first Consulate General in booming Shanghai after concluding a
friendship treaty three years earlier.

Although commercial relations underwent some strains after the proclamation of the People's Republic
of China, its early recognition by the Swiss government in 1950 provided a good basis for their recovery.
That is why we can celebrate 65 years of diplomatic relations this year.

Already in the nineteen seventies, our two governments started working together to create favourable
framework conditions for trade and investment. This year, we can also celebrate the 40th birthday of our
bilateral trade treaty. It was thus more than a coincidence that a Swiss enterprise formed the first-ever
industrial joint venture with a Chinese company. While the obligations from WTO membership and more
recently our bilateral Free Trade Agreement have superseded those under the trade treaty, the latter still
remains the basis of the Joint Economic Commission Switzerland-China. This body is the platform for
our institutionalised dialogue on economic and trade matters and convenes regularly under the
co-chairmanship of the Swiss State Secretariat for Economic Affairs SECO and the Chinese Ministry of
Commerce MOFCOM. It has served as starting point and an accompanying body to the fundamental
transformation of our bilateral trade and investment relations over the last decades. As such, the Joint
Economic Commission (JEC) remains to this day an exchange platform among officials and, as its
special feature, it also includes representatives from the private sector from both countries. Over the
years, the JEC created a number of working groups fo address topics of particular interest, such as
Intellectual Property Rights and "Industry Roundtables”. Furthermore, the JEC also follows specific
projects such as the Sino-Swiss Eco-Industrial Park in Zhenjiang (Jiangsu Province). At the beginning
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of this singular project lays an agreement between Federal Councillor Johann N. Schneider-Ammann
and then-Minister of Commerce Chen Deming, and it is now realised by the private sector.

Looking at the development of bilateral trade between Switzerland and China, we recognise the
profound impact of China's accession to the World Trade Organisation in 2001. Beyond the mere
reduction in tariffs, it reflects the scope of transformation of the Chinese economy which in turn
stimulated demand for Swiss products.

Swiss foreign trade has also undergone a deep change with the spreading globalisation over the last
decades. While surrounding Europe remains Switzerland’s most important economic partner, the
growth in trade with Asia and the Americas in particular catches the eye. Since 2010, China has become
our biggest trading partner in Asia, with a bilateral trade volume (including gold) of approx. 30 billion
Swiss Francs in both 2013 and 2014. Besides gold ingots, Switzerland exports primarily pharmaceuti-
cals, machinery and watches to China, and imports machinery, textiles as well as watches and watch
components.

Moreover, trade in services between our two countries continues to gain in significance. Last year, for
instance, the number of overnight stays by Chinese tourists surpassed one million stays for the first time
ever. Swiss companies also continue to invest considerably. The total of Swiss foreign direct investment
in China exceeds 17 billion Swiss Francs.

The entry into force of the Switzerland—China Free Trade Agreement last year forms a new milestone
in our bilateral economic relations. First experience shows that our economic operators are beginning
to make use of and benefit from the preferential treatment the Agreement provides. For companies to
actually profit from these improved framework conditions, the connected rules need to be as
user-friendly as possible. It may well be that this area will prove to be one of the biggest challenges as
the world of international trade becomes more and more complex. With each new partial improvement,
like for example our bilateral Free Trade Agreement, the cost of its correct application grows as well. It
is in our common interest to prevent that such costs in personnel, time and money can lead an
enterprise to the decision not to make use of an agreement. On the sound basis of our bilateral Free
Trade Agreement and with the support of the Joint Economic Commission, we are well set to overcome
this and other challenges to connect the Silk Road with the Gotthard.
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I Introduction

On 1 July 2014 a comprehensive Free Trade Agreement (FTA) between the People’s Republic of
China and Switzerland entered into force. After a number of high level political meetings in preceding
years, first contacts in view of possible Sino-Swiss FTA-negotiations were established at the level of
government officials in late 2007, followed by internal consultations on each side and exploratory
meetings in 2009 and 2010. The negotiations were launched early 2011, and it took nine rounds of
negotiations until the FTA was signed on 6 July 2013 by the Chinese Minister of Commerce, Gao
Hucheng, and the Swiss Minister of Economic Affairs, Education and Research, Federal Councillor
Johann Schneider-Amman.

From a Swiss perspective, the FTA negotiated with China, one of the three main trading partners of
Switzerland (the other two being the EU and the USA), is a most important enlargement of the Swiss
free trade network. Significantly, never before at the entry into force of a free trade agreement
concluded with a partner outside the EU, the Swiss authorities noticed a similarly great interest of
economic operators in the new opportunities provided by the FTA. Correspondingly, exporters and
importers of both sides have made extensive use of the Sino-Swiss FTA from its beginning.

ll. Switzerland and China: Long Standing Excellent Bilateral Relations

The year 2015 marks the 65th anniversary of diplomatic relations between Switzerland and China.
Switzerland was among the first western countries to officially recognize, as early as 1950, the
People's Republic of China. In another pioneering move, the first ever Chinese joint venture with a
foreign enterprise was a joint venture with a Swiss company. Ever since, bilateral trade and
investment relations increased steadily, and the two countries established many bilateral coopera-
tions and dialogues covering a broad range of political and economic subjects such as trade and
investment, financial affairs, intellectual property rights, environmental protection, human rights,
science, technology and education, labour and employment, cultural affairs, and tourism.

China is now Switzerland's most important trading partner in Asia, and the third most important
destination of Swiss exports worldwide (after the EU and the USA). Also foreign direct investment
and frade in services are of great importance in Sino-Swiss bilateral economic relations. Besides
many Swiss industrial companies, also a considerable number of Swiss service providers have
operations in China. Conversely Chinese companies show a rising tendency of establishing
subsidiaries and affiliates in Switzerland. Against the background of these important trade and
investment relations, the FTA adds a significant institutional dimension to the already broad based
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bilateral ties between China and Switzerland.

Ill. Swiss Foreign Economic Policy: A Focus on China

With a population of less than 9 million inhabitants and a correspondingly
limited internal market, the Swiss economy generates the 20th largest
GDP worldwide, owing to the fact that the Swiss economy makes heavy
us of cross-border trade and investment. In view of this marked
dependency on international economic relations, the main objective of
Swiss foreign economic policy is to secure market access abroad and to
strengthen the legal framework for international economic activities. The
Swiss government pursues this goal in the WTO, by contractual relations
with the EU (Switzerland’s closest trading partner), and by concluding free
trade agreements with overseas countries.

China as one of the three most important trading partners of Switzerland
is a priority partner for Switzerland when it comes to strengthening trade
and investment relations, both in terms of mutual market access and
cooperation. The FTA concluded between China and Switzerland is a
major achievement in this regard, as it facilitates access for Swiss compa-
nies to the large and growing Chinese market, thereby contributing to the
diversification of Switzerland's trade relations. Conversely, the
China-Switzerland FTA facilitates access for Chinese operators to the
Swiss market, where Chinese products meet high purchasing power
customers and where Chinese companies and consumers source high
technology imports and quality products.

IV. The Contents of the China-Switzerland Free Trade Agreement
The FTA concluded between China and Switzerland is a comprehensive
free trade agreement. The Agreement covers trade in goods (industrial
and agricultural products), rules of origin, customs procedures and trade
facilitation, trade remedies, technical barriers to trade, sanitary and
phytosanitary measures, trade in services, protection of intellectual
property rights, competition, investment promotion, transparency in
government procurement, environmental issues, economic and technical
cooperation, and includes institutional provisions. In parallel to the FTA,
an Agreement on Labour and Employment Cooperation as well as five
Agreements on cooperation in the area of Technical Barriers to Trade and
Sanitary and Phytosanitary Measures were concluded, and a Work
Programme for Economic and Technical Cooperation was adopted.

The broad based agreement improves mutual market access for Swiss
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and Chinese goods and services, enhances legal security for bilateral economic exchanges and for
the protection of intellectual property rights, contributes to sustainable development and deepens
bilateral cooperation in various fields. In particular, the FTA dismantles tariffs fully or partially for the
vast majority of bilateral trade, as the case may be subject to product specific transition periods. In
addition, the FTA contributes to reducing non-tariff obstacles relating to technical barriers to trade
and sanitary and phytosanitary measures, inter alia through enhanced cooperation of the competent
authorities of both sides.

V. The First Year of the FTA: Experiences and Outlook

The FTA provides improved framework conditions for economic operators, up to them to make use
of the new opportunities. Even if one year is too short to draw conclusions, and transition periods for
tariff dismantling on a number of products according to the schedule of the FTA have not yet fully
elapsed, recent figures of the trade statistics of Swiss Customs are encouraging. In spite of an
overall weakening business cycle, as well in Europe as in China, Swiss imports from, and exports to,
China increased at higher growth rates compared to overall Swiss trade with the other partners.
Another positive result of the FTA is that communication channels and cooperation between Swiss
and Chinese competent authorities work well. Cooperation between the Chinese and Swiss customs
authorities, e.g., allowed to attenuate procedural issues such as relating to the documentation
required for preferential customs clearance in China. The customs authorities of both sides continue
their cooperation with a view to further streamlining formal requirements and facilitating the use of
the Agreement.

One year in operation, the FTA between Switzerland and China has passed its first practical test.
While the entry into force of the FTA marked the end of a successful negotiation process, it also
marks the beginning of a cooperative process with a view to secure continuous smooth operation of
the Agreement and to keep the substance of the Agreement up to date.
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On July 1st 2014, the Free Trade Agreement between China and
Switzerland came info effect. Mr. Ambassador Yu Jianhua, the
permanent representative of China in WTO and Mr. Johann Schnei-
der-Ammann, Swiss Federal Councillor and Head of the Federal Depart-
ment of Economic Affairs, Education and Research attended celebration
activities in Basel Photograghed by Xinhua News Agency.
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Swiss Watch Industry and its relations with China
Interview with Jean-Daniel Pasche, President of the Federation of the Swiss Watch Industry
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® Jean-Daniel Pasche, President :_lf the Federation l_.‘f' th ss Wartch Industry

First of all, could you give us a brief presentation of the Federation of the Swiss Watch Industry?
The Federation of the Swiss Watch Industry (hereinafter referred to as "FH") is the leading associa-
tion of Swiss watchmakers. It is based in Biel, a bilingual city (called Biel in German and Bienne in
French) at the foot of the Swiss Jura Mountains and at the border between the French-speaking and
German-speaking parts of the country.

The FH employs some 40 employees and has permanent bases in Hong Kong, Tokyo and Rio de
Janeiro. The FH's 500 members include the major watch manufacturing groups, independent
brands, subcontractors and other institutions linked to the world of watchmaking.

The FH's mission is to contribute to the development of the Swiss watch industry by advocating for
improvements to its framework conditions and by spurring exports: promotion of free trade, elimina-
tion of trade barriers, and lobbying of authorities to defend watchmakers' interests (tax policy,
competition law, foreign economic policy, and so on). The FH sends information to the media and its
members on subjects relating to watchmaking. It is also responsible for the normalization of watch
manufacturing (1ISO Horology standards). The FH provides legal, economic, commercial and
technical support to its members. Its priority tasks include anti-counterfeiting activities (seizures of
copies, training of authorities, technical analyses, and tracking of fake goods online) and other
actions to put an end to abuses of the "Swiss Made" label.

How is Switzerland’s watchmaking sector faring recently?

In 2015, Swiss watch export levels remain high, despite a difficult economic climate. This result is
comparable to 2014, which was a banner year. The strength of the Swiss franc has influenced this
situation, as has the negative evolution of certain markets such as Hong Kong and Russia. Other
markets are proving sturdier, like the United Kingdom and South Korea. The results are mixed
amongst watch manufacturers, and a number of suppliers in particular are going through a difficult
period.

How do you estimate the role of Chinese market? What will the further opening-up of China
mean for Swiss Watch Industry?

After a good decade of growth, the Chinese market is now the third largest for our industry,
representing total exports worth CHF 1.4 billion in 2014, Although we experienced two years of
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downturn, our exports rose slightly during the first half of 2015.

China’s accession to the WTO in the early 2000s marked the beginning of
strong growth in our exports to that country. From a few tens of millions of
francs in the late 1990s, they skyrocketed to 1.65 billion in 2012 before
settling at around 1.4 billion in 2013/2014, partly because of the relative
decline in China’s growth. Despite everything, the increase over the past
decade has been spectacular.

Has the China-Switzerland Free Trade Agreement already had a
favourable impact on the export of Swiss watches to China?

The free trade agreement testifies to the solid relationship between China
and Switzerland, and provides bilateral cooperation with positive
framework conditions. In concrete terms, the commitments made in the
agreement will allow us to better to protect our intellectual property in
China, particularly the “Swiss Made” label.

The planned reduction in customs duties is a good thing, but it has not yet
had a major impact because its implementation is being staggered over
time. In the long term, we expect to see positive effects.

What kind of progress have you and your Chinese partner made in
cooperation in the framework of the FTA?

We have established a dialogue and two meetings, one in Bern, one in
Beijing, have already taken place in order to decide on concrete
measures. It has been decided that our federation will organize training
sessions for the Chinese authorities in the field of intellectual property.
The Chinese authorities will support our industry to struggle fake watches
on Internet. Our federation will give support to the National Horologe
Quality Supervision and Inspection Center in order to authenticate
watches. The next meeting will take in Switzerland in 2016.

The Chinese watch industry is developing quickly. What is in your
opinion the main gap between the Swiss and Chinese watch
industry? How do you expect the competition as well as cooperation
between them in the future?

The excellence of Swiss watchmaking lies in its quality, precision,
craftsmanship, tradition and innovation, and training. These values have
built the reputation of Swiss watchmakers and explain their success, in
China in particular. The Swiss watch industry will continue to invest in
those values to preserve its worldwide ranking.

China has already become a major player in watchmaking at the global
level, and there can be no doubt that it will do everything in its power to
further improve its position. Despite the fact that our two industries are in
competition, Switzerland will continue to export Swiss watches to China
and to import Chinese watch products.
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People’s Republic of China and the Swiss Confederation established diplomatic relations

Sino-Swiss Joint Trade Committee was established

1979

Switzerland gave China GSP treatment

1980

Schindler Group participated in setting up the China’s first industrial Sino-foreign joint venture

1987

China-Switzerland Agreement on the Promotion and Reciprocal Protection of Investments was signed

Double taxation agreement between China and Switzerland was signed.

The China National Tourism Administration set up an office in Zurich

Switzerland was one of the first European countries to recognize China's full market economy status

Negotiation on China-Switzerland free trade agreement started

China-Switzerland Free Trade Agreement was signed

President Ueli Maurer of the Swiss Confederation attended the first session of the China-Switzerland
dialogue sub-forum of the Eco Forum Global Annual Conference Guiyang

China-Switzerland financial dialogue mechanism was launched

China-Switzerland Free Trade Agreement came into effect

People’s Bank of China and Swiss National Bank signed a bilateral currency swap agreement for CNY
150 billion/CHF 21 billion

The Sino-Swiss Zhenjiang Ecological Industrial Park was opened

Number of Chinese overnight tourists in Switzerland exceeded 1 million

New double taxation agreement between China and Switzerland came into force

Switzerland received CNY 50 billion quota for qualified foreign institutional investors

Chinese banks plan to open its first branch office in Switzerland
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Successful integration and development of
Sinopec Addax Petroleum
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® By Zhang Yi, CEO of Sinopec Addax Petvoleum

In 2009, China National Petrochemical Corporation (hereinafter referred to as “Sinopec”) acquired all
stake of Addax Petroleum with USD 7.649 billion, which is by far one of the biggest deals of overseas
oil and gas assets acquisition by Chinese enterprises. Sinopec Addax Petroleum is headquartered
in Geneva, Switzerland, assets mainly distributed in Nigeria, Gabon, Cameroon as well as North Sea
of the United Kingdom North Sea and lraq Kurdistan region. We have 1,056 employees from 36
countries and regions, where fareign employees account for 98%, and 23 Chinese members (mainly
senior management) account for 2%.

After six years of taking-over, reorganization, transformation and development, Sinopec Addax
Petroleum have highly internationalised talents, complete management and operation system, and
operation capacity from onshore to offshore. It is Sinopec's largest overseas upstream oil and gas
production base and regional asset management platform, and Sinopec's most internationalised
company for oil and gas exploration and development. In the six years, the company's accumulated
equity oil production reached 50 million tons, submitting billions of dollars of profits to the Sinopec.
Our assets expand rapidly, acquiring assets in Cameroon of Shell to increase the value. We acquired
Talisman of UK and it was the first time that Chinese oil enterprises came to the oil-rich region of the
North Sea.

Across the Cultural Gap

The key to transnational merger and acquisition is the merging of enterprise culture. The biggest
difference between Addax Petroleum and Sinopec is the cultural gap. The original employees come
from more than 30 countries with various ethnic origins, languages, believes, backgrounds and
much diversified cultures. On one hand, Sinopec kept the continuity and stability of the original
Addax Petroleum culture while respecting cultural customs of employees; on the other hand,
Sinopec introduced activities with Chinese and enterprise characteristic, such as the celebration of
Spring Festival and the long-term service awards for employees. Sinopec also started the “PEARL
initiative”, standing for People, Energy, Action, Results and Leadership, a customized cultural
training for Chinese, western and African employees to facilitate cultural fusion and promote
cohesion.

The successful acquisition and integration of Addax Petroleum by Sinopec made a paradigm for
Chinese enterprises to “go global” for strategic acquisitions, effective integration and sustainable
development. In 2012, it became a classic case study for MBA at Lausanne International Institute for




EBatzBEANERRNHER . FRERATRBI0ZS/ER, .
Bix. 5. E0. TFE2STHEE, RTERSR, MEERK. b
Ik, PEEH—SERFAARHIASDREXHESHNREL, §85
TXHIE, B—HERRSEPEREXHNPEGHENZE, SIA
KHRED . MERTKAGSEESZERTTESFSNEISEmED,

HEINELET SEMREAME . RARTHEIFDIMECO “EHIR"
(PEARLT®E) , BRLIAAE., BERAD. Fihhk, ERSEHN

Sh, kPE. ASHNENRE TRSHIEGHHEMSTLE.

FEALHINATRASRININFEES, BETHERY “EHE"
SRBREEICHM ., ARG, BEREARINETE, 20126MNEREREIE
ERFRE (IMD ) BEEFMBASIERER . 2013F7H6H, [MiAEHL
Bk ‘2013 EEREFEREER" .

A\ Zitth

A AT HARSEMN2438 R TEBI0EZER, Hp2
WE A, 44%2EEA . ARSI bRKFOF0IY M T 58

ABRERMES L BRAENT S Wiz, EEERERRND
BHEXR, BRETHEREANGZATSEE, hElFERTERNEE
B, HRSECEENET RIFMIMNBIAS.,

R ARERRFR TRRSMBTNAET, SUHIFER
A4 (LLINBKSE)LERSS. CaritasB0% ) LR BB KBTS
(Movember, FRE&ESBMARHTHIPEBERSIG ) SHESS.
tesh, AddaxASFMSMFARARRSEERE, 25IMDMCorporate
Learning Network, #5HARXZSE (2014F2NE19EER
NREAE) .

R ENE

&L ahsh, PUA TR L B
MEETSEE, MubhEa@EER
HE, EhPERW “EEE" R

PR IR X6 5 M £ 19 B LS e

CHINA | SWITZERLAND

Addax 2R HHE
Addax assets worldmap

Management Development (IMD). On July 6th 2013, Addax Petroleum
was awarded "Best Chinese Investor in Switzerland".

Merging with local

The 243 employees of Addax Petroleum headquarters in Geneva come
from more than 30 countries, where 24% is Swiss and 44% is French.
Addax Petroleum has made contribution to local taxation and employ-
ment.

The company actively reinforces the communication with local govern-
ments and the public, and coordinate with the community in the resource
countries, winning recognition and respect from the locals, which are
valuable reputation assets creating favourable external environment for
the oil and gas operations.

Addax Petroleum also supports employees to actively participate in public
service activities in Switzerland, and raised fund for NGOs (such as the
United Mations Children's Fund and Caritas Internationalis) and Movem-
ber (proceeds were donated to the Swiss cancer research institutes). In
addition, Addax Petroleum keeps close relationship with local academics,
with participation of IMD's Corporate Learning Network and cooperation
with the University of Geneva (attended the 19th International Congress
of Sedimentology in 2014).

Corporate responsibility

In production and operation activities, with the advantageous internation-
al platform, Addax Petroleum actively undertook social responsibilities,
established the responsible image of Sinopec, and won wide respect from
the international community, providing great reference for more Chinese
enterprises to "go global” and merge into the culture and community of
the resource countries.

First, Addax gives HSSE very high priority and operates with top safety
and cleanness. The HSSE incident index remains below international
standards. The company took the lead to apply new environmental
protection technologies. During offshore operations in Nigeria, the
company implemented gas re-injection to boost oil production and avoid
environmental problems caused by burning natural gas on the sea, which
realised harmless offshore production and gained wide acclaim from the
local government.

Second, Addax creates a platform for charity fund. In 2011, Addax
Petroleum registered in Geneva for “Sinopec-Addax Petroleum Founda-
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Child in Gabbon wirh a safety helmet
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tion", an independent non-profit organization. It has run 22 projects on health, education and environment in 18 African and Middle East countries, such as Cameroon,
Zambia, Uganda, Morocco, Togo, Iraq and Nigeria, receiving full recognition and respect from the local government, community residents, media and partners. In 2013
and 2014, the Foundation successfully held two AddHope Forums in Geneva.

Six years after the acquisition, although Addax Petroleum is owned by Chinese capital, it is still a business rooted in Switzerland. Switzerland is an important trade
centre of raw materials, and a channel for large raw material enterprises to run international businesses. With an inclusive mind set, Sinopec and Addax Petroleum
will fulfil their responsibilities as enterprises, serve local economic and social development and provide useful reference for Chinese organizations to operate in
Switzerland.

media partnars

f the 2. Addhope Forum
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On the wings of the Phoenix: Air China builds a bridge
of friendship hetween China and Switzerland
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® By Wang Fan, General Manager, Geneva Office of Air China

It has been in the third year since Air China opened the direct route of Geneva-Beijing in May 7th
2013. As the only direct flight from Geneva to China, Air China not only provides more convenience
for passengers and becomes the best travel options between Switzerland and China or even the
Asia-Pacific, but also has facilitated the exchanges between the two peoples and greatly promoted
the political, economic and cultural exchanges between the two cities and the two countries.

In the two years since the route was opened, we provided safe and quality air transport to more than
110,000 passengers, with freight of 5800 tons. With the opening of direct flight, the yearly bi-direc-
tional traffic between China and Geneva has risen by 43%, and by 55% between Beijing and
Geneva. This direct flight of Beijing-Geneva carries more than half of all passengers traveling from
Beijing to Geneva, either with or without transit. The market share has grown to 60%.

Air China, as the only airline bearing China’s national flag, represents the image of China and
presents China to the world.  With service philosophy of “Credibility, Convenience, Comfort and
Choice”, Air China carefully designed the Beijing-Geneva route, and strives to provide passengers
with great and unique service experience. The Geneva route uses Airbus A330-200 aircraft, with
business class seats with 180-degree recline to a completely flat bed. The economy class is
equipped with personal entertainment systems of 8.9-inch screen and rich contents updated
manthly. We also staffed excellent crew and ground services personnel, arranged departure and
arrival time at noon in Beijing to enable convenient traveling and transition for the passengers. The
network of Air China in Beijing not only covers all major cities of China, but also of Japan, Korea,
Australia and South-East Asia. Air China provides free VIP buses and transit hotel accommodations,
as well as seamless service of checking luggage directly to the final destination.

Air China has received strong support in Switzerland, with international customers including multina-
tional companies such as Novartis and Nestlé. In 2014, Air China signed designated carrier
agreement for VIP customer with 14 international organizations affiliated with the United Nations, the
International Olympic Committee (IOC) and the International Air Transport Association (IATA). In
August 2014, Geneva Office of Air China cooperated with the Youth Clympic Games, flying
thousands of athletes from around the world. On July 31th 2015, Beijing won the bid to host the 2022
Winter Olympics, and Air China provided excellent services to China’s Olympic biding delegation to
and from Lausanne.

Bearing the idea of "giving back to the community and taking public responsibility”, Air China actively
participates in philanthropic undertakings. We took part in the charity activities of the UN Women for
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20145878, tF-HBAREMETM—EEKH
07.05.2014, 1-Year Ceremony of Opening Airline to Geneva

2 consecutive years, and received the thanks from the Executive Director of UN Women. In
2015, as ane of the sponsors of Geneva International Marathon, Air China actively participated
in the national fitness campaign and received good market response.

Air China has also received support from the embassy and consulates of China in Switzerland
and consulates, Mission of P. R. China to the United Nations and the Permanent Mission of
China to the World Trade Organization. On May 7th 2014, on the occasion of the 1st anniver-
sary of the Geneva-Beijing route, Ms. Xu Jinghu, Ambassador of China to Switzerland and the
councillor of Canton Geneva attended the ceremony at the scenic Lake Geneva, and
acclaimed the business of Air China in Switzerland. In May 2015, Air China held two
promotions in Lausanne and Zurich respectively for the overseas Chinese and enterprise
customers, receiving great feedback from the community.

Switzerland is a country of charm - rich tourism resources, fascinating natural and cultural
landscape. It has leading financial and trade industry and is an important business centre in
Europe. 2015 marks the 65th anniversary of the diplomatic ties between China and Switzer-
land, giving more power to the cooperation between the two countries. As Chinese Premier Li
Kegiang mentioned at the Davos Forum, good skiers needs to “go at the right speed, keep
balance and be courageous’, we believe that with China's economic development and
booming international traveling, the business of Air China in Switzerland will surely have a
great future.
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From “Huawei Switzerland” to “Swiss Huawei”
—The development of Huawei in Switzerland
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® By Xiao Haijun, CEO, Huawei Technologies zerland AG

Huawei is a global leader of telecommunication solutions and today serves 45 of the top 50 telecom
operators in more than 170 countries, employing more than 170,000 people of which 76,000 are
engaged in research and development.

Huawei entered Switzerland in 2008 and established its Swiss headquarters in Liebefeld (Bern) with
5 employees. Today, Huawei Switzerland has more than 300 staff of over 33 nationalities in three
main offices: Liebefeld, Dibendorf and Lausanne. During the last seven years, Huawei Switzerland
achieved significant growth from USD 3 million in 2008 to more than USD 300 million in 2014, in the
three main business groups:

|. Carrier network business group. Huawei provides state of the art products and solutions to the
main Swiss telecom operators in the areas of fixed access, mobile, transmission and IP networks.
Huawei developed unique solutions tailored for the Swiss market, thus contributing to the
deployment of the ultra-fast fixed and mobile broadband across the country, including the rural areas.
Huawei partnered with Swisscom to reach an important milestone in the wire line business: in May
they successfully connected the first test customers of the village of Bibern to the G fast technology
solution, allowing them to be able to surf at speeds of up to 500 Mbps. The rollout will soon start so
that almost all Swiss households can enjoy ultra broadband speed.

II. Enterprise business group. Huawei provides governments, companies and industry customers
with leading ICT products and solutions, including IP network, servers, storage, cloud computing,
data centre, and M2M (machine to machine) solutions. In addition, Huawei is committed to cooperat-
ing and integrating global and Swiss local partners, to make full use of partners’ advantages in
customer service transactions.

Il Consumer business group. Huawei is present on the Swiss market with its own branded
smartphone since August 2012. From the first Huawei branded smartphone P1 to the latest P8,
various flagship smartphones have been successfully launched on the Swiss market in different
segments. Since December 2014, a Huawei-branded tram is running in Berne and Zurich, greatly
increasing the brand awareness.

Caring for employees

We consider our employees to be our most valuable assets and the key to retaining our competitive-
ness and leadership in the long run. Customers are our focus while dedicated employees are our
foundation. This is why Huawei provides employees with varied career paths based on their special
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skills to help them realise their individual value.

In addition to providing a variety of career trainings (online and on-site), we also established
activity clubs to enrich free time. At Huawei we celebrate birthdays and organize Family Days
for family members to visit the office and get to know the company better.

Huawei student programme - Global ICT Programme

In order to promote the development of young talents and ICT education, Huawei set up an
undergraduate student programme in 2014, and has carried out its third edition in August
2015.

A dozen selected students from seven Swiss universities of applied sciences from different
language regions are given a 10-day training opportunity in Huawei headquarters in
Shenzhen and R&D centre in Shanghai to gain knowledge in new technologies and
innovation. Upon validation of their project, the students get 3 ECTS credits (applicable in the
European Credit Transfer and Accumulation System).

Local projects

I. Climbing rock in Liebefeld Park. Since its very beginning, Huawei Switzerland's motto was
“We are here to stay". To show our commitment to the local community, Huawei donated a
climbing rock to enhance the aftractiveness of the Liebefeld Park, close to our Swiss
headquarters.

II. Kids Sports Camp Dibendorf. In July 2015, Huawei Switzerland sponsored the Kids Sports
Camp event, where children are taken care of by coaches, teachers and sports students in a
professional way during the summer holidays. The camp registered a record participation of
250 kids and young people.

. CreaTiV! From September 2011 to the end of 2014, Huawei Switzerland sponsored
creaTiV! project in Zentrum Paul Klee in Bern, teaching young people to use old and new
technologies to produce animated films, videos and multimedia animation.

IV. KiBuK Festival. Huawei Switzerland has sponsored for the first time the 6th KiBuk Festival
in K&niz, which wants to give kids desire to tell stories, read and understand literature. In order
to bring Chinese culture closed to the children, the organizers have held a workshop on the
evolution of Chinese characters.

Though Huawei Switzerland is still a new player, we are committed to Switzerland. Thanks to
the political stability, the open and fair competition business environment, Huawei will
continue to grow and invest in the country as well as to contribute to the education and ICT,
to be a good responsible corporate citizen.

Swiss companies are known worldwide for their “Swiss Made” label of quality; Huawei
Switzerland strives to learn and practice from the best.




046

el EiEmhE+HinTHE, IEHRERNFHERER

Citychamp: Building world-class watch group with
national brand+ Swiss manufacturing

Bt REEEARIRAE (A7 PEGEER
BIRAE ) FI9NFESEBERAERLED, BHEE
RIHHRRIE .. HER— ke, FBWSHIE
it EFEREEmhERET . BiKE (EBOHR)
EZEE (ROSSINI) BFhEE=RFMARE, I~
FHRIAXERTIHAD . 19HPESCORANER
Rl . HIRBISZIF19914, 2009 B HEAARNE
IREERSITEIaMAER) “HEERSR" | BB
F19855, 20MFHIFAERBHEFIFFEL. 2015
F, WRRLLEEFERRIISAERRENES
7956.261Z7TR85.661Zz T ARM, BRIBYYMNFER
EanhE o

iR T, SEPSHRRRFERSIE
HESE, HitERaeRSLELZEDY; B,
PEEERNRTHRLONE=AMmE, HHiEHE
Ko BEit, BEBEETIEFERLMAMIEHTE.
2014, BHMAIKBERBEFEHENRTREEF
2 (ETERNA) ; 2013EX FHEN7 13HZE TR
THHEKMEEE (Corum ) 100%8N, KAiESH

[ SEk, SHitERFEEFESK |

® By Han Guolong, Chairman of Cityjchamp Watch ® Jewellery Group

Citychamp Watch & Jewellery Group Limited (formerly known as China Haidian Holdings Limited)
was listed on the main board of the Hong Kong Stock Exchange in 1991. It is China’s leading
enterprise integrating design, development, manufacturing and sales of watches and timepieces.
Our EBOHR and ROSSINI brands are among the “big four” of Chinese watch brands and widely
recognized by the watch industry and the market. Both are listed as China's 500 most valuable
brands. EBOHR was founded in 1991, and has been awarded the Century International Quality ERA
Award in 2009 by Business Initiative Directions in Geneva. Rossini brand was founded in 1985, and
has been awarded as Economic Benchmark Enterprise of Zhuhai City in 2011. In 2015, World Brand
Laboratory made an evaluation for EBOHR brand of CNY 5.626 billion and ROSSINI brand of CNY
8.566 billion, proving again that they are big national brands in China.

Renowned around the world, Swiss watches, especially high-end brands are much pursued by
consumers, which the watch industry in other countries simply cannot match. Meanwhile, China has
become the third largest export market for Swiss watches with a vast market potential. Therefore,
Citychamp came up with the dream to strengthen and expand China’s watch industry. In 2011,
Citychamp acquired the Swiss brand ETERNA with history of over a century. In 2013, we spent about
HKD 713 million to acquire 100% stake of Corum Group, one of the top Swiss brand, making it so far
the biggest investment of China in Swiss watch industry. The Embassy of Switzerland in China and
the Swiss Chamber of Commerce honoured the Company with the award named “the Most Success-
ful Deal in Switzerland 2013 Special Recognition”, Eterna has the international patents on making
mechanical watch movement, and has been exclusively authorized to produce watch brand
“Designed by Porsche”. With its unique “Golden Bridge" series, Corum has made outstanding
contribution to the making of timepieces. The acquired Swiss watch enterprises is gradually making
profits, rejuvenating the century-old brands. With respect and a mind of learning, Citychamp
assimilated the advanced technology and management experience of Swiss brands, laying solid
foundation for going global.

To make the “Chinese Dream” come true, Citychamp Watch & Jewellery Group keeps expanding its
business. In 2014, the Group acquired 100% stake of Dreyfuss Group of U. K. who owned brands
such as Rotary, Dreyfuss & Co and J&T Windmills. Today, Citychamp owns 5 international brands
and 2 national brands, 5 watches sales company, 2 manufacturers of spare parts, 1 manufacturer of
mechanical watch movement, and over 2,400 brand stores and distribution points around the world.
In 2014, the sales revenue exceeded HKD 3.5 billion. We have formed the business landscape
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integrating R&D of self-owned brands, manufacturing, brand management and industry tourism, with distribution of
renowned brands, movement manufacturing and production of high-end watch parts. Through continuous innovation and
active participation in international competition, Citychamp has found its place in the international watch industry and even
the luxury industry. We will continue to hold the ambition of “creating a global watch brand of China" and proceed steadily
on the rough path of building national brands.
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www.keytrade.ch

“KEYTRADE AG is a global fertilizer Our mission is to provide a profitable environment for our customers anc
trader which operates in over 115 suppliers while fulfilling their requirements through reliable, prompt ¢

countries. Peoples Republic of China trustworthy performance.
played a most significant role in 9
KEYTRADE AG’s development since A
its foundation in 1997. We have \J
transacted over 10 million metric

tons of different kinds of fertilizers

in and out of China which

represents 19% of our business since

inception. Our Beijing office with

10 highly qualified local

professionals performs a seamless

business plan. The significance of

China in the world of fertilizers has

become so important that | cannot

think of life without China.”

Melih Keyman
CEO
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® By Shang Xingjun, President of Baoshida Group

Founded in 2002, Baoshida Holding Group Co., Ltd is a leader company in copper processing and
high-performance copper alloys for power generation equipment. It has China’s largest manufactur-
ing base of cable for the oil industry, and is the only manufacturer for 3,500m deep-well submersible
pump cable and 10,000m ultra-long well logging cable in China. At present, Baoshida has manufac-
turing park in Jinan, Switzerland, Shanghai, Yucheng and Dongying, with total assets of up to CNY
4 billion and more than 3,000 employees, where 10% of the employees are located overseas. The
group holds16 companies, and the total sales revenue of industrial products exceeded CNY 5 billion
in 2013 (Switzerland not included).

Baoshida is engaged in three major businesses of advanced manufacturing, financial investment
and real estate development, where the first one includes precision copper processing, wire and
cable, LED optoelectronics, environmental protection, oil equipment and petroleum steel pipe.
Baoshida goes by the path of internationalisation. In January 2013, it fully acquired Swissmetal, the
famous copper processing enterprise with a history of more than 150 years. Meanwhile, Baoshida
established sales centres in Hong Kong, the United States and Switzerland, covering Asia Pacific,
America and Europe respectively. Its global sales network exports the products to more than 30
countries and regions.

With industrial parks in Reconvilier and Dornach, Boshida-Swissmetal Ltd. is dedicated to lean
manufacturing of copper and copper alloy products. More than 120 kinds of special copper alloy
products can meet the rigid requirements of high-end markets, such as aerospace, military, automo-
tive industry, power and electrical engineering, mechanical engineering, watchmaking and construc-
tion,

Develop through technology and innovation

The technical centre of the group headquarter is a “State Enterprise Technology Centre". The
Company has also set up an "Overseas R&D centre” in Switzerland, as well as 3 “Provincial
Enterprise Technology Centres” and 1 “Provincial Centre of Semiconductor Lighting technology”.
The Company has leading technologies in refined copper processing, electromagnetic wires, cables
and wires, LED lighting products, oil equipment, complex industrial wastewater treatment and
high-concentration organic wastewater treatment.
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Based in China with Vision over Europe

Baoshida follows the path of “innovation, perseverance, integrity and hard work” to win the market with quality and
innovation, and to create value for the community, to realise the needs of the customers and to gain benefits for the employ-
ees. 13 years of experience has proved that this is the approach for us to be rooted in China with vision over Europe. On
the occasion of the 65th anniversary of China-Switzerland diplomatic ties, with booming bilateral economic and trade
cooperation, we would love to work with friends from all walks of life in China and Switzerland to create a more prosperous
future!

generations.
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CHINA | SWITZERLAND

A partnership spanning

As a Swiss-based company doing business with
China for 88 years, we offer our congratulations
on the 65™ anniversary of Sino-Swiss bilateral
relations.

Rieter is worldwide the only supplier of excellent
complete systems for all 4 spinning processes.
From planning to operation, even small projects
flourish with Rieter to become successful plants.
Rieter grows with you, and you grow with Rieter.
A wide scope of services supports you on the
entire journey.

More under www.rieter.com

The Comfort of Competence
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Headquarter of China Construction Bank, Beijing.
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ll. Seize Opportunities to Jointly Establish Swiss
Offshore RMB Center

Currently, Zurich has laid a sound foundation for
establishing an offshore BRMB center. China and
Switzerland opened up the financial dialogue mecha-
nism during China's Premier Li Kegiang visit to Switzer-
land in May 2013, As the bilateral local currency swap
agreement and the Mol on establishing RMB clearing
arrangements in Switzerland were signed between the
two countries, we believe that the Swiss offshore RMB
market will embrace a bright future. The setup of CCB
Zurich Branch will further promote RMB clearing
arrangements between China and Switzerland.

As a Chinese bank with strong RMB business capability,
CCB was named the RMB clearing bank in London and
Chile by the People's Bank of China, which provides
valuable experience for CCB providing RMB clearing
business in Switzerland, Also, CCB had several
successful attempts to tap into the Swiss local market,
which built a sound foundation for future business
developments. CCB (Asia), a wholly-owned subsidiary
of CCB, issued RMB 1.25 billion of 3-year bond in
Switzerland in 2014; it was the first RMB bond issuance
in Switzerland which is over-subscribed by 1.8 times.
The five-year CHF 300 million bonds issued by CCB
(Asia) earlier was also much sought after by local
investors, reflecting Swiss investors' strong interests in
investing in China or related business.

As the sole Chinese bank to make a presence in
Switzerland in the near future, CCB will actively support
Switzerland-based businesses to use RMB after launch,
provide customers with a broad range of RMB trading,
investment and financing instruments, facilitate bilateral
trade and investment, devote itself to building the Swiss
offshore RMB market in order to further deepening the
economic and trade cooperation between China and
Switzerland.

’

2

=]
A
=]




=3 - PREZCRESRENSEE
= CHINA | SWITZERLAND

Errtao e O

- afimbmrdNE

| 4

Ty




060

£8: EhECIEHREME
Nestlé: Creating shared value in China
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Coffee has become a key

aspect of the local economy
in Pu'er.

[ KELE, ERAPEREERREFNTE ]

® By John Cheung, Chairman and CEO, Nestlé Greater China

First of all, | would like to extend our congratulations to the 65th anniversary of diplomatic relations
between China and Switzerland. Headguartered by Lake Geneva in Switzerland yet deeply rooted in
the economy of China, Nestlé’ business in China benefits from the China-Switzerland win-win bilateral
relations, and our success promotes the mutual trust and respect between the two peoples.

In China, Nestlé is one of the large food and beverage groups, dedicated to nutrition, health and
well-being. The Company has extensive operations in China, and has established good partnership
with Totole, Hsu Fu Chi and Yinlu Group. 90% of Nestlé's product sales in China are produced locally
with local raw materials.

To cater for the demand for nutrition, health and taste of local consumers, Nestleé has set up four
research and development centres and a food safety Institute in China, located in Beijing, Shanghai,
Dongguan and Xiamen respectively. These institutions are important parts of Nestlé's global research
and development network, timely converting the latest research and development results into products.
Nestlé firmly believes that to achieve long-term success, the company must create value for sharehold-
ers and the communities where it operates, or the "shared value”. Nestlé runs full industry chain
management "from farm to table", and strive to ensure the principle of creating shared value is
envisioned throughout all aspects of the industry chain. In terms of procurement of agricultural raw
materials, Nestlé works with local farmers and authorities, and provides a lot of technical training and
support to help farmers improve yield and quality and facilitate their transition to large-scale modern
operation. At the same time of supporting local economy, we ensure the stability and security of food
materials, establishing a sustainable win-win value chain.

For example, since the 1980s, Nestlé has been helping to develop coffee planting in Yunnan, establish-
ing the Nestlé Agricultural Services and Paradigm Farms, and providing farmers (many of them from
remote ethnic minarity areas) with on-site training and technical support, which laid the groundwork for
local coffee plantation.

In support of the internationalisation of Pu-Erh tea coffee, Nestlé reached an agreement with Pu-Erh city
in 2014 to invest in building a coffee centre including farming training centre, laboratories and storage
facilities, which can provide training on sustainable farming for thousands of coffee farmers, agrono-
mists and coffee professionals.

The coffee-growing activity of Nestlé in Yunnan has won wide acclaim from the society. In June 2012,
the night before the United Mations Conference on Sustainable Development was held in Rio de
Janeiro, Brazil, the project was awarded “World Business and Development Awards” by United Nations
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Development Programme and other organizations.

Another example is the establishment of milk districts. Starting from 1987, Nestlé has
been developing milking areas in Shuangcheng, Heilongjiang province, which was
Nestlé’s first investment project in China since the reform and opening up. For almost
30 years, Nestlé had written a success story of dedication, commitment and shared
development with the local government and dairy farmers. Nestle's milk source experts
have provided extensive, timely and free training and technical support to help dairy
farmers improve the yield and quality of fresh milk, not only increasing their incomes,
but also creating a sustainable development path for the local economy.

To facilitate and support China's transition to a modern large-scale dairy industry, and
improve the sustainability of dairy farming, in October 2014, with years of experience in
the development of milk districts, Nestlé inaugurated the Dairy Farming Institute in
Shuangcheng

The institute includes three different sized training farms, one training centre and
multiple laboratories. The institute is open to the whole industry, with students from
cow-raising practitioners in other companies as well as individual farmers, students and
researchers. Through the strategic partnerships with renowned domestic and interna-
tional universities as well as leading companies in all aspects of the dairy supply chain,
the institute can provide first-class training and farm practice, covering all challenges
faced by the transitioning diary industry.

Nestlé in China is committed to long-term sustainable development, to providing
consumers with nutritional, healthy and delicious food, and to creating shared value for
the community. All the efforts that Nestlé has put in China to date have laid the ground-
work for achieving this vision.

This year is the 65th anniversary of the China-Switzerland diplomatic relations. Through
time, China and Switzerland has always been committed to the development of cooper-
ation and mutually beneficial relations, and has maintained a comprehensive and active
cooperation in various fields. Switzerland was one of the first Western countries to
establish diplomatic ties with P. R. China. At the beginning of the reform and opening up,
several Swiss enterprises, Nestlé included, took the lead to invest and build factories in
China.

In recent years, with increasingly active bilateral economic and trade ties, the
China-Switzerland cooperation has come to a higher level. Switzerland became the first
European countries to sign a free trade agreement with China and also one of the
founding members of Asian Infrastructure Investment Bank. Meanwhile, China has
been Switzerland's largest trading partner in Asia for many years. All these have
created a favourable background for Nestlé's operations in China. | am confident that
Nestlé will continue to play a role as the world's largest food company, continue to
strengthen communication and exchanges with all relevant parties to enhance mutual
understanding and trust, and promote the development of friendly relations between
China and Switzerland.
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World-class Nestle Dairy Farming Institute is open to the whole industry.
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® By Novartis China

Movartis is a leading pharmaceutical and healthcare company, headquartered in Basel, Switzerland.
Since its inception, Novartis has maintained the gene of innovation, with pioneering work in the
research and development of new drugs and treatments benefiting millions of patients. Since 2007,
Novartis invest over 16% of its annual sales revenue to R&D. In 2014, the R&D investment reached
USD 9.9 billion, and the company provided medical services to more than 1 billion people worldwide.
In China, Novartis adheres to the notion of “commitment to China" and strive to have long-term
investment and development in China. Since it entered China in 1987, Novartis is committed to improv-
ing the health and living standard of the Chinese people through innovative products and services.
Meanwhile, Movartis actively cooperates with the Chinese government and medical institutions at all
levels to support the Chinese government in creating a healthier China.

Novartis Having Top-Notch R&D in China

As the environment and lifestyle changes, the incidence rate of stomach and liver cancer continues to
rise. The aging population in China is also suffering more from diseases like hypertension and
cataracts.

Novartis has invested USD 1 billion to set up Novartis (China) Institutes for Biomedical Research in
Shanghai, one of the three major R&D centres of the group. Not only is it involved in global projects, but
also specifically works on cancer of high incidence in China (such as stomach cancer and liver cancer)
and liver diseases (hepatitis and liver fibrosis, etc.) to meet the urgent medical needs of the patients.
Meanwhile, Movartis (China) Institutes for Biomedical Research cooperates with Shanghai Institute of
Materia Medica, Chinese Academy of Sciences and other key research institutes and biotechnology
companies to boost the R&D capacity in China. In the past ten years, Novartis has been cooperating
with Shanghai Institute of Materia Medica, Chinese Academy of Sciences to study the compounds
extracted from natural products.

In addition, Novartis Pharmaceutical Development Centre in Changshu, Jiangsu is committed to the
R&D of innovative drug process and analysis method as well as the production technology. This
development centre supports early-stage clinical trials in Europe and the United States through toxicity
research and recipe development in laboratory. It also develops safe, effective and environmental-
ly-friendly production processes used in the mass production and optimizes the production process to
improve the yield and quality of the product.
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Novartis supports China's medical and health services

Novartis keeps thinking out of the box and perseveres to find innovative ways to
improve the healthcare environment. Through initiatives like “Health Express” in
Xinjiang, Novartis has supported the government in grass-roots health education,
helped improve the healthcare infrastructure to establish sustainable medical capacity.
In the five years that the initiative was launched, 1.5 million students and 110,000 adults
received training on healthcare and hygiene, and more than 3,000 doctors, nurses and
medical professionals took professional training on the diagnosis and treatment of
epidemics and chronic diseases.

In addition, through cooperation with the government and charities, Movartis helps
patients with financial difficulties to get urgently-needed medicines and medical
services. Since 2003, Novartis has collaborated with China Charity Federation to
provide drugs for more than 30,000 cancer patients who cannot afford them. Alcon
(China), one of the subsidiaries of Novartis Group, donated eye surgery equipment to
the "China Health Express” and provided professional training to ophthalmologists of
the base level, who have helped more than 160,000 patients to recover vision.
Meanwhile, Novartis has been active in the discussion and communication with the
government, committed to sharing our pharmaceutical and healthcare experience with
the Chinese government and the whole sector, so as to improve China's whole
medicine and healthcare industry.

Novartis implements highest professional standards in China

As the world's leading pharmaceutical and healthcare company, Novartis is committed
to observing the highest professional standards in all aspects of company operations
and promoting the upgrading of industry standards. Regardless of location and title,
Movartis employees fully understand the importance of scrupulous compliance with the
highest professional standards.

Movartis' three major production bases in China are managed centrally by Switzerland
on technology and quality, and have always been providing high quality drugs to the top
quality standards. Novartis is committed to developing the finest local talent. More than
two thirds of the 200 scientists of Novartis (China) Institute of Biomedical Research
come from top Chinese universities, medical research centres and institutes. Through
the “Movartis China University" training platform, we cooperate with Harvard University

and Peking University to keep our employees on the edge of scientific research. For this
reason, Novartis has repeatedly won the honours of “Best Employers™ and “China’s Top
Employers” from Aon Hewitt and Top Employers Institute.

Meanwhile, Novartis actively provides China with the best global practices. Through
seminars and training programs, Novartis shares the latest discoveries and progress in
medical science with Chinese medical professionals, facilitating the upgrade of the
overall standards of China's medicine industry.














































exchanges. Currently, Guizhou province has established regular
communication mechanism with Swiss chambers of commerce, but
the scope still needs to be expanded. Therefore, we suggest extend-
ing the regular meeting mechanism between Guizhou and Switzer-
land, such as the joint meeting between Guizhou and Switzerland on
economic and trade cooperation and the establishment of Swiss
Entrepreneur Council in Guizhou to facilitate the Guizhou-Switzerland
cooperation. We warmly welcome more Swiss enterprises to come to

Guizhou - the Karst landscape here will make you feel at home and
bring you more surprising gains.
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Conclusion

To celebrate the 65th anniversary of the establishment of diplomatic relations between China and Switzerland, the "Review and Outiook of Economic and
Trade Cooperation - 65th Anniversary of the Establishment of China-Switzerland Diplomatic Relations prepared by the Chinese Embassy in Switzerland
has been brought to the readers. | hope that after reading this book, the readers can have a concise yet clear understanding of the history, present and
outlook of the China-Switzerland economic and trade cooperation. We would be very happy if this book can be of your interest, or even provide some
guidance or inspiration in your participation of China-Switzerland cooperation,

Mrs. Xu Jinghu, Ambassador of China to Switzerland, attached great importance to the preparation of this publication and wrote the preface, while the
Political Department and Economic and Commercial Department of the Embassy worked with much concerted efforts. This publication wouldn't have
been possible without the help from all walks of life in China and Switzerland. On behalf of Embassy of P. B. China in Switzerland, please allow me to
extend our sincere gratifude to Ambassador Livia Leu and Ambassador Christian Etter of the State Secretariat for Economic Affairs SECQ, and
Director-general Zhang Shaogang and Commercial Counsellor Zhai Qian of Ministry of Commerce of P. B. China for contributing articles. We would like
to thank Mr. Pasche, President of the Federation of the Swiss Watch Industry for the interview We appreciate the strong enthusiasm on cooperation with
Switzerland from the Administration Committee of the Sino - Swiss Zhenjiang Ecological Industrial Park and the Department of Commerce of Guizhou
Province! We would like to thank the following Swiss enterprises (Nestle, ABB, Schindler, Novartis, Syngenta, Clariant) and Chinese enterprises (Sinopec
Addax, Air China, Huawei, Citychamp, Baeshida) for their support! We would also like to thank the International Business Department of China Construc-
tion Bank for their efforts to promote Chinese financial institutions to enter Switzerland. We wish for fruitful achievements in China-Switzerland financial
cooperation.

In addition, many other companies and institutions, who are witnesses and participants of the growing cooperation between China and Switzerland, have
also contributed to this publication, and we would like to express our heartily gratitude.

For 65 years, we marched forward despite hardships; for 65 years, we forge ahead into the future. With succeeding breakthroughs and achievements,
the China-Switzerland economic and trade cooperation has reached an unprecedented level. Standing on the shoulders of predecessors, we feel the
confidence, as well as heavy responsibilities. We believe that with the joint efforts of the governments and businesses of the two countries, China and
Switzerland will become increasingly close, and create better future for our two peoples!

Cai Fangcai

Economic and Commercial Counsellor
Embassy of the People's Republic of China in the Swiss Confederation



