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Board of the Swiss-Chinese Chamber of Commerce
Executive Committee:
President:
Dr. Manfred Zobl CEO and President of the Corporate Executive Board, Swiss Life, Zurich

Vice Presidents:
Dr. Jörg Wolle CEO, SiberHegner Holding Ltd., Zurich
Paul Wyss Erlenbach

Treasurer/Vice President:
Dr. Daniel V. Christen Vice President at SGS Société Générale de Surveillance S. A., Geneva

Secretary:
Franziska Tschudi CEO, Wicor Holding AG, Rapperswil

Members:
Dr. Theobald Tsoe Ziu Brun Attorney-at-Law, Brun studio legale e notarile, Lugano
Urs Hecht CEO, Edward Keller Ltd., Hong Kong

designated Head Asia, Edward Keller Ltd., Zurich
Susan Horváth Managing Director of Chamber
Esther Nägeli Attorney-at-Law, LL. M., Partner, KPMG Legal, Zurich
Dr. Marc Ronca Attorney-at-Law, Partner, Schellenberg Wittmer, Zurich, Geneva, Zug

Honorary Members:
Dr. Uli Sigg former Swiss Ambassador to China, Mauensee
Dr. Marc Ronca Past President of Chamber, Zurich

Board:
Maurice Altermatt Head of External Affairs Department,

Federation of the Swiss Watch Industry, Biel
Ester Crameri Confiserie Sprüngli AG, Zurich
Dr. Markus Dennler CEO, Winterthur Life & Pensions, Winterthur

Member of Executive Board CS Financial Services
Markus Eichenberger Manager ExpoLogistics overseas, Natural AG, Basle
Dr. Richard Friedl Vice President, ABB Switzerland, Baden
Bruno W. Furrer CEO, BF Bruno Furrer Consultant, Zurich
Michael W. O. Garrett Executive Vice President, Nestlé S. A., Vevey
Alfred Gremli Managing Director, Credit Suisse Group, Zurich
Peter Huwyler Head International Banking, Member of the Board,

Zürcher Kantonalbank, Zurich
Dr. Beat In-Albon Vice President, Lonza Ltd., Basle
Alexandre F. Jetzer Member of the Board of Directors, 

Novartis AG, Basle
Dr. Beat Krähenmann Director, F. Hoffmann-La Roche Ltd., Basle
Pierre L. Ozendo Member of the Executive Board, Swiss Re Group, Zurich
Nicolas Pictet Partner, Pictet & Cie., Geneva
Dr. Erwin Schurtenberger former Swiss Ambassador to China, Minusio
Erwin A. Senn CEO, T-Link Management Ltd.

Worldwide Transportation Engineering, Freienbach
Dr. Kurt E. Stirnemann CEO and Board Delegate of AGIE CHARMILLES Group, Losone
Peter G. Sulzer Executive Director, Wärtsilä NSD Corporation, Zurich 

(former New Sulzer Diesel)
Marco Suter Chief Credit Officer, Member of the Group Managing Board,

UBS AG, Zurich
Thomas P. van Berkel President, Nitrex Ltd., Zurich

Geneva Chapter
President:
Dr. Daniel V. Christen Vice President at SGS Société Générale de Surveillance S. A., Geneva

Vice President:
Maître Philippe Knupfer Lawyer, LL. M., HSCB Republic, Geneva

Secretary:
Dominique Perregaux CLSA (S-E Asia) Ltd., Geneva

Treasurer:
Bernard Büschi Chairman, Bernard Büschi & Cie., S. A., Geneva
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Board:
Marcel Ch. Clivaz President, Swiss Hotel Association, Crans-Montana
Amy Qihong Li Négoce International, Credit Suisse, Geneva
Nicolas Pictet Partner, Pictet & Cie., Geneva
Jean-Luc Vincent President, Salon International des Inventions de Genève
Herbert Schott Manager, Hôtel Intercontinental, Geneva
Jean-Nicolas Thalmann Director, O. P. I. (Office de la Promotion Industrielle), Geneva
Yafei Zhang Assistant de Direction, Shanghai Overseas, Geneva

Lugano Chapter
Chairperson:
Dr. Theobald Tsoe Ziu Brun Attorney-at-Law and Notary, BRUN Studio legale e notarile, Lugano

Executive Committee Members:
Erich Bär Plant Manager, Agie Ltd., Losone
Xujing Chen Lugano
Walter Landolt Attorney-at-Law, Lugano

Legal Chapter Zurich
Chairperson:
Esther Nägeli Attorney-at-Law, LL. M., Partner, KPMG Fides, Zurich

Legal Chapter Geneva
Chairperson:
Maître Philippe Knupfer Lawyer, LL. M., HSCB Republic, Geneva

Here for You
in Switzerland:

Swiss-Chinese Chamber of Commerce
Alderstrasse 49
CH-8008 Zurich
Phone +41-1-421 38 88
Fax +41-1-421 38 89
E-mail info@sccc.ch
Website www.sccc.ch
President Dr. Manfred Zobl

Chambre de Commerce Suisse-Chine
Rue du Vieux-Collège 8
Case postale 3135
CH-1211 Genève 3 Rive
Phone +41-22-310 27 10
Fax +41-22-310 37 10
E-mail sccc@swissonline.ch
Website www.sinoptic.ch/scccgeneva/
Office hours Monday–Friday, 9.00–11.30 h
President Dr. Daniel V. Christen

Camera di Commercio Svizzera-Cina
c/o Brun Studio Legale e Notarile
Via Ariosto 6
Case postale 2298
CH-6901 Lugano
Phone +41-91-913 39 11
Fax +41-91-913 39 14
E-mail info@brunlaw.ch
Chairperson Dr. Theobald Tsoe Ziu Brun

Legal Chapter Zurich
c/o KPMG Legal, Zurich
Phone +41-1-249 30 07
Fax +41-1-249 23 23
E-mail enaegeli@kpmg.com
Chairperson Esther Nägeli

Legal Chapter Geneva
c/o HSCB Republic, Geneva
Phone +41-22-705 56 32
Fax +41-21-734 22 13
Chairperson Maître Philippe Knupfer

in China:

Swiss Chinese Chamber of Commerce Beijing
c/o Embassy of Switzerland
Sanlitung Dongwujie 3
Beijing 100600
Phone +86-10-6532 1515
Fax +86-10-6532 1515
E-mail scccbei@public.bta.net.cn
Website swisschinacham.org
President Dr. Urs Buchmann

Swiss Chinese Chamber of Commerce Shanghai
c/o Credit Suisse Financial Services, Shanghai
17/F South Tower
Shanghai Stock Exchange Bldg.
No. 528 Pu Dong Road (S)
Shanghai 200120
Phone +86-21-6881 8420
Fax +86-21-6681 8419
E-mail peter.a.marti@csfs.com
President Peter A. Marti
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APEC Summit in
Shanghai

During the week from the 15th to the 21st October the yearly APEC meetings were held in
Shanghai, leading to the summit on the weekend of the 20th/21st of October. The event was
marked by tight security, three wards of the city were completely sealed during certain peri-
ods of the Conference days. The People’s Republic of China and the city of Shanghai were
not stingy – the event must have cost around 40 million US$. But the gain in China’s image
as well as the one of this coastal city was well worth the investment, though other members
of the organization might wonder whether they would like to repeat the event on this scale in
the years to come.

APEC is a very young economic body, it was formed by 12 members in 1989 and the APEC
meeting in Shanghai was only the 13th meeting, the summit was the 9th held since its foun-
dation. The summit has shown again that the loose form of the organization is perfectly shaped
for the heterogenous body of its members. On the other hand it became evident too, that this
form presents considerable weaknesses when trying to realize the aims and views stated in
the different discussions and statements. With still only a Secretariat in Singapore, the orga-
nization can not be compared to the EU or to NAFTA. But having said that, APEC does re-
main the only organization which has successfully built a bridge between North and South.
It is therefore not surprising that under actual regional and global economic conditions the
discussions about common strategies for liberalization and growth have marked the meetings
on different levels. It was one of China’s diplomatic success that the American engagement
for a fight against terrorism was not dominating the summit as such (though this was the im-
pression one got when reading the American Press) and that the main topics on the APEC
agenda were followed as usual.

The final declaration of the leaders urges a next WTO Round. This is remarkable on the
one hand, given the different ambitions of industrialized and developing countries in APEC.
On the other hand the declaration has again underlined the need to reduce the gap of income
and wealth between developed and developing countries, one of the key issues in the organi-
zation. For the first time in APEC’s history the declaration of the 9th summit has included a
political statement, condemning terrorism in very clear words. This fact is important, as the
declaration was also supported by the Muslim members of APEC. The reason may well lie in
the fact that the multi-ethnic nations of South-East Asia nearly all struggle with some kind of
ethnic or religious uprisings with strong tendencies to terroristic activities.

The loose form has given rise to many judgements about APEC, from remarks about a
purely formal and not very efficient organization to a geostrategic forum with a considerable
weight. But in the end, reaching the Bogor aims (trade liberalization by industrial members
until 2010 and by developing nations by 2020) for instance, is not even that important. The
value of the organization is given by the regular meetings among officials on different gov-
ernment levels and, probably even more important, by the network created among the busi-
ness leaders of the region. APEC has not only grown out of a private business initiative, but
has had the foresight to create an ABAC (APEC Business Advisory Council), which is usu-
ally holding meetings along the APEC summit as well. The presence of 400 CEO’s of top
global or regional companies might in itself have been a valuable event in this global world,
where getting to know each other is more important than anything else.

Hans J. Roth
Consul General of Switzerland
in Shanghai, PR China
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Dear Members, dear Readers

Since our last publication a series of dramatic events have
changed our lives worldwide and in Switzerland in spe-
cific. Many plans had and still have to be adapted. The
Chamber too had its turbulent times after the China Mis-
sion planned for mid November had to be postponed due
to time factors.

Yet, there is no return and one must go on: Together
with the State Secretariat of Economic Affairs (seco), the
State Secretariat of Science and Research (GWF) and the
Swiss Federal Offfice for Professional Education and
Technology, the Chamber organized a full day “Prepara-
tory Seminar” on November 12 for the 50 business and
30 science representatives who have registered for and
shown interest in the Mission. Over 100 participants at-
tended the high-ranking seminar with State Secretary
Charles Kleiber, Ambassador Jörg Al. Reding, Counsel-
lors Jürg Lauber and Gérard Burgermeister from the Em-
bassy of Switzerland in Beijing as well as Consul Gen-
eral Hans J. Roth from the Swiss Consulate in Shanghai.
The event took place at the ETH Zurich and was joined
by its rector Prof. Konrad Osterwalder. Besides the pre-
sentations in the morning, participants could discuss in
groups in regard to the planned workshops or register for
individual company talks in the afternoon.

Two days later, over 70 members and guests of the
Chamber attended another highlight event with Jürg
Lauber presenting the current economic situation in
China and Hans J. Roth giving an insight into the cultural
challenges for Swiss representatives doing business in
China.

Meanwhile, a historic event took place at the ministe-
rial conference in Doha, Quatar: The working party on
China’s accession formally approved an 800-page tech-
nical document, effectively sealing the deal on China’s
bid to join the WTO.

On behalf of the Board, I would like to thank the su-
perb speakers, the many participants for their interest and
all those who are continuously supporting the Chamber
and its activities.

Wishing you time of rest and joy during the holiday
season,

Susan Horvath
Managing Director
Member of the Executive Board

Activity Report

Season’s Holidays
During the holidays the Chamber’s office in
Zurich remains closed from December 21st 2001
until January 4th 2002.

China Mission
2002
Opportunities in Environment and Health
Technology

Official Swiss delegation to China
led by State Secretary Dr. David Syz
together with State Secretary Dr. Charles
Kleiber and Director Eric Fumeaux

The delegation will also be accompanied by a
Nobel Laureate.

9th to 15th June 2002
Beijing and Shanghai

The registration form will be sent to you by mail
in January 2002.

For further information, please contact the
Chamber
Phone 01-421 38 88
Fax 01-421 38 89
e-mail horvath@sccc.ch



C
H

A
M

BE
R 

N
EW

S

7

BU
LL

ET
IN

 3
/0

1
SW

IS
S–

C
H

IN
ES

E 
C

H
A

M
BE

R
O

F
C

O
M

M
ER

C
E

New Members
since September 2001:

Zurich

Beau Rivage Palace S.A Lausanne

HUANG Ruey-Jiuan Rüschlikon

LONGLITE

Technologies AG Münchenstein

Mrs. Balkanyi-Nordmann 

Nadine Zürich

Strässle-Collection

Intercollection

Development SA Kirchberg/SG

Swissina AG Basel

BUCHERER AG

LUZERN Zürich

Bodenschatz AG Allschwil

Geneva:

Mr. Lan ZUO GILLET Préverenges

Next Event 2002
Individual Business Consultation

January 28 and 29, 2002

with
Erwin Lüthi
Embassy of Switzerland, Beijing
Freda Wang
Consulate General of Switzerland, Shanghai

CHF 250.- Non-Members
CHF 210.- Members
(approx. one hour consultation)

at osec business network Switzerland
Stampfenbachstrasse 85
Zurich

Details will follow in due time by osec.
For further information contact the Chamber or Alfred
Rechsteiner at osec,
Tel. 01-365 54 82.

New Board Member 
in Beijing
For professional reasons, Mr. Jeffrey Brown, formerly
General Manager of swissôtel Beijing, retired from the
Board of the SCCC Beijing. We thank Jeffrey for the ex-
traordinary enthusiasm and support he extended to the
Chamber, and we wish him all the best for his future jour-
ney through the hotels of this world.

Jeffrey has been succeeded Mr. John Vouillamoz, who
was kind enough to accept our invitation to join the Board
of SCCCBEI. John is the Executive General Manager of
the Sino-Swiss Hotel Beijing Airport (which some of you
may remember as the Mövenpick Hotel) and has been a
dedicated Members of the SCCCBEI for many years. We
are very happy to have him with us and look forward to
many new ideas and projects we shall together device and
implement. Below his CV:

Education and Diploma

– Cornell University, Ithaca, New York, USA
Five weeks study: Increase profitability of rooms,
Yield management, Pricing strategy, Marketing
management, Financial analysis and decision making

– Underwood Business College (Bournemouth England)
Computing and programming Certificates

– Vieux Bois (Geneva Switzerland)
Hotel Management School Diploma

– Tame Academy (Sion Switzerland)
Commercial Academy Diploma

Professional Experience and Study

1999 Sino-Swiss Hotel Beijing Airport
96–99 Aden Hotel Movenpick
1996 Cornell University, Ithaca, New York, USA
95–96 Heliopolis Movenpick Hotel and Casino
93–94 Holiday Inn Crowne Plaza Beijing
89–92 The Palace Hotel Peninsula Group Beijing
1989 Underwood Business College England &

Zaccari English College
87–89 The Fisherman’s Lodge Restaurant and

Dancing Nautic Zurich
82–87 The Nova Park Hotel Zurich
81–82 Hotel School of Vieux Bois Geneva
80–81 Tame Academy / Trade School / Switzerland
77–80 Hotel Pierre des Marmettes Switzerland

The Board of SCCCBEI
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How Swiss Companies in
China Assess their Business
Environment
65 Swiss companies operating in China participated in
a survey on their current business environment. The com-
panies gave above average marks with regard to their re-
lations with the various government agencies and seem
generally happy with their local workforce as well as with
labor relations. On the other hand, they widely criticized
lack of transparency of the PRC’s laws and inconsistent
law enforcement coupled with local protectionism. For-
eign exchange controls, import/export regulations and
technology transfer procedures are other areas where
many companies encounter severe difficulties.

In spite of the difficulties the companies have to face
in their business environment, most of them are opti-
mistic about their business outlook and hold ambitious
plans for their future business development in China.

It should be noted that none of the difficulties revealed
in this survey pertain exclusively to Swiss companies, as
all of them may be encountered by any foreign invested
company and most of them in equal measure (or worse)
by the Chinese competition.

In preparation of the 15th Session of the Mixed Com-
mission Switzerland-China, the Embassy of Switzerland
in Beijing and the Swiss Consulate General in Shanghai
distributed a questionnaire among approx. 220 Swiss
companies operating in China, in order to give them the
opportunity to comment on the circumstances and chal-
lenges they face while doing business in the People’s Re-
public of China. 65 companies returned the filled-in
form. While this does obviously not constitute a widely
representative survey, it certainly does give some inter-
esting insight in how Swiss companies perceive their
PRC business environment.

A vast majority of the companies who responded are
located in the regions of Shanghai/Yangtse (46 compa-
nies) and/or Beijing/Tianjin (19 companies). 38 compa-
nies indicated to be of large size (>500 employees world-
wide), while only 23 small and medium sized companies
answered the questionnaire. 43 companies are doing
business in the industrial sector, 15 companies in the ser-
vice sector.

The companies are in general very positive with regard to
Business Results and Outlook. While expectations for
the current year are slightly lower than the Year 2000 re-
sults, long-term perspectives seem to look promising for
everyone. 51 companies saw profits improved in the year
2000 (compared with 1999), and 44 companies expect to
top last year’s results in 2001. 49 companies hold an op-
timistic business outlook over the coming five years, 15
remain neutral and only 1 company is pessimistic. 55
companies plan to expand operations in China and 10
want to keep it on the same level while none indicated an
intention to reduce or even stop their China operations.

The companies obviously experience some problems
with regard to various aspects of the Rule of Law. They
are particularly critical about the transparency of laws
and regulations and about the consistency of law en-
forcement. Many companies expressed limited confi-
dence in the judiciary’s competence and independence,
and two thirds are concerned about interference of un-
publicized internal regulations and personal relation-
ships. On the other hand, a clear majority of companies
seem to go unscathed from breach of contract by busi-
ness partners and about as many think that the level and
availability of legal services are good (7 companies) or
at least satisfying (34 companies).

Many of the questions asked with regard to Labor and
Benefits found an even number of answers in the b (“sat-
isfying”) and c (“cause for concern”) category. Most of
the companies enjoy good relations with the labor au-
thorities, and only 4 companies indicated problems in
their labor relations. 34 companies criticized insufficient
advance notice of public holidays. About half of the com-
panies notified concern about the availability of profes-
sionally qualified local staff.

Not surprisingly, a clear majority of companies are un-
satisfied with the respect for Intellectual Property
Rights and with the prosecution of IPR violations. Fur-
thermore, a number of companies complained about re-
lations with the State Intellectual Property Office and
half of the companies concerned criticized patent regis-
tration and enforcement procedures.

While answers to the questions asked with regard to
Technology Transfer are not particularly negative, all is
not well considered that technology transfer is an essen-
tial element of most business operations originating from
foreign direct investment. For instance, a majority of
companies concerned complained about the practicabil-
ity of technology licensing regulations as well as about
the tax burden on licensing fees.

Most of the criticism over Taxation concerns trans-
parency of the tax system and consistency of tax law en-
forcement and thus corresponds with what was said
above with regard to the rule of law. 8 companies con-
sidered the efficiency and fairness of tax collection to be
very problematic. Taxation of representative offices was
identified as a cause for concern by 18 and as very prob-
lematic by 7 companies. Meanwhile, a clear majority of
companies (33 against 20) had no complaints about tax
procedures for expat employees.

In Government Procurement, transparency of proce-
dures and notice of opportunities were deemed unsatis-
factory by a majority of companies. Half of the compa-
nies complained about domestic preference policy, and
19 companies said they were unsatisfied about domestic
content requirements.

According to the companies’ response, Residence
Permits, Work permits and Visa are the least problem-
atic of all the categories in the questionnaire. This also
pertains to the visa needed by Chinese citizens for their
travel to Switzerland. With regard to the other way round,
one company complained in particular that visa appli-
cants have to go personally to the Chinese Embassy in

Survey Results
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Bern (or the Consulate General in Zurich) to obtain a visa
for business travel to China.

Many companies considered Environmental Protec-
tion to be a cause for concern (29 companies) or indeed
very problematic (17 companies), while 19 companies
found the situation still satisfying. The companies were
quite critical with regard to information about existing
laws on EP, consistency of law enforcement and clarity
of jurisdiction.

A couple of companies added specific comments stress-
ing the point that the field of Import/Export and Distri-
bution poses various problems. Much of this has to do
with the fact that companies are not free to distribute their
products within China. Also, trade barriers are not only
perceived by companies who want to export their products
to China, but also by foreign companies located in China
who need to import raw materials for their local (value
added) production. This notwithstanding, a clear majority
of companies considered their relations with the import in-
spection authorities to be good or at least satisfying, and
almost as many companies found the level of distribution
logistics and sales companies good or at least satisfying.

Four questions in the last category (Various) stand out,
as the answers they received indicate that companies ex-
perience great difficulties. 22 companies find the for-
eign exchange controls a cause for concern, and 17 com-
panies judge them to be very problematic. 34 companies

complain about local protectionism (10 of which find it
very problematic). Banking services are judged a cause
for concern by 19 companies and very problematic by 13
companies, while insurance services fare little better.
Finally, the so called “receivables” (a euphemism in
most cases, as the correct label would read “unreceiv-
ables”) score the highest number of d-answers, as 19
companies find this issue very problematic, while an ad-
ditional 17 companies see cause for concern.

The questionnaire also asked a specific question with
regard to an issue of social insurance. China and Ger-
many recently reached a bilateral agreement on manda-
tory social insurance payments. According to the pact,
German businesses in China and their employees who
have German passports will not be required to pay en-
dowment insurance and unemployment insurance. 41
companies showed interest in the conclusion of a similar
agreement between Switzerland and China, while 13
companies felt it was of no interest to them.

Jürg Lauber
Counsellor
Head of the Economic and Trade Section
Embassy of Switzerland in Beijing

For a detailed results overview please contact the Chamber
at info@sccc.ch

The SCCC Shanghai: 
A New Chamber in Shanghai
Following its approval by the relevant authorities on December 22, 2000 the Swiss Chinese Chamber of Commerce
started its Shanghai activities on March 22, 2001 and completed the organizational setup on November 2, 2001 by hir-
ing a permanent Executive Director, Ms Stella Nie who previously worked as a supervisor for Swissair Shanghai.

We are pleased to present the Shanghai organization as follows:

Stella Nie Executive Director
Peter A. Marti, Credit Suisse President, National Representative
Ted Xia, Mettler Toledo Shanghai Vice-President
Alfred Bergbauer, Winterthur Insurance Treasurer
Philippe Zwahlen, Swiss Center Shanghai Secretary
Christian Guertler, SKW-MBT China Member, National Representative
Nicolas Musy, Nove Marzo China Member, National Representative
John Barnes, Syngenta China Member
William Keller, Roche China Member
Rene Reiser, Luwa-Forward Air Engineering Ltd. Member
Ren Zhanbing, Bobst (Shanghai) Ltd. Member

The foundation of the Swiss Chinese Chamber of Commerce marks another milestone in the development of Swiss
Chinese business relations. Appreciating the importance of the Shanghai Region for the development of the country
as well as for Swiss investments the Swiss Chinese Chamber of Commerce responded with its Shanghai organization
to an increasing demand for a common platform serving Swiss and Swiss investment related interests. Furthermore,
the Swiss Chinese Chamber of Commerce Shanghai is looking forward to an active cooperation with Chinese au-
thorities and organizations, other chambers, organizations and individuals.

For more information: Peter A. Marti, 17/F South Tower, Shanghai Stock Exchange Building
No. 528 Pu Dong Road (S), PRC – Shanghai 200120
Phone: +86-21-6881 8420; Fax: +86-21-6881 8419; Email: peter.a.marti@csfs.com 
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Shanghai will finally get an Exhibition Center that meets
international standards: The Shanghai New International
Expo Center (SNIEC) is a joint venture between Shang-
hai Pudong Land Development (Holding) Corporation
and the German Exposition Corporation International
(GEC). GEC’s partners are the leading trade fair compa-
nies in Düsseldorf, Hanover and Munich providing their
extensive exhibition know how. Incidentally this is the
first ever-collaborative venture by Germany’s three
largest trade fair companies, who are actually competi-
tors in their home markets.

Phase I of the SNIEC is due to open in November 2001
comprising of four halls with an area of 65.000 m2 and
an investment of US$ 99 million. The eye-catching Ex-
position Halls, designed by the Chicago Architects Mur-
phy/Jahn, are state of the art offering high functionality
and efficiency, making it the best center in China. For ex-
ample: The entire exhibition area is on ground floor level
and column free giving flexibility to the exhibitors. Ser-
vices like electricity, gas and water are provided through
underground supply shafts – a novelty in China.

A distinct advantage is that SNIEC is qualified to act
as a local partner for foreign exhibition companies. As it

is mandatory to have a partner these are welcome news
– such partnerships have been a constraint in the past as
the local company may have had a different agenda.

SNIEC provides sufficient space for larger events do-
ing away with the split up into various smaller facilities
in Shanghai. The Center already has lined up several big
events when opening in mid November starting with an
exhibition for Power Transmission & Controls, followed
by a Transport and Logistics Show, the Shanghai Indus-
trial Fair (China’s only comprehensive Industrial Fair)
and the Shanghai Motor Show. International organizers
like Adsale, Hong Kong with its Rubber & Plastics
Show; Miller Freeman, USA with a Furniture Exhibition
and Montgomery, UK with a Packaging & Processing
Show will follow next year.

“We have a good chance to attract shows from other
cities like Beijing and Guangzhou to move to our Cen-
ter”, emphasized Mr. Waldkirch, General Manager of the
Center. Well, competition is healthy.

Source: Fiducia Newsletter

A New Expo Center for Shanghai

To support the development of the private sector in de-
veloping and transition countries, the World Bank
Group, through its member agencies, proposes a range
of financial products and risk mitigation instruments,
which are of direct interest to firms doing business in the
developing world. To strengthen the relationship be-
tween the World Bank Group and the Swiss private sec-
tor and make these business cooperation opportunities
better known, the World Bank Group has newly entered
into partnership with SOFI to create a Private Sector Li-
aison Office in Switzerland acting as “door-opener” for
Swiss companies looking for financing by the World
Bank Group.

Swiss entrepreneurs and companies investing in
emerging market countries face a number of challenges
in the structuring of their investment projects, among
others in terms of financing and risk management. The
World Bank Group, with its two main private sector arms
– the International Finance Corporation (IFC) and the
Multilateral Investment Guarantee Agency (MIGA) –
proposes a range of products accessible to Swiss SMEs
and larger companies.

The IFC is the largest source of financing for private
sector projects in developing and transition economies.
It provides equity, quasi-equity and debt finance to en-
trepreneurs, companies, and financial institutions in de-
veloped and developing countries interested in starting a
venture or expanding an existing enterprise. In the case
of equity or quasi-equity finance, IFC is never the largest
single shareholder and does not take an active role in
company management.

The financial products offered by IFC are tailored to
meet the needs of each project, but its financing is gen-
erally limited to not more than 25 per cent of project costs.
Investments in small and medium projects range from
US$ 100,000 to US$ 1 million and in standard-size pro-
jects from US$ 1 million to US$ 100 million. To be eligible
for financing, a project must be in the private sector and
must be financially, economically, environmentally, and
technically viable and conform to host country and World
Bank guidelines.

MIGA provides investment guarantees (i.e. political
risk insurance) to foreign investors for their projects in
developing and transition countries. These guarantees

New Liaison Office of World Bank Group 
at SOFI
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The Sino-Swiss Joint Venture 
Fund Management Company

Are you thinking of investing in China?
Need assistance?

� Market entry strategy? Market research?

� Partner search and selection? Site selection?

� Project feasibility? Business plan?

� Negotiation assistance?

� Financial engineering and search of funds?

� Advice on availability of Swiss Government funds?

Call our experienced China Team (our team includes Chinese-speaking consultants) in Zurich 
at +41-1-249 28 88 for an initial advice with no obligation. Consult our website at http://www.sofi.ch.

can cover the risks of currency transfer restrictions, ex-
propriation, breach of contract, and war and civil distur-
bance. MIGA can insure new cross-border investments
originating in any of its member countries that are des-
tined for any of its developing and transition member
countries. New investment contributions associated with
the expansion, modernization, or financial restructuring
of existing projects are also eligible, as are acquisitions
that involve privatization of state-owned enterprises.

To assist Swiss companies to gain access to these fi-
nancial products and risk mitigation instruments of IFC
and MIGA, the World Bank Group has entered into part-
nership with SOFI – the Swiss Organisation for Facili-

tating Investments – to become its Private Sector Liaison
Office in Switzerland. Acting as “door-opener”, SOFI
supports Swiss companies in entering in cooperation
with the World Bank Group and developing the right con-
tacts within the institution.

For further information please contact:
Pierre-Alain Avoyer, Director Far East Operations
SOFI Swiss Organisation for Facilitating Investments
Direct line: +41 1 249 2888, Fax: + 41 1 249 3133
Email: avoyer_pierre-alain@sofi.ch
Website: http://www.sofi.ch

China Development Bank (CDB) and Swiss State Sec-
retariat for Economic Affairs (Seco) signed a joint ven-
ture contract for the establishment of the first Sino-for-
eign joint venture fund management company to be
established in the People’s Republic of China. The com-

pany will establish and manage investment funds and
provide investment advice as well as services for invest-
ment funds.

Source: Embassy of Switzerland
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Workshops

1. Mr Paul Thaler (Wenger Vieli Belser)
Advantages of Swiss Corporate (i.e. Holding) and Fi-
nancial Structures, incl. Tax Privileges

2. Dr Urs Gut/Ms Luo Rongping (Wenger Vieli Belser)
Negotiation, Contracts and Dispute Resolution (i.e. Ar-
bitration) of international Companies in Switzerland

3. Dr Urs Buchmann (Credit Suisse)
Access to European Capital Markets

4. Ms Rebecca Luo (Société Générale de Surveillance –
SGS)
Standards, customs procedures etc.

5. Mr Walter Landolt (IMPACT)
Corporate Identity – Your first step to doing business in
the West

Switzerland – Gateway to Europe

New Booklet:Switzerland – Gateway to Europe

Thanks to the support of Presence Switzerland
(PRS), the Embassy was also able to present a
new booklet carrying the same title as the Semi-
nar. The 32-page bilingual (Chinese/English)
brochure includes basic information on Switzer-
land’s economic, corporate and personal envi-
ronment for foreign business people and in-
vestors. It is in fact a condensed version of the
Handbook published by Location: Switzerland
(Seco).
Copies of the new booklet can be obtained from
the Swiss Embassy in Beijing or the Consulate
General in Shanghai. The booklet is also
available as a pdf.-file from our WebSite
(http://www.swisschinacham.org/gateway.html).

On October 12 2001, the Embassy of Switzerland hosted
a seminar at the Kerry Centre Hotel in Beijing promot-
ing Switzerland as a business location to Chinese com-
panies, government agencies and individuals. More than
60 participants attended the event (organizing staff and
speakers not included), demonstrating their keen interest
in the subject. A host of Swiss and Chinese keynote
speakers introduced Switzerland’s general business and
tax environment as well as specific areas in which Swiss
companies have globally acknowledged excellence,
namely financial and legal services. In the second part
of the Seminar, participants were able to get more infor-
mation and practical advise about doing business in
Switzerland through a series of workshops.

The large number of participants clearly surpassed the
organizers’ expectations. Their keen interest proves that
the time is right to promote Switzerland as a business lo-
cation in China. The Embassy and the Consulate General
in Shanghai intend to organize other events of this kind
in the near future.
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China’s economy grew by 7.6% during the first three
quarters of this year compared with the same period last
year, according to the National Bureau of Statistics. The

country’s GDP reached US$ 810 billion. Fixed asset in-
vestments totalled US$ 256.7 billion, an increase of
15.8%. Retail sales of consumer goods reached US$

7.6% Growth despite Global Slowdown

January – September 2001 (in Mio. CHF)

CHINA (mainland) Exports Imports
from CH change % share % to CH change % share %

Total 1.248,3 26,1 100,0 1.769,5 0,8 100,0
Agricultural Products 6,5 -22,2 0,5 90,4 -5,0 5,1
Energy carriers 0,1 -24,1 0,0 0,3 5,6 0,0
Textiles, apparel, shoes 19,3 -5,4 1,5 575,8 -6,0 32,5
Paper, paper products, printed matter 4,3 18,2 0,3 8,1 12,5 0,5
Leather, rubber, plastics 12,1 48,1 1,0 111,3 2,4 6,3
Chemicals, pharmaceuticals 243,1 -4,7 19,5 193,4 11,1 10,9
Construction materials, ceramics, glass 5,7 187,2 0,5 15,7 -1,3 0,9
Metals and metal products 46,1 50,4 3,7 77,5 7,4 4,4
Machinery, appartus, electronics 784,9 40,4 62,9 307,6 2,6 17,4
Vehicles 15,5 93,6 1,2 20,9 75,6 1,2
Precision instruments 73,7 58,4 5,9 48,7 44,4 2,8
Watches 26,0 -25,3 2,1 132,0 16,0 7,5
Other Goods 11,0 -15,6 0,9 188,0 -10,5 10,6
Total Trade 3017,8

Trade Balance -521,2

Hong Kong Exports Imports
from CH change % share % to CH change % share %

Total 3.057,5 4,3 100,0 521,5 -18,9 100,0
Agricultural Products 21,5 -1,9 0,7 2,6 44,1 0,5
Energy carriers 3,4 -42,6 0,1 0,0 -100,0 0,0
Textiles, apparel, shoes 63,1 49,4 2,1 52,3 -16,6 10,0
Paper, paper products, printed matter 8,4 -50,5 0,3 2,2 12,0 0,4
Leather, rubber, plastics 40,6 -2,3 1,3 4,0 -0,7 0,8
Chemicals, pharmaceuticals 320,4 3,9 10,5 4,0 46,3 0,8
Construction materials, ceramics, glass 12,6 17,6 0,4 0,9 -33,5 0,2
Metals and metal products 44,6 8,0 1,5 8,7 22,2 1,7
Machinery, appartus, electronics 274,3 4,1 9,0 60,5 -20,1 11,6
Vehicles 1,3 -14,7 0,0 0,4 57,8 0,1
Precision instruments 55,1 16,0 1,8 12,1 -0,9 2,3
Watches 1.103,0 9,2 36,1 245,8 -3,7 47,1
Other Goods 1.109,2 -1,1 36,3 127,9 -41,2 24,5
Total Trade 3579,0

Trade Balance 2536,0

Total (China incl. Hong Kong) 4305,8 2291,0

Total Trade 6596,8

Total Trade Balance 2014,8

Bilateral Trade between Switzerland and China

Source: Swissmem
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322.8, an increase of 10.1% year-on-year. Consumer
prices rose 1%, the same rate as last year. Industrial out-
put rose 10.3%, hitting US$ 237 billion.

Despite these increases, overall growth is slowing as
the stagnating US economy is having an effect on China
and the rest of the world. Much of China’s goods are ex-
ported to the United States, and these exports are begin-
ning to suffer. Total foreign trade in the first nine months
was US$ 376.37 billion, up 9% from last year. Exports
were US$ 194.98 billion, up 7% from last year. Imports
reached US$ 181.39 billion, up 11.15%, resulting in a
trade surplus of US$ 13.59 billion. This year’s surplus is
thus likely to fall short of last year’s US$ 24.1 billion.
Imports and exports related to foreign-funded enter-
prises increased by 11.1% to US$ 189.76 billion, ac-
counting for 50.4% of the total trade volume.

MOFTEC statistics indicate that China used US$ 32.2
billion of foreign direct investment in the first eight
months, an increase of 20.7% from the same period of
last year. FDI contributes about 20% to the fixed assets
investment, which in turn represents about 30% of GDP.

Tax departments across the nation collected US$ 143.6
billion of tax revenue during the first nine months, an in-
crease of 24.2% from last year. Value added tax, con-
sumption tax were the main contributors. China plans to
gradually shift its value-added levy from production to
consumption. The scope of consumption taxes will ex-
pand to cover more goods and services.

The Chinese government will continue pumping
money into the economy to sustain demand. The cash is
being spent on raising government salaries, improving

infrastructure and cleaning up ecological damage. The
Finance Minister recently indicated that in 2002 the gov-
ernment will inject a further US$ 18.1 billion into the
economy.

Summary by Paul Wyss

Growth Goal Likely as World
Bank Lowers China’s GDP
Forecast
In an economic assessment report, the World Bank ex-
pected China’s GDP to grow by 7.0% this year, compared
to the originally predicted rate of 7.3%. The bank ex-
pected China’s exports growth to dwindle in the second
half of the year in the light of slowing global demand but
it said high investment and strong private consumption
will still support a favorable economic outlook in China.
“WTO accession and the ‘Olympic effect’ are expected
to have positive effects on investment and expectations
(in China), more than enough to offset the negative
global effects that are expected to flow from the Sep-
tember 11 incidents.” China’s resilience comes from its
vast internal market and low dependence on the high-
tech sectors.

Source: China Daily

USA

AIG AMERICAN INSURANCE GROUP, which
under the terms of previously granted preferential treat-
ment from China’s leaders had been able to set up wholly
owned subsidiaries, will have to abide by WTO terms af-
ter China’s admission which permit only 50:50 joint ven-
tures. However, the existing wholly owned subsidiaries
will not have to restructure.

NEW YORK LIFE INSURANCE COMPANY ex-
pects a licence to do business in China after the country
joins the WTO. The president of New York Life an-
nounced his company is ready to establish branches in
any Chinese city where the Government allows it to op-
erate.

New York Life has a 25% market share of life insur-
ance sold to the Chinese community in USA.

PIZZA HUT, part of Tricon Global Restaurants Inc.
has opened a total of 50 restaurants in China. The com-
pany plans to open another 50 Pizza Hut outlets in China
within the next 2 years. Pizza Hut entered China in 1990
with its first outlet in Beijing and now employs more than
3000 people.

KENTUCKY FRIED CHICKEN (KFC) is to
launch a website in a bid to try and expand the business
in China. The website, China KFC.com, is being
launched with the help of Sohu.com, a NASDAQ-listed
Chinese portal.

AVIS CORP. and Shanghai Angel Car Rental Co. will
launch a joint venture in which both partners will hold
50%. Shanghai Angel is the largest car rental company
in China with 40 outlets nationwide. It aims to introduce
from the U.S. advanced management expertise and mar-
keting techniques.

ANDERSEN CONSULTING will focus more on
large State-owned enterprises which are going through
internal reforms. Andersen has just restructured the oil
giant Sinopec for a successful overseas listing. About
75% of AC’s businesses in China are with State-owned
enterprises, and about 25% with multinationals.

INTEL, the world’s largest chip-maker, is to invest an-
other US$ 300 million to expand its chip packaging and
testing plant in the Pudong Development Zone in east

Recent Foreign Investments / Joint Ventures
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Shanghai. After the expansion project is completed, the
workshop area will increase from the current 12.000
square metres to 56.000 square metres.

SIKORSKY AIRCRAFT CORPORATION and
Shanghai Little Eagle Science & Technology Company
decided to set up China’s first helicopter joint-venture.
Shanghai Sikorsky Helicopter Company will develop a
new type of light helicopters mainly to meet domestic de-
mands.

TAIWAN

Taiwan’s CHINA AIRLINES (CAL) is expected to
buy a 25% stake in Shanghai-based China Cargo Air-
lines, a subsidiary of China Eastern Airlines. The US$
64 million deal has to be approved by both Chinese and
Taiwanese authorities. China Cargo Airlines operates 12
international routes between China and major countries.

Taiwan’s CHINESE PETROLEUM (CPC) and the
mainland’s China National Offshore Oil (CNOOC) are
planning a cooperative exploration of the Taiwan Strait
with the creation of a test-drilling joint venture. Both be-
ing state firms, they both need government approval.

GIGABYTE TECHNOLOGY and Legend Holdings
announced a 50:50 joint venture to produce mother-
boards, with a total investment of US$ 32 million. The
companies already have motherboard factories in
Huiyang and Dongguan. The joint venture aims to be-
come one of the top producers in the world in a year or
two.

WANT WANT GROUP, leader in Taiwan’s snack in-
dustry, has decided to move its headquarters to China in
the second half of the year in order to reduce operating
costs and cater to market demand. Since 1992 Want Want
has vigorously explored the mainland market and now
has 28 factories there.

JAPAN

TOYOTA MOTOR, Japan’s biggest automaker, es-
tablished a wholly owned investment and marketing
company in Tianjin. The company is capitalized at US$
30 million, making Toyota’s total investment in China
US$ 491 million. The venture will provide marketing
support and training for sales and service centre em-
ployees at Toyota’s Chinese branches.

TOSHIBA is setting up a Chinese research and de-
velopment branch employing 250 researchers and ex-
pand to 500 before 2005. To ensure getting talented sup-
port from top Chinese universities, Toshiba has signed
contracts with Tsinghua University and Beijing Univer-
sity for cooperation.

CANON plans to build one of the largest photocopier
plants in Suzhou to shift manufacturing of lower-end
models from Japan. It will set up a wholly-owned sub-
sidiary on a 230.00 square metre site at a cost of US$ 4

million. The plant will employ about 3500 workers and
produce around 20.000 copiers a month.

JAPAN TELECOM signed an agreement with China
Telecom, to cooperate in leased line services for corpo-
rate customers. The deal, which does not involve any fi-
nancial investment, follows similar agreements between
KDD and China Unicom, the second largest operator.

SOUTH KOREA

DAEWOO HEAVY INDUSTRIES & MACHIN-
ERY, an independent offspring of the reorganized Dae-
woo Group, is the major investor in YANTAI DAEWOO
in Shandong province with US$ 57 million. In 2000 it
sold 1330 excavators and 690 forklifts in competition
with Hyundai, Komatsu, Hitachi and Caterpillar, giving
it a market share of about 25%.

THAILAND

CHIA TAI GROUP is working on an investment plan
for a major expansion of its business in China. The aim
is to help the group’s 168 ventures, which have been es-
tablished over the past 22 years, achieve greater effi-
ciency. The plan will focus on developing processing of
farm products, improving its transportation network and
building more warehouses.The group has four super-
centres in Shanghai, with another four planned for 2001
and more in future.

GREAT BRITAIN

BRITISH PETROLEUM (BP) signed a contract
with SINOPEC to build a US$ 2.7 billion petrochemical
complex that is expected to be the largest of its kind when
it comes on stream in 2005. BP will control 50% of the
Shanghai-based joint venture, SINOPEC 30% and
SINOPEC subsidiary Shanghai Petroleum Co. 20%. The
planned production capacity is 900.000 tons of ethylene
a year, making BP one of the biggest foreign investors in
China.

SHELL and CNOOC are beginning work on a 50:50
US$ 4 billion joint venture petrochemicals complex in
Daya Bay, Guangdong province, with an annual produc-
tion capacity of 800.000 tons of ethylene.The complex
will also produce about 1.5 million tons of chemicals. It
will generate annual sales of about US$ 1.7 billion.

GERMANY

BASF and SINOPEC are constructing a US$ 2.65 bil-
lion integrated petrochemicals site in Nanjing to turn out
650.000 tons of ethylene annually by 2004. The 50:50

(continued on next page)
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joint venture is to be the nation’s third largest petro-
chemicals plant after the US$ 4 billion project between
China National Offshore Oil Corp. and Royal
Dutch/Shell in Guangdong Province.

MERCEDES-BENZ will build 40 maintenance and
service centres in China by the end of 2005, the year
China will slash its auto import tariff to 25% from the
current rate of 80–100%.

The company recently launched the Guangzhou Star
Mercedes-Benz showroom, the first of its kind in Guan-
dong province. It also launched its latest C Class Sports
Coupe in China.

AUDI, which entered the China market already a
decade ago and produces the Audi 6 locally, sold 17.000
vehicles in 2000 and is heading towards 28.000 locally
made cars this year. About 12% of sales are to govern-
ment officials.

BMW is awaiting government approval for a 50:50
joint venture with China Brilliance Group which will
produce BMW 3 and 5 series. In 2000 BMW sold 3.750
cars in China, and hopes to achieve sales of 5.000 units
in 2001.

FRANCE

CARREFOUR, the supermarket chain still in a con-
troversy over its unregulated past openings of stores in
China, is preparing a relocation plan for a new mainland
purchasing center in Shenzhen. Some 90% of the chain’s
purchases on the mainland come from Guandong, and
90% of commodities pass through Shenzhen customs.

ALSTOM and Northern Electrical Transmission &
Transformation Machinery Manufacturing Co. in
Shenyang, Liaoning Province, established the joint ven-
ture Alstom DBD Instrument Transformer Co., Ltd. with
a total investment of US$ 14.5 million. It will make, sup-
ply and provide after-sales service for a range of trans-
formers.

HOLLAND

HOLLAND EURO-ASIA GROUP wants to build
the world’s largest greenhouse flower farm in Shenyang
in Liaoning province. China’s flower industry expanded
30% a year in the past 20 years, and production is now
valued at US$ 6.5 billion, with exports of $ 260 million. 

Holland Euro-Asia Group began investing in China
and now produces flowers in Beijing, Guangdong,
Sichuan, Hebei, Shandong, Liaoning and Jilin.

SWITZERLAND

SARNA KUNSTSTOFF HOLDING is now the
100% owner of its former joint venture Sarnafil Lu Quan

Waterproofing Material Co. The new company will be
named Sarna Waterproofing Systems Ltd., employing
250 workers in Shandong province.

ZURICH FINANCIAL SERVICES, with offices in
Beijing, Guangzhou and Shanghai, was granted a licence
to enter the non-life insurance business in China.

ROLEX has won a legal battle to prevent CINET, a lo-
cal internet provider, from using the domestic
rolex.com.cn web address. CINET was ordered by the
People’s Intermediate Court in Beijing to annul the reg-
istered domain name and to pay Rolex a compensation
fee of US$ 1.200.

SWEDEN

VOLVO and China National Heavy-Duty Truck Corp.
(CNHTC) will establish a joint venture to manufacture
Volvo heavy-duty trucks with engines larger than 12
litres and a price around US$ 96.000. In the beginning,
the JV will assemble vehicles with imported parts. Con-
struction of the production line will start in 2002, with
an annual target of 2.000 vehicles.

Summary by Paul Wyss

(Germany continued)

Survey Highlights Growth of
Emerging Middle Class
Mainland Chinese earning at least RMB 60’000 a year
make up 10% of the country’s urban population, accord-
ing to a State Statistics Bureau survey. Average incomes
on the mainland range from RMB 435 a month in the
Jilin province to RMB 1’033 in Zhejiang. The bureau
concluded that most of the higher-income earners were
between the ages of 30 and 40 and formed the basis of
an emerging mainland middle class. The bureau pre-
dicted there would be about 200 million middle class
people on the mainland in the next five years, or about
one-seventh of the population. (SCMP)

People Still Favour Savings

A recent inquiry by the People’s Bank of China shows
that people are more willing to have their money de-
posited in banks than invest it in stocks and government
bonds. The inquiry also shows that only 10.5% of de-
positors believe withdrawing deposits to buy stocks is
worthwhile under the current price level and interest rate.
The percentage is the lowest since 2000. Chinese resi-
dents’ deposits reached RMB 7.06 trillion (USD 852.7
billion) at the end of August. (China Daily)
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In Brief

– Plans for two new traditional theatres, to be located in
Beijing’s prime downtown area, are being made, with
a projected investment of US$ 96.5 million. China
Grand Theatre of Peking Opera will have a capacity of
1.200 people and will cover an area of 100.000 square
metres.

– From October 1st China started to allow tens of mil-
lions of rural peasants to find work in the cities. They
will be able to apply for residence permits in smaller
cities if they prove a legal home and a stable source of
income in their urban environment. It is one of the most
significant reforms of the residence permit system.

– According to new research, after a few decades a third
of all the young men in China now will be dead from
smoking unless habits change. Two thirds of Chinese
men smoke; China consumes 30% of the world’s cig-
arettes. The study found that a quarter of all deaths of
people ages 35 to 69 were attributable to tobacco. The
government has taken steps to alert people that smok-
ing is hazardous to health.

– A comprehensive environmental protection project
aimed a restoring the ecological balance of West Lake,
a scenic spot in Hangzhou in Zhejiang Province, is
planned for coming years. The average depth of the
lake has decreased to 1.6 metres. The local government
will put more than US$ 19 million into the programme.
An estimated 1.6 million cubic metres of silt and mud
will be removed from the lake.

– Chinese citizens will be able to enter as tourists into
four additional foreign countries – Vietnam, Burma,
Cambodia and Brunei – according to agreements
signed recently. The agreements allow to tour the four
countries in overseas tour groups organized by travel
agencies. Chinese citizens can now join overseas tour
groups to 14 countries in the world.

– The Shanghai government lifted restrictions on for-
eigners buying land in the city and, in a first for China,
initiated a public bidding system to make sales to de-
velopers more transparent. It has also cut interest rates,
loosened bank mortgage lending, slashed the tax on
housing transactions and introduced tax rebates for
homeowners. As a result, home loans have grown by
an annual 150% since the end of 1999.

– China has overtaken the United States as the world’s
biggest cellular phone market. At the end of July 2001
China had 120.6 million mobile-phone users, which
compares with 120.1 million in the U.S. The number
of subscribers rose by 35 million, or 42%, in the first
seven months of 2001.With only one of every ten Chi-
nese using a mobile phone, compared to four in the
U.S. and five in Europe, the market is still ripe for ex-
pansion.

– China will speed up construction of subways and light
rail transit systems in its large cities during the 10th
Five-Year Plan (2001–2005). During the first half of
this year, the State Development Planning Commis-
sion approved construction of a 38-km third subway in
Guangzhou and Line 1 of the Tianjin subway. As many
as 20 other cities out of 40 with a population of more
than 1 million are considering building systems to ease
the pressure on existing facilities, with a total of 450
km and estimated investments of US$ 16 billion.

– During the Five-Year Plan period 2001–2005 China
plans to invest US$ 42 billion to build 7.600 kilome-
tres of railways. Under the plan, eight railways from
east to West and another eight lines from north to
south, as well as the Qinghai-Tibet Railway will be
constructed. Upon completion of the plan, China’s rail-
ways will extend 75.000 kilometres.

– China plans to launch a State strategic oil stockpile of
8 million cubic metres by 2005 to guarantee energy se-
curity. The stockpile is considered as indispensable for
China, a net oil importer since 1993, to cushion its ex-
posure to the volatile oil market. By comparison, the
United States, the world’s largest consumer, has a Spe-
cial Petroleum Reserve of around 100 million tons.

– The Chinese government intends to issue to all of its
1.3 billion citizens new national identification cards
utilizing the “smart-card” technology over the next
five years. Smart cards utilize memory or a micro-
processor to store and process digital information. The
program would require high-printers representing a
US$ 150 million to US$ 200 million investment.

– A new train offering the facilities of a four-star hotel,
will begin operations on the Beijing-Shanghai route.
The luxury train will run four times a day. It is com-
posed exclusively of couchettes, with eight hard
sleeper, four soft sleeper and one first-class compart-
ment. In the soft sleeper couchettes, each passenger
will have have a multi-channel TV screen, space for
his laptop and a toilet and shower.

– China’s booming private school sector is to receive le-
gal protection from the central government, strength-
ening its position and encouraging further growth. The
new laws will put private schools on the same legel
footing as state-owned ones. There are now about 7 mio
pupils in private schools, with the greatest growth in
high school for ages 12 to 17, and in primary schools.

– The National People’s Congress, the Chinese legisla-
ture, passed sweeping changes to the 20-year-old Mar-
riage Law, explicitly banning concubinage and do-
mestic violence. Domestic violence has been reported
in 30% of Chinese families, and it causes 60% of di-
vorces. In divorce settlements, the innocent party may
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claim compensation in cases of bigamy, keeping con-
cubines and spouse abuse.

– According to a recent survey, some domestic brands are
becoming strong enough to challenge the world’s top
500 in three to five years. The report cited FAW (First
Automobile Works), Hongtashan (a cigarette brand),
Haier (a household appliances brand) and Legend (a
computer brand) as possible candidates. The judge-
ments were based on a mix of sales, profitability, com-
parison with similar products, and image building.

– In 2000 China has become the No.1 vegetable and fruit
producer in the world, producing 13.3% of the fruit and
65.7% of the vegetables around the world. The total
output exceeded US$ 42.27 billion. The area cultivated
in vegetables accounted for 35.3% of the total, the area
for fruit 18% of the world’s total. Exported fruit
reached 1.36 million tons, generating foreign ex-
change worth US$ 720 million.

– Bank of China, Agricultural Bank of China, China Con-
struction Bank and Industrial & Commercial Bank of
China have won permission from the central bank to sell
shares to foreign investors. The state-controlled banks
will also be allowed to form alliances and restructure.

– The mayor of Shanghai, Xu Kuangdi, is pushing the
central government to give tax concessions to foreign
multinationals with headquarters of regional opera-
tions in the city. Mr. Xu asked Beijing to allow com-
panies that use Shanghai as their base to consolidate
profits and losses from different business in China into
a single account for taxation.

– According to the Ministry of Personnel, foreign busi-
nesses will be allowed to participate in the personnel
services sector in China under certain conditions from
October 1. Foreign firms offering headhunter services
must operate jointly with Chinese organizations. The
provisions also apply to investors from Hong Kong,
Macau or Taiwan.

– The number of bridges over the Yangtze was increased
to 24 recently when a new bridge was opened in
Yichang in Hubei Province. The bridge is part of the
national highway between Shanghai and Chengdu,
capital of Sichuan Province. Located 40 kilometres
from the Three Gorges Dam now under construction,
the bridge is 1.188 metres long and 30 metres wide.

Summary by Paul Wyss

Anzeige 
natural



EC
O

N
O

M
Y

20

BU
LL

ET
IN

 3
/0

1
SW

IS
S–

C
H

IN
ES

E 
C

H
A

M
BE

R
O

F
C

O
M

M
ER

C
E

China’s Accession into WTO

Counting for Opening Up
Starts on January 1, 2002
Lifting of barriers and the reduction of tariffs under the
Word Trade Organization (WTO) will start on January 1,
to avoid chaos in the market, and not on December 11 as
China formally enters the global body.

While different industries like insurance, banking,
transportation and retail have been looking at specific
measures in their field, the drop of tariffs will cause in
the short run the heaviest disruption of the current eco-
nomic playing field. Import tariffs on diamonds for ex-
ample will drop between 50 and 60 percent.

At the beginning of 2002 a whole range of other pro-
ducts will follow to comply with China’s commitments
for entering the WTO.

January 1 will also be day one for the transition period
China is allowed for further opening up the markets in
different industries. Depending on the agreements, that
can take up to five years.

Favorable Treatment for FIE
to Remain in Coming Years
The preferential treatment enjoyed by foreign-invested
enterprises will remain intact in the coming years, de-
spite China’s accession into the WTO. To comply with
WTO rules, government has been working on a revision
of several laws and regulations to put FIE at the same
level as domestic businesses, but implementation of
these new policies will take ‘a few years’. Once FIE get
similar treatment as national enterprises, there will be
new preferences for those companies investing in regions
the government encourages.

Regulatory Hurdles for
Logistics Business Remain
“China’s accession into the World Trade Organization
(WTO) will remove – over time – some regulatory bar-
riers for foreign logistics companies thinking about set-
ting up operations in China. Some restrictions, however,
will remain in place,” says David Liu, an attorney at the
law firm Sidley Austin Brown & Wood’s Shanghai Of-
fice.

“Many foreign logistics companies may become dis-
appointed at the gradual pace of change and the lengthy
timeframe before some of the major restrictions on for-
eign investment in the logistics sector will be eliminated.”

What is going to change in about five years with
China’s accession into the WTO is the possibility for for-

eign companies to take a larger stake in logistics joint
ventures, and to maintain effective control of the logis-
tics joint ventures, i.e. shipping, warehousing and freight
forwarding joint ventures. Bringing all logistics opera-
tions under one roof is impossible under the current reg-
ulatory regime and will remain to be the case.

Liu further states: “The whole system is very frag-
mented. If you want to cover the full supply chain from
the suppliers to the retailers, you need several different
licenses. You need a trucking license for ground trans-
portation of goods, a freight-forwarding license for pack-
age delivery, etc. When you deal with customs clearance
for third party goods, you need to qualify as a customs
broker. Moreover, the scope of business in your business
license limits what you can do. As a result of these reg-
ulations, a foreign logistics company has to set up mul-
tiple entities in China if it wants to cover all logistics
needs of its customers.”

“These legal watersheds between half a dozen min-
istries are here to stay”, says Liu. “The ministries in-
volved grant approval for the establishment of foreign in-
vested logistics companies, and issue the licenses and
permits they need. These powers are too important for
the different ministries to let go.”

Facing various regulatory hurdles, foreign logistics
companies have come up with creative practical solu-
tions to work around the hurdles. “For example, setting
up a wholly foreign owned trading- and distribution com-
pany in the Waigaoqiao Bonded Area. But the limitations
of this approach are: first, the Waigaoqiao company can
only engage in certain limited logistics activities, and
second, except in Shanghai the Waigaoqiao company can
not establish branches outside the bonded areas.”

“Unlike other countries, China has a complex and frag-
mented licensing system for logistics business”, adds
Liu, “and this licensing system is here to stay.”

China Needs GATT Valuation
Code in Full
The valuation of goods passing through Customs will be
one of the major issues in international trade after China’s
accession into the World Trade Organization (WTO).
“China needs to adopt the GATT Valuation Code in full
to deal with that issue”, says Ken Vessey, Director World
Trade Management Services at PriceWaterhouseCoop-
ers (PWC) in Shanghai.

The GATT is the predecessor of the WTO and has de-
veloped a full set of international standards for setting
the value of goods by customs. Now China Customs has
no comprehensive internationally based system for the
valuation of goods.

“Dropping tariffs after accession into the WTO will
mean loss of revenue for the Customs and will cause
pressure on custom officials to make up for the loss”,
says Vessey, who was an Australian Customs Officer for
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a long time. “Customs everywhere are a mainly revenue-
driven industry. Unless tightly regulated by international
standard, valuation might be misused as a way to make
up for lost revenue.”

Customs’ arbitrary valuation of goods might jeopard-
ize international trade. China needs to adopt interna-
tional practices in full to prevent that, says Vessey. “Many
other countries have made reservations in adopting the
Valuation Code upon accession into the WTO. I hope
China is not going to do that.”

Vessey is optimistic in the long term about the attitude
of Chinese Customs, which has promised during the
APEC-meetings to become more of a trade facilitator.
“Efforts like those to turn Shanghai into a ‘model port’
are certainly encouraging, but it needs radical changes of
long-standing procedures”, Vessey warns. “That has not
been easy for Customs anywhere in the world. Customs
tend to be rather conservative in the methods they use.”

Vessey: “The valuation of goods by China Customs is
vital to sales between parties because many companies
believe their transfer pricing policies for tax purposes are
acceptable for Customs. This is not always the case and
Customs use their own methods to calculate the value of
goods.”

Only with a solid system of valuations, and even a sys-
tem of pre-arrival valuation decisions, international trade
can work smoothly. Vessey: “Traders have to know
whether a deal is profitable before they ship the goods.
When the goods are already here, it is often too late. They
cannot send the goods back when they discover the costs
are too high.”

Source: ChinaBiz

Three Years to Go with
Patience
For most logistical industries the countdown starts now
after China entered the World Trade Organization
(WTO). There will be a transition period of three years
before freight forwarders will be allowed to enter the
Chinese market. “We have learned to wait,” say Marc
Freter and Olaf Schaefer of Birkart, a middle-sized
freight forwarder with a B-class license.

Some of the larger freight forwarders took a minority
share in a joint venture with a Chinese partner to obtain
an A-class license, but most foreign participants in this
industry work through local agents and only have repre-
sentative offices in China. Birkart has an operation of al-
most 5,000 people in China and has created a wide range
of local agents that are almost fully dependent on the for-
eign freight forwarders.

“Very few generate their own business”, says Schae-
fer. “Apart from some of the bigger guys, none of the lo-
cal agents has their own network. Especially for air-
freight they only chop the bills, while the foreign freight
forwarders do all the work.”

The domestic companies will lose most of their busi-
ness when the foreign companies get permission to en-
ter the market themselves. Schaefer: “Our Chinese part-
ners have to do custom clearance now, but we can train
our people to do the same after we get an A-class license.
On top of that, we have our international experience.”

“We still have a lot of questions on what is going to
happen in the industry,” says Freter. “We do not know
what will happen, or when. To be honest, we don’t think
the Chinese government even knows what is going to
happen.”

Source: ChinaBiz, Freight Forwarding

The government plans a stricter attitude towards the more
than 350 foreign-funded retailers and wholesalers in the
country. Before the end of the year, these companies have
to register at national level, and let their business fully
correspond to Chinese law and regulations.

It seems an almost exact repetition of the beginning of
a crackdown on illegal operations among the majority of
foreign retailers in China at the end of 1998.

It is yet unknown if and how the State Economic and
Trade Commission (SETC), announcer of the new mea-
sures, will punish retailers and wholesalers, which do not
apply for a license by the end of the year. At the moment,
most foreign-funded retailers and wholesalers operating
in China are approved by local governments, but lack the
necessary official approval of the State. According to
SETC-data, only 40 of the 365 foreign-invested com-

mercial companies that are in China since 1992 have
been registered at State level.

The successful French retailer Carrefour frequently
got into trouble, as the company did not comply with the
Chinese regulation, annoying both domestic and foreign
competitors.

After a call for massive restructuring in the retail sec-
tor in 1998, the government seemed to ease down on the
industry in the past years. The most liable reason to
strengthen the control again seems China’s upcoming ac-
cession to the World Trade Organization (WTO). The
move should create a fair competitive environment, and
prepare China for the intensive competition that will be-
gin after entrance to the global trade organization.

Source: ChinaBiz

Registration Hits FF Retailers Again
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Insurance Market Opened
Further
Eight European insurance companies were recently
granted licences to set up insurance practices in China.
The new approvals bring the total number of licensed for-
eign insurers to 26, while the number of domestic insur-
ers stands at only 13.

The eight licencees include four for life insurance and
four for non-life insurance.

French CNP Assurances, British CGU and Dutch
Transamerica got the green light to set up life insurance
joint ventures in open cities. France-based AXA, which
is operating a life insurance joint venture in Shanghai,
was allowed to establish a sub-company of that JV.

German Gerling Insurance Company and Allianz as
well as Swiss-based Zurich Insurance Company were
permitted to launch non-life practices. UK-based Royal
& Sun Alliance, operating a non-life company in Shang-
hai, got permission to set up a sub-branch company.

With the new licences plus two issued previously to
Dutch and Italian insurers, China fulfilled its promise
given when it concluded the bilateral agreement with the
European Union on its entry into WTO. So far, China has
opened only Shanghai and Guangzhou to foreign insur-
ers. Life insurance companies can only operate in the
form of joint ventures with a share of 50%.

Source: China Daily

FIE’s New Trade Opportunities
Foreign invested companies can now export other than
their own products. The legal change was announced on
July 2nd by the Ministry of Foreign Trade and Economic
Cooperation (MOFTEC), part of China’s reform into the
World Trade Organization (WTO). Foreign manufac-
tures, which up till now could only export their own prod-
ucts, can effectively become trading companies.

However, there are some limitations: FIE’s should have
an annual export volume of at least US$ 10 million,
should have a clean record with the authorities, and
should employ professional staff engaged in interna-
tional trade. Products that are subject to quota or license
control are exempt from this arrangement, and restric-
tions on domestic sales remain.

Companies can apply with MOFTEC or one of the lo-
cal bureaus to apply for a change in business scope.

Source: Fiducia Newsletter

SMEs Inject Enormous Vigor
into China’s Economy
China is taking various measures to help developing its
small and medium-sized enterprises (SME), in an effort
to boost its national economic development. Statistics
from the State Economic and Trade Commission show
that up to now, the number of SMEs has exceeded eight
million and covers 99% of the total enterprises in China.
During the last 10 years of China’s rapid economic de-
velopment period, SMEs contributed 76% of the newly-
added industrial output value, and provided 75% of the
total job opportunities in cities and towns of the whole
country. (People’s Daily)

Foreign investment in SME encouraged

China is drafting regulations allowing foreign investors
to buy the country’s small and medium-sized enterprises.
The new rules will enable foreign investors to control or
hold shares in Chinese SME or even buy out the shares.
Certain industries would be off limits, however, though
it was not known which. (China Daily)

More Sino-foreign Travel
Agencies Allowed
The China State Tourism Bureau approved the establish-
ment of eight Sino-foreign joint venture travel agencies
in a first step to (further) open up the country’s tourism
industry to international companies.

Before the end of this year, even more Sino-foreign
travel agencies will get a go-ahead for their business,
claims Wang Chaoyao, Vice-director of the Planning and
Development Department of the China State Tourism
Bureau.

This would mark a rapid development, as so far only
seven joint ventures were approved since the government
launched pilot projects of foreign funded-agencies in
1998.

The Bureau is pondering about eventually lifting all re-
strictions on Sino-foreign joint venture travel agencies.
Currently the restrictions include a limit on bringing for-
eign tourists to China and offering domestic tourism
packages, as well as the rule that the Chinese partners
must have controlling rights in the joint ventures.

Further opening up the tourism sector will not only in-
crease foreign investment, but also improve the service
and enhance the competitiveness of Chinese travel agen-
cies, Vice-director Wang said. However, the presence of
foreign competitors might at the same time threaten
smaller, domestic companies which are unable to com-
pete with the growing number of joint ventures.

The China State Tourism Bureau expects the tourism
industry to grow 11 per cent this year, compared to last
year, up to 500 billion Renminbi (US$ 60.4 billion).

Source: ChinaBiz
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China Telecom Splits Again
China Telecom, the country’s largest fixed-line operator,
will be divided in a northern and southern branch. CT
holds a virtual monopoly.

Both telecom enterprises will be the leading fixed-line
and Internet provider in their region. The northern branch
will merge with China Netcom, while the southern
branch will join Jitong, two other state-owned enter-
prises. Both new enterprises are likely to obtain also a li-
cense for mobile telecommunication.

It is the second time China Telecom has been broken
up by the State-Council in an effort to break its monop-
olistic power and enhance domestic competition.

Two years ago China Telecom was divided into four
functional entities. China Telecom retained the fixed-line
business, while China Mobile – still leading in this in-
dustry – got the mobile business. Other enterprises took
charge of paging and satellite connections.

A plan for an IPO of China Telecom had been shelved
earlier this year, because it would have to deal with this
reorganization first. The IPO, or even two IPO’s, is likely
be get on the agenda again very soon.

The State-Council, China’s highest ruling body, had
sidelined the responsible Ministry of Information Indus-
try (MII) when it prepared for the decisions. MII, headed
by Minister Wu Jichuan, has a longstanding tradition of

opposing the opening up of the telecommunication sec-
tor. Premier Zhu Rongji and Wu have more than once
been at loggerheads on telecommunication policies.
China Telecom used to be MII’s main powerbase.

After China’s entry into the WTO foreign telecommu-
nication providers are allowed to participate in China’s
potentially lucrative telecommunication market, but as
minority shareholders in joint ventures and after a tran-
sition phase by owning a majority.

Source: ChinaBiz

Restrictions on Ad Spending
Loosened
Just months after implementation, the government will
loosen restrictions on advertising expenditures for com-
panies again. Instead of the former 2 per cent, enterprises
are now allowed to spend 8 per cent of their sales volume
from the previous year to advertising.

The new adjustments apply for advertising for con-
sumer products, properties and some services. High-tech
firms, websites and venture capitalist companies will get
permission to advertise without restrictions for five tax
years after they start business.

Last January, the government restricted the advertise-
ment spending to 2 per cent of the sales volume to pre-
vent companies from tax evasion by claiming to spend a
large amount of their pre-tax revenue to advertising, thus
seemingly increasing costs and reducing tax payments.
Any spending over the 2 per cent limit was not tax de-
ductible.

The new limit of 8 per cent advertisement spending
might increase possibilities, but will in most cases not be
enough to establish a new brand in the market.

China’s advertising market was worth US$10.32 bil-
lion last year – the region’s biggest – and foreign com-
panies are hoping for a share.

Source: ChinaBiz
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China and the European Union (EU) will contribute a to-
tal of US$ 17.5 million to bolster environmental protec-
tion. The two entities launched the EU-China Environ-
mental Management Cooperation Programme in Beijing
end of September, funded by the EU’s 13 million euros
(US$12.03 million) over the coming four years and
China’s 5.9 million euros (US$5.5 million).

The project is one of the biggest cooperation pro-
grammes between EU and China in the environmental
management sector and will focus on technology and
management expertise exchanges. EU official Jean Marc
Riegel said the programme aims to increase China’s plan-
ning, enforcement and management capability in envi-
ronmental protection.

According to the Sino-EU agreement, the 13 million
euros will go to four institutions. They are the Adminis-
trative Centre for China’s Agenda 21, China’s Interna-

tional Training Centre for Sustainable Development, the
National Cleaner Production Centre and China’s Centre
for Environmental Management Systems.

The joint agreement also declares that the Adminis-
trative Centre for China’s Agenda 21, an official institu-
tion with years of environmental protection experience,
will mainly oversee the four-year programme with su-
pervision from the European Commission and several
relevant Chinese government agencies. Chen Ning, an
official with the Ministry of Foreign Trade and Economic
Cooperation, said that China views environmental pro-
tection as one of its top two major issues as written in the
country’s 10th Five-Year Plan (2001–05). The other top
issue is poverty alleviation.

Source: China Daily

China, Eu Co-Sponsor Environment Projects

This coastal city in Liaoning Province, one of the most
pristine urban centres in Northeast China, has been in-
cluded in the “Global Top 500” list maintained by the
United Nations Environment Programme (UNEP). Vice-
Mayor Song Zengbin said UNEP has officially informed
Dalian it has been named to the list, making the city the
first in China to win the honour.

Dalian, formerly one of China’s major industrial bases,
is one of the few cities in China that have successfully
managed the contradictory concern of economic devel-
opment, urban construction and environmental protec-
tion. The city has brought all of its industrial complexes
in compliance with State pollution standards and has
moved 105 of its worst polluting enterprises out of the
downtown area, sources with the city environmental pro-

tection bureau said. The proportion of dust in the air has
dropped by 35 per cent, particulate matter by 85 per cent
and sulphur dioxide by 26 per cent in the last 10 years.
Oil and lead pollution in the city’s harbours has dropped
16 per cent and 97 per cent, respectively, during the same
period.

The forest coverage ratio in the city is 40 per cent. At
the same time, the city has also made significant progress
in infrastructure construction.

In recent years, 50 per cent of the city’s 2 million peo-
ple have moved into new houses. The city has maintained
a two-digit growth rate in economic development for the
past few years.

Source: China Daily

Dalian on UN List of Greenest Urban Areas

The massive construction project of the Qinghai-Tibet
Railway started in July 2001 with ceremonies in the
Qinghai traffic hub of Golmud attended by Premier Zhu
Rongji, and in Lhasa attended by Vice Premier Wu Bang-
guo.

The 1.118 kilometre railway will extend from Lhasa to
Golmud and more than 960 kilometres will be built at an
altitude of more than 4.000 metres. Half of it will be laid
on earth that has been frozen for ages. Tibet is the last

provincial-level region in China to be connected by rail-
way. The section between Golmud and Xining, capital of
Xinghai, was completed in 1984 and is in full operation.

Upon completion in six years, the railway will be the
highest railroad in the world and it will end a history of
Tibet not being accessible by train. The railway will later
be extended southwards to Xigaze and Linzhi in Tibet,
as well as to Yunnan Province.

The project will encounter three major problems – the

Highest Railway Project Started
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geological impact, frozen soil, and the sheer cold and
oxygen shortage caused by high altitude. Various studies
have been conducted on the issue of possible environ-
mental consequences and plans have been formulated to
ensure protection along the railway. Glacier experts con-
ducted investigations in the area and railways con-
structed on frozen soil in Russia and Canada have been
studied.

Health protection methods for working at high altitude
have been worked out by the Ministry of Public Health
to deal with lack of oxygen and high ultraviolet radia-
tion. Hospitals are being set up along the construction
line.

Passengers will be assured a safe and smooth journey
as engineers have worked out plans to successfully tackle
the oxygen shortage problem. To help passengers who
will have to adjust to the effects of oxygen shortage,
trains will provide air bags and other facilities. Engineers
have been working to improve the performance of rail-
way engines so that the trains will speed up when run-
ning through air-sparse regions.

All spending for the project will be borne by central
authorities.

Source: China Daily

Your Advertisement is Here
Do you wish to reach your customers,

your Chinese potential partners,
or give your company more profile ?

Or as a Member of the Chamber, any other message
about your company for the readers for free?

Among them the leading banks, trading companies, insurances and industrial firms as well
as trade organisations and government departments in Switzerland, Europe and China.
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Restoration of transportation links between Taiwan and
mainland China is closer than ever since a civil war fifty
years ago ended them. Media on both sides of the Tai-
wan Strait reported break-trough’s in both the trans-
portation of cargo and the resumption of direct flights.

Civil aviation authorities on the mainland and in Tai-
wan Province reached consensus on the importance of
direct aviation links across the Taiwan Straits. The ter-
rorist attack on September 11 brought together airliners
from both side of the Taiwan Strait and they decided to
restore direct flights because of safety and cost reasons.

Taiwanese airliners will apply for permission to cross
mainland China in the future to avoid the war zone.

Both authorities agreed to resume direct flights as soon
as possible. Airlines on both sides agreed that none of
them would bear any flags. Both would set up offices
very soon on both sides of the Strait.

Earlier the Taipei Times reported that Taiwanese au-
thorities might allow goods from mainland China to en-
ter the island before December. Now Chinese goods can

Taiwan-Links Closer than Ever

(continued on next page)
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be processed in a small zone near Kaohsiung, but then
they go to a third country. The Taiwanese authorities said
they first waited for a “friendly gesture’from Beijing, but
decided now to go ahead anyway.

At the end of August a major conference of lawmak-
ers and business people advised the Taiwanese president
Chen Shui-bian to reduce the official restrictions for Tai-
wanese businesses to go to the mainland. Taiwanese
companies have been flocking to the mainland, espe-
cially after the earth quake of 1999, to exploit possibili-
ties through third countries. In that way they massively
flouted the restrictions. Only those industries that really
need official permissions, like transportation companies
and banks, still suffer from the ban on direct links that
has been in place since the end of the civil war between
communists and nationalists in 1949.

The ongoing recession in Taiwan has added to the ur-
gency of full restoration of economic ties. Taiwanese en-
terprises have to make extra costs, because they have to

work, ship and travel through third countries, including
Hong Kong and Macau.

When the links have been restored, reunification of
Taiwan with China will remain a purely linguistic prob-
lem for politicians. Beijing has offered Taiwan a reuni-
fication where it would retain its army, political and eco-
nomic systems and would not have to pay any taxes.
Taiwan only would have to agree verbally they all belong
to one country.

Current president Chen Shui-bian’s party the DPP has
been elected on a pro-independence ticket and it would
be a bit of a straddle while finding the right words for
Beijing without sending his party into disarray. Taiwan
will elect a new parliament on December 1.

Beijing has repeatedly stated that only the explicit ad-
mission that Taiwan belongs to China can clear the last
blockades for restoring of the links.

Source: ChinaBiz

Taiwan authorities allowed eight banks to set up repre-
sentative offices in Beijing, Shanghai and Shenzhen, the
People’s Daily wrote end of September.

While solid figures are hard to come by some figures
suggest that over half a million Taiwanese have flocked
to mainland China, while they have invested up to 100
billion US dollar in assets. All those Taiwanese business
would have to work through other banks.

The Taiwanese banks will not be allowed to do official
banking business. While Beijing has successfully wooed
Taiwanese business to the mainland, it will only accept
restoring formal economic ties – including direct flights
– after Taiwan has adhered to the ‘one-China’ principle.

Taiwanese banks are also too small to get admission to
China’s banking system. Taiwan has a large number of
smaller banks and no real larger players. None of them
would be able to meet the Chinese minimum require-
ments to engage in the banking business.

Permission obtained First Commercial Bank, Hua Nan
Bank, Chang Hwa Bank, International Commercial
Bank of China, United World Chinese Commercial
Bank, Taiwan Cooperative Bank, Land Bank of Taiwan,
and Chinatrust Commercial Bank.

Source: ChinaBiz

Eight Taiwanese Banks Get Permission to Cross Strait

As everybody talks about the mismanagement and high
deficits in Chinese state-owned enterprises, it is inter-
esting to examine the relationship between ownership
structure and profitability. Recently, the National Uni-
versity of Singapore conducted a study on how the own-
ership structure of publicly listed firms in China affects
their performance. The results are summarized below:

– Institutional shareholders seem to have a positive im-
pact on corporate governance and performance; state
ownership seems to lead to inefficiency; and an overly
dispersed ownership structure can create problems in
the Chinese setting.

Ownership Structure and Corporate
Performance

– A typical listed stock company in China has a mixed
ownership structure, with three predominant groups of
shareholders – the state, legal persons (institutions),
and individuals – each holding about 30% of the stock.
Employees and foreign investors together hold less
than 10%.

– Ownership is heavily concentrated. The five largest
shareholders typically account for 59% of outstanding
shares, very high compared with the USA, where the

(continued on page 28)
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top 5 shareholders typically account for 24.8% top 20
for 37.7%.

– The mix and concentration of stock ownership affects
a company’s performance as follows:

– The increase of ownership concentration helps im-
prove the corporate performance.

– The effect of concentrated ownership is greater with
companies dominated by institutions than with those
dominated by the state.

– The firms’ profitability is positively correlated with
the fraction of legal person (institutional) shares; it is
either negatively correlated or uncorrelated with the

fraction of state shares and with tradable A-shares
(held mostly by individuals).

– Labor productivity tends to increase as the proportion
of state shares declines.

– The dual function of shareholder and CEO or Chair-
man of the Board relate positively to corporate per-
formance, whilst the share ownership of other senior
managers or board directors has an insignificant or
negative impact on corporate performance. This phe-
nomenon could be due to the Chinese culture of cen-
tralized management where one key person controls
all major decisions.

Source: Fiducia Newsletter

Measures to deal with accounts receivable risks are ei-
ther not available in China or are not an efficient tool.

Reports published by Dun & Bradstreet and Sinotrust
Consulting (Beijing) reveal interesting insights into the
situation in China. First, a large proportion of companies
provide payment terms of 30 days or more (FEIs: 72%,
SOEs: 61%); the highest proportion being in the electri-
cal, medical, paper, chemical and electronics industries.
Second, the average credit period in the manufacturing
sector is 80 days (pharmaceuticals 139 days, automotive
130 days, building and construction 113 days, machin-
ery 85 days). Third, bad debts are highest in the pharma-
ceuticals, electronics, textiles, FMCG and chemicals in-
dustries (10% or more of total credit sales). Finally,
related statistics show that bad debts increased by 10%
in 2000.

An analysis by Gerling Credit Information Consulting
(Shanghai) Co. Ltd., the third largest credit insurer
worldwide, lists the following tools for managing credit
risks efficiently in China:

Credit management
Developing a credit risk policy and staff training, espe-
cially for the sales force and those involved in accounts
receivable management.

Credit information (monitoring customer performance)
Credit checking support is offered by a number of local
and foreign credit information agencies.

Debt collection
Debt collection is generally not allowed in China but sup-
port from “third parties” could be helpful. Instituting le-
gal proceedings (court or arbitration) is not an efficient
tool as enforcement of judgments is poor. However, some
progress has been observed in this respect in big cities
like Beijing and Shanghai.

No doubt, credit risk management is a very important as-
pect of business in China. A number of companies, like
Gerling, offer support services in the areas stated above.

Source: Fiducia Newsletter

Managing Credit Risks

Fujian Start Computer Group assigned McKinsey, a
global management consulting firm, to identify its core
problems. Start’s executive management accepted the
consultants’ diagnosis and asked them to work on a so-
lution. Of the two choices, Start’s management chose the
“Big Bang” option, leading to a restructuring of the com-
pany: the disparate subsidiaries were abolished and one
integrated manufacturing department, sales department
and marketing department were to be created for the

whole group. The process meant that over 1,000 em-
ployees – a third of the workforce – were given new re-
sponsibilities, and many were shifted to new offices. In-
stead of receiving orders through vertical structures,
workers now had to rely more on their own initiative and
share information. However, according to Start, McKin-
sey neglected to offer instructions during the crucial im-
plementation period.

After five months, sales of the company’s main prod-

Global Consultancy Faces Local Pressure
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uct, the Start PC, were down 80% on the previous year.
Mr. Perkins of McKinsey said that the reform would face
a lot of difficulties (i.e. temporary sales decrease). How-
ever, Start’s management didn’t have the stomach for
such a struggle. Despite paying RMB 3 million (US$
360,000) for McKinsey’s advice, it abandoned the new
company structure and re-established the three sub-
sidiaries, each responsible for a certain product group.

Start and McKinsey both commented to the press that
the overall restructuring plan was misconceived because
of a clash between “foreign” concepts and “traditional”
Chinese business structures. McKinsey also learned that:

“the recommendation plan must be very detailed for Chi-
nese clients before implementation, including every step
and targets for every three months. [In future] we will
concentrate more on the people working at middle-level
management who are going to make the change. We
should make sure that they understand clearly the reform
and support it. Any recommendation cannot be expected
to solve all the problems. It is better to change one part
at a time. Nothing can persuade people [in China] to re-
form more effectively than a successful trial.”

Source: Fiducia Newsletter

Here and There in Human
Resources Management
This is the third article from Horton International China
regarding topics around Human Resources Management
as well as General Management. The information pre-
sented are very practical and already implemented in
several enterprises with good results.
In this fast changing world, human and personal rela-
tionship will play a more important role. The better we
understand people from different cultures and back-
grounds the less problems we will have. Enterprises
should give high priority to the Human Resources affairs
and handle them very professional, in order to increase
efficiency and success.

Payroll Savings

In reviewing the payroll of some of our clients, we have
found to our amazement that they have been paying ap-
proximately 10% more than what they should. The 10%
savings which will be a substantial amount will be en-
tirely legal and in fact, the companies should have been
doing. All it takes will be some planning and better un-
derstanding of the relevant rules and regulations.

The Effect of September 11, 2001 Attacks 
in the U.S.A.

We are no U. S. citizens. However, what happened in the
United States of America on September 11, 2001 has af-
fected the whole world. First the airline industry, the ho-
tels, the restaurants, the entertainment industry as a
whole, the stock market, the downsizing all over, further
slow-down in the world-wide economy are all involved.
The whole world seems to be caught in a downward spi-
ral. Luckily, China still enjoys an enviable GDP growth
of 7% this year. Definitely, the foreign investments into

China seems to be slowing down as the corporations have
been taking a cautious wait-and-see attitude. We are all
living in a global village. What happens to one part of
the global village will have an important impact on the
other parts. The whole world has contracted so much that
the effects of any changes are quickly felt. Any turn-
around is not in sight. The only things are sure: changes
will quicken and their impact will be far greater; there
will be more uncertainties. Where the realities are like
these, we have to learn to adapt ourselves to the new chal-
lenges. Please read on.

Career Management

In the face of all these changes, how we as professionals
and managers should react to this fast changing world
situation? Uncertainties and changes will be the norm.
Unless we treat them as our friends, we shall be very soon
overwhelmed by all the uncertainties and changes. All we
have heard all the time these days is:

Reengineering Laying-off
Restructuring Redundancy
Delayering Reduction in force
Downsizing Headcount control
Outsourcing Divesting
Merger and Acquisition Surplus to needs

All these terms may have different meanings but the net
effect is that a large of number of employees will be sep-
arated from the companies. More and more, we have
heard the firings of CEO’s. We will be at a loss to un-
derstand how the CEO’s suddenly become so vulnerable.
We become conscious how even more vulnerable we, the
professionals and managers are. What is our future? The
number of lay-off in the airline industry following the
September 11, 2001 attacks is staggering. The occupancy
rate in the major hotels is below 50%. Apparently, none
are immune from this.

What shall we do in responding to such a tumultuous
world. We should acquire new attitudes, new skills and

Success in China through Human Resources
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new habits; otherwise, we will be among the losers. Ca-
reer management will take on a new meaning and sig-
nificance. In the first place, let be frank that your career
will be your own responsibility. Good employers will be
concerned about the career of their staff but in real life,
they have their share of problems. Things change so fast.
Good employers may help but will not be responsible for
that any more. No employers will guarantee life long em-
ployment. The skills, know-how become obsolete at such
a quick pace. Anyone looking to his employer for his fu-
ture retirement should have his views updated. The other
thing you should remind yourself all the time that knowl-
edge is so perishable now that you have to learn and ed-
ucate yourself all the time. You should look for opportu-
nities to sharpen your professional and managerial skills.
You should acquire the attitude that you are on your own
insofar as your career concerned. When you are at work,
you should deliver results and add value to the organiza-
tion and your colleagues. Treat all those who have come
into contact with you as your “customers”.

We have spoken a mouthful. Do not take us wrong that
we are very pessimistic. We are not. In fact, we are up-
beat about the future. We just want to point out the
changes we have been facing. There are challenges but
there are more opportunities. We have to be in control of
ourselves before we can control things around us and our
future.

Networking

In the new economy, networking is a very powerful man-
agement tool and will play a even more important role
than before. This will be one of the key factors for achiev-
ing success. In the new economy, we will relay on each
other more than ever before. Networking is creating re-
lationship whereby you can help others achieve their
goals, which in turn help you achieve yours. Likewise,
we have to add value to others and in turn we will receive
additional values from those with whom we have come
into contact. In the traditional economy, one can survive
as a loner or marginal performer hiding behind organi-
zational hierarchy without being noticed. This will be
very difficult if not impossible as the new economy en-
courages greater transparency and you will have to be ac-
cepted by all clients more directly. Your value and con-
tribution to the whole chain will be more apparent. The
Bible teaches us “Do to others as we will have others do
unto us.” We should constantly bear in mind this biblical
truth for us to survive successfully in the new economy.

Success

We all want to be winners. How can we be winners? What
is success? Is success merely equal to achievement of our
goals. If our goals are to win an increase in salary, to own
our own home, to get married, you will consider our-
selves to be successful when we achieve all these goals.
This will be an apparently mix-up of the means and ends.
To win an increase in salary or to own our own home, or
to get married are not ends in themselves but will be the
means to the ends. We may be giving the most attention
to the least important things and the least attention to the

most important things. Success is a life long journey.
How can we be sure that we have been keeping ourselves
on course at all times? Further, we will explore the mo-
tivation theories and more importantly, the application of
the theories in the real life situations. Appreciation and
understanding of the theories are relatively simple but the
real value lies in the application. What is true success
anyway? Even in this apparently upside-down world,
how we can stay ahead, stay on course and come out as
winners are no longer simple. To this end, we have de-
veloped a Program titled How to Succeed in Business
and in Personal Life to help clients and their staff to cope
more effectively with the day to day working and living.
This will be a one-day program and the participants af-
ter completing the program will have the opportunities:

1. To gain a sound and useful knowledge of motivational
theories.

2. To gain a practical knowledge about goal-setting and
to appreciate how his effort will related to the goals of
the department and those of the organization.

3. To learn the key qualities which should be important
in fostering the individual values impacting on indi-
vidual and corporate wellbeing.

4. To understand the importance of working together as
a team and of relating all the individual effort toward
the achievement of the organizational goals.

5. To achieve personal and organizational success.
6. To achieve a confident living in this ever changing and

fast paced world.

We shall be very happy to explore with you further if this
subject interests you.

For further information, please contact us at:
hans.rusch@hortonchina.com

Partners of Horton International China, a human
resources and general management consulting
firm located in Shanghai, with offices in Beijing,
have already presented two articles dealing with
Human Resources Management and General
Management in China. In the Bulletin 1 and 2 the
following topics have been discussed: staff re-
cruitment, intercultural differences, staff reten-
tion, compensation and benefits, termination and
downsizing, interim management support, staff
and payroll outsourcing, policies and procedures
as well as other general management and human
resources aspects.
Our belief is, ”When you solve people problems,
most of the other problems will disappear”. Hor-
ton International China is a human resources
and general management consulting firm spe-
cialized in executive search, management and
payroll outsourcing, termination, downsizing,
strategy diagnostic of China business, organiza-
tion development, corporate culture & business
ethics program development and character first
program.
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Recent reports of the Ministry of Labor and Social Se-
curity show that the job market is becoming more and
more competitive, and that the huge difference in the
wages of different workers persists.

According to a survey of the ministry, the average an-
nual salary of employees at domestic private firms
equaled 7,443 Renminbi (US$ 896.75) in the year 2000.
The average annual salary of those working in collec-
tively-owned enterprises amounted to 7,642 Renminbi
(US$ 920.72). On top ranked the employees in foreign
firms and overseas firms, with an average annual wage
of 15,037 Renminbi (US$ 1,811.69) and 12,547 Ren-
minbi (US$ 1,511.69) respectively.

Separated by industry, workers in the agricultural,
forestry and fishery sector, with an average income of
7,650 Renminbi (US$ 921.69) to 8,282 Renminbi (US$
997.83) a year, lag far behind of employees in the finan-
cial sector, who earned most, a yearly average salary of
16,033 Renminbi (US$ 1,932).

Another survey of the ministry illustrates that the num-
ber of job seekers is highly surpassing the number of jobs
available. In the second quarter of this year, there were

2.22 million registered job searchers at local employ-
ment offices in 62 major cities, while there were only
1.54 million jobs available.

And while unemployment is growing, re-employment
opportunities shrink, shows a third ministerial survey,
done in 10 major cities.

More than 50 per cent of the unemployed is under 35
years old. Thirty per cent of unemployed population
never had a job, while 10 per cent said currently not to
want or need a job. Most of the jobless, however, were
concerned about the possibilities of getting government
support, or immediately finding a job.

The Ministry of Labour and Social Security will also
tighten the regulations within the labor market service
sector to improve the protection of job-hunters. Since
1999, local authorities closed 2,000 intermediary em-
ployment agencies because of illegal practices that
harmed customers, and ordered another 7,000 to make
changes.

Source: China Human Resource Newsletter

According to Chinese media announcements, foreign
headhunters in Shanghai will be forced to register with
the government and find a Chinese partner by the end of
the year.

Officially, business for headhunters has been formally
allowed since 1 October this year, but most of the
renowned international executive search companies are
already in China for more than five years, mostly with a
different business license.

As a part of China’s accession into the World Trade Or-
ganization (WTO) the country has to regulate this in-
dustry. That proves for foreign firms that the accession
does not mean big party time, but can cause also serious

The local government of China’s main cities, Beijing and
Shanghai, recently implemented regulations that im-
prove the status of jobseekers and part-time workers re-
spectively.

The Beijing city government put an end to the rule that
only people with a local residency permit, or hukou, can
apply for jobs in the city. It thereby seems one step ahead
of the national government that wants to abolish the rule
for the whole country.

The regulations have been changed to improve Bei-

jing’s competitiveness domestically and internationally,
Yang Yonghe, director of the local Personnel Market
Management Office, told the South China Morning Post.
He described the old requirements as a legacy of the
planned economy, which no longer fitted in today’s mar-
ket economy.

Meanwhile, the Shanghai government authorized reg-
ulations on a minimum wage and social-welfare pay-
ments for part-time workers, which before did not exist.
The minimum salary is 4 Renminbi (US$ 0.48) an hour,

new challenges and might even close down roads they
have been walking on illegally.

The government will check the professionalism of the
firm before it will issue a license. Licensing will be is-
sued on a provincial level, hindering those executive
search companies that work in different cities, since they
might face different qualifications in different provinces.

Foreign firms have to form joint ventures with do-
mestic partners, the China Daily already wrote, although
it did not disclose how the equity should be divided be-
tween the foreign and the Chinese partner.

Source: ChinaBiz

Job Market: Increasingly Competitive

Foreign Headhunters Face Restructuring

Major Cities Improve Employment Rules
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plus bonus for medical, retirement and unemployment
insurance. Part-time employees should pay 9 per cent of
their wages to social premiums, while employers should
supply 36.5 per cent, both the same percentages as for
full-time workers.

The idea of part time work did not exist until very re-
cently. Employees in the big cities would also discard a
part time job as a possibility they would rather not con-
sider, but the economic pressure on the labor market

might force some groups to accept more flexibility in
their labor conditions.

The new rules are meant for registered workers who
work for less than 50 per cent of the statutory hours (8
hours a day/5 days a week). Students and in-home work-
ers, such as nannies, are excluded.

Source: China Human Resource Newsletter

Recruit the best possible employees, keep the current
staff satisfied, and cope with bringing bad news in case
of lay-offs. Human Resources managers in each com-
pany, however small or big, have to deal with it on a daily
basis. C-HR.net asks them how they do it.

Asia Pacific Human Resources Vice President
Rick McAndrew on HR in China at
Telecommunication Giant Alcatel

Local newspaper advertisements and Internet recruit-
ment are part of the Alcatel strategy, as well as stands at
tradeshows and visiting prominent universities and col-
leges in search for talent. Last year, the world leader in
telecommunications and Internet even started an online
recruitment website for the whole Asia Pacific region.
Alcatel China found out that the best way to find good
personnel is to ask those who might know best who and
what the company needs: the employees they have al-
ready.

Alcatel set up an employee referral program, which
turned out be the greatest success in the hunt for new tal-
ent. Through this program, internal employees only in-
troduce those people who are qualified to a vacant posi-
tion. The HR department rewards employees who
successfully introduce a candidate to the company with
a bonus ranging from US$ 300 to US$ 5,000.

A cost efficient tool, as there is no need to hire a re-
cruitment agency or organize other recruitment efforts.
And proven very time efficient as well. “The HR de-
partment is more likely to accept the candidate after a
face-to-face interview, while the candidate is more likely
to accept the offer”, explains Alcatel Asia Pacific Human
Resources Vice President Rick McAndrew. “In the first
five months of this year, 38 per cent of the recruitment
for Alcatel China has been achieved through employee
referral.”

In general, Alcatel China faces no major problems re-
cruiting the people it needs. Though there are some ar-
eas where skills are scarce and competition fiercer, such
as sales management. “In addition it is sometimes a chal-
lenge to find people with the right telecommunications
experience required to provide the network solutions our
costumers need. The ability to attract and retain these
people in a very competitive and tight market is one of
Alcatel’s competitive advantages”, says McAndrew.

The perspective of ongoing career development and
new challenges will keep employees longer within and
more loyal to the company, believes Alcatel. Therefore,
staff members are e.g. offered training and other learn-
ing possibilities, including an online virtual Alcatel
classroom, where employees worldwide have access to
necessary knowledge. A competitive wage and attractive
benefits, plus a feeling of being respected and appreci-
ated should do the rest.

As any other company, Alcatel strives to avoid lay-offs,
and currently business in the region continues to grow.
Handling lay-offs is always a difficult issue, but Alcatel
recommends to ease the pain with a strategy in which
‘communication’ is the keyword. McAndrew: “You al-
ways have to keep employees well informed about the
company’s outlook and other aspects that can affect their
future. In case of lay-offs, HR should make clear why the
action is taken, and take care of those laid off, helping
them with outplacement services and severance pack-
ages.” 

Alcatel’s policy is that those remaining in the company
get attention too. “It’s important to assure that they have
a vision of the future and remain motivated working for
and supporting the company”, concludes McAndrew.

Source: China Human Resource Newsletter

Attracting and Retaining People

Real or Fake?
A crucial aspect for successful hiring in China is the
quality of a candidate’s credentials. However, experience
shows that employers should verify a candidate’s educa-
tion and employment history, as counterfeit certificates
are available. For example, fake degrees from many fa-
mous Chinese universities, and even from some overseas
universities, can be bought for as little as RMB 200 in
major Chinese cities. Whilst the practice is not wide-
spread, it is still prudent to verify the validity of such doc-
uments, which is best done by contacting former em-
ployers or universities.

Source: Fiducia Newsletter
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The official opening ceremony of Ciba Specialty Chem-
icals’ new operational head office for China Region was
successfully held on 10 August 2001 in Shanghai. It
marks a major step of the company’s commitment to es-
tablish a strong presence in China.

When Ciba’s business activities in China started, back
in 1886, Shanghai played an important role in the com-
pany’s development. After the economic reforms in Peo-
ple’s Republic of China during the 80s, Ciba established
7 joint-ventures in Shanghai, Qingdao, Guangzhou, Pa-
nyu, Xiangtan and Shenzhen. The company was amongst
the first chemical companies that incorporated a holding
company in Beijing in 1993. With the establishment of
the new operational head office, all regional corporate
functions along with most of the business segments and
business lines are located in Shanghai.

The consolidation of Ciba Specialty Chemicals’ activ-
ities in China has not just to be seen as a one time strate-
gic activity. The company has been gradually shifting

their centers of businesses gravity into the country for
several years. For example, its Plastic Additives Segment
has moved its regional center to Shanghai in 1998. Tex-
tile Effects Segment has started a project in Panyu in
1999 and is building a strong presence in the south in-
cluding a technical center for Asia-Pacific which will
also open shortly. 

The new office in Shanghai gives Ciba Specialty
Chemicals a stronger base for the development and
growth of its business in P R China. It is convinced that
today’s activities are an excellent basis for further growth
and prosperity in the region.

Ciba Specialty Chemicals

Ciba Specialty Chemicals is a leading company dedi-
cated to producing high-value effects for our customers’
products. Our specialty chemicals, added in small quan-

The inauguration ceremony of the new China Region Operational Head Office: (f.l.t.r.) Richard Hartland, President,
China Region; Franz Gerny, Global Head of International Coordination & Human Resources and Albert Kappeler,
Finance Director, China Region.

Ciba Specialty Chemicals
New China Region Operational
Head Office in Shanghai
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tities, enhance the performance, look and feel of the fi-
nal product. Business success is driven by our long-term
strategy of innovation and continuous operational im-
provements. Ciba brings new and creative thought to the
processes and products of our customers in more than
120 countries. Ciba’s continuing operations generated
sales of CHF 7.9 billion in 2000 and CHF 293 million
was spent on R&D to foster innovation across the com-
pany. In China, we have to-date invested over 150 mil-
lion US dollars and employing about 800 employees in

the region. Our services and products serve industries in
the fields of plastics, inks, paints, coatings, textiles, fiber,
paper, packaging, automotives as well as home and per-
sonal care.

For further information, please contact:
Region China Communications
Ciba Specialty Chemicals
Tel: 86-21-6236-5577
Fax: 86-21-6236-5578

A typical office of 21st century – the new office of Ciba Specialty Chemicals in Shanghai is modern, comfortable,
colorful and bright.

Zurich Financial Services has received a binding com-
mitment for a license to conduct non-life insurance busi-
ness in China. The license is being granted in light of
China’s WTO admission and the prior negotiations be-
tween the Swiss government and China. The license
grants Zurich permission to open a branch in one of
China’s “open cities” from which it will be able to ser-
vice its international customers directly. With a total pre-
mium volume of USD 19.5 billion, China ranks as one
of the largest insurance markets. Zurich has been present
in the Chinese market since 1992 with representative of-

fices in Beijing, Guanzhou and Shanghai. In December
2000, Zurich acquired a holding of 10% in China’s fourth
largest private life insurance company, New China Life,
one of the few companies to hold a nationwide license
for the life insurance business. In total, 8 European in-
surance companies were granted new licenses. The new
approvals bring the total number of licensed foreign in-
surers to 26, while the number of domestic insurers
stands at only 13.

Source: Company press release

Insurance License for “Zurich”
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Swiss-based engineering group ABB Ltd. has won a
USD 360 million order from State Power Corporation of
China. Under the contract, ABB will build a 3’000
megawatt link delivering power from hydroplants in cen-

tral China to the industrial region of Guangdong, 940
kilometers away. ABB said the order was the second ma-
jor project in China in two years.

Source: AWSJ

ABB Continues its Growth in China

Acquisition of Major Stake in Xiamen Electrical 
Controlgear Factory
ABB reached an agreement with Xiamen State-Owned
Assets Investment Company to acquire 80% shares of the
Xiamen Electrical Controlgear Factory. The acquisition
further enhances ABB’s leading position in the medium
voltage switchgear market in China, expanding the ex-
isting product portfolio of locally produced switchboards
and outdoor equipment. In China, ABB is already a mar-

ket leader for a full range of power technology products
such as transformers and switchgear. This is the fourth
plant in Xiamen and the 27th in the country, making Xi-
amen a major production base for ABB for high voltage,
medium voltage and low voltage electrical equipment.

Source: ABB press release

USD 360 Million Order for China Power Transit Job

The Swiss Center Shanghai, a business-enabling facility
for companies entering China, celebrated its one year an-
niversary by welcoming international agribusiness giant
Syngenta as a member of the Center. Syngenta’s mem-
bership to the Center underscores the value offering that
incubators like the Swiss Center can provide to large
companies, as well as the small and medium enterprises
that are its natural customers.

Syngenta’s China General Manager John Barnes un-
derscored this value when he explained, “The Swiss Cen-
ter shares Syngenta’s committment to sharing technol-
ogy, education and management with China, by
encouraging new investment in China by Swiss compa-
nies. As the leading agribusiness company in the world,
headquartered in Switzerland, Syngenta believes that be-
ing a member of the Swiss Centre is being a part of
Switzerland’s investment in China’s future. In addition,
although many leading companies like Syngenta have
committed to significant investment in China, we believe
that encouraging small and medium enterprises to bring
their unique technologies and know-how to China drives
forward the growth of a dynamic and strong business en-
vironment in China, as well as further research and de-
velopment and all of the resulting progress that is linked
to breakthrough scientific work being done in China.”

The development of agriculture in the region has be-
come critical. The development of China’s, which is
largely dependent upon agriculture, has become a high
priority on the Central Government’s agenda. Syngenta

is sharing this responsibility with the government and
confirms its long-term commitment with a research fund
for selected universities and key research institutes. Syn-
genta’s vision is to deliver better food to a better world
through extensive crop solutions. Syngenta ranks num-
ber one in crop protection and number three in high-value
commercial seeds. Syngenta collaborates with over 400
universities, research institutes and private companies
worldwide. Its membership in the Swiss Center is an-
other step for Syngenta in supporting start-ups and as-
suring that China’s agricultural sector can utilize the
world’s best technologies to feed its growing population.

Swiss Center founder and General Manager Philippe
Zwahlen commented on Syngenta’s pledge, “The Swiss
Center was founded to build a bridge for western com-
panies in China by providing a platform for quick start-
ing operations – utilizing best practices and minimizing
tough learnings by providing operational facilities,
trained employees and seasoned advisors to businesses
& institutions who know that China is a part of their fu-
ture.”

The Swiss Center Shanghai is a not-for-profit joint-
venture between Foundation Swiss Centers and
Xinzhuang Industry Park (XIZ), launched in September
2000. SCS is a unique platform integrating 4’000 sqm of
exhibition, office & industrial space with support ser-
vices provided by independent China professionals, ex-
perts in their field. Swiss Center Shanghai minimizes in-
vestments, risks and operational costs for companies

Syngenta – New Member of Swiss Center
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starting-up in China, to give them a strategic advantage
in the global economy. Among others the SCS will gather
the first international hotel school in China and the first
Swiss high-precision turned parts company. To date 30
companies have confirmed participation in the project.

The SCS project is steered by a committee of Swiss
and Chinese Executives gathering extensive Swiss, in-
ternational and Asia/China business experience with
SMEs and large corporations, including Nestlé, General

Motors, EDS and Philipp Morris.
These combined with the economies of scale gener-

ated by the SCS network of participants and local fund-
ing by the Sino-Swiss Partnership Fund, will allow SMEs
to enjoy competitive advantages that were previously re-
served to large companies.

Source: Swiss Center Shanghai

Agribusiness giant Syngenta welcomed as a member of the Swiss Center Shanghai.

Nestlé S. A. has signed an agreement with Haoji, the sec-
ond largest chicken bouillon producer in China, to form
a joint venture – Sichuan Haoji Food Co. Ltd. – 60%
owned by Nestlé and 40% by Haoji. Based in Sichuan
Province, Haoji manufactures and sells chicken bouillon
and Sichuan-type spicy pastes under the Haoji brand,
which is included in the transaction. This latest joint ven-
ture further strengthens Nestlé’s position in China, com-
plementing its fast-growing culinary business. The
rapidly growing bouillon market in China is expected to
become the world’s largest bouillon market.

This investment in the increasingly important western
part of China gives Nestlé additional access to and ex-
pertise in the world famous Sichuan cuisine. The trans-

action complements Nestlé’s autumn 1999 acquisition of
a majority participation in Totole, the undisputed leader
in the chicken bouillon market in Eastern China and en-
sures the Group’s leadership in the bouillon sector in
China. This strategic joint venture also reinforces
Nestlé’s strong commitment to China where Nestlé has
already achieved a sustainable profitable growth. Even
before the latest joint venture, Nestlé had 18 JV factories
in China employing 6’000 people and achieving an an-
nual turnover of USD 500 million. In all of its joint ven-
tures Nestlé holds a majority share (>50%) and is in
charge of operations.

Source: Company press release

Nestlé further Strengthens its Position 
in China
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US$99

Free upgrade to Swiss Advantage Room

Newly renovated room with tailormade facilities for
business travelers, including 2-line telephone extensions,
oversized working desk with convenience electrical and
dataport connections, broadband internet access and
sizable safety box for portable computer, and more added
benefits to be enjoyed:

– Complimentary buffet breakfast
– Free local call and incoming fax
– Free access to Health Club and indoor swimming pool
– Complimentary daily newspaper
– 10% discount in restaurants operated by Swissôtel
– US$15 surcharge applied for double occupancy

US$120

Swiss Executive Club Room

– Enjoys all benefits of the above
– Separate check-in and check-out counter
– Welcome drink upon check in

– Sumptuous buffet breakfast in the Executive Lounge
– Coffee, tea & refreshments throughout the day
– Complimentary evening cocktail with drinks and

snacks
– One hour’s free use of conference room daily (subject

to availability)
– Late check-out until 6:00pm (subject to availability)
– US$20 surcharge applied for double occupancy

Weekend special from US$70

Please call 6501 2288 ext 2122 or 2207 for reservations
or email us: reservations.beijing@swissotel.com

The above rates are subject to 15% surcharge & RMB6
City Development Fund Room is subject to availability.

swissôtel Beijing
No 2 Chao Yang Men Bei Da Jie,
Beijing 100027 PR China
Tel : 86-10 6501 2288
Fax : 86-10 6501 2501
Website: www.swissotel.com

Shangri-La Asia will invest USD 400 million in China in
the next four years in new hotels and expansion of exist-
ing property. The Hong Kong-based company has 16 ho-
tels in major Chinese cities.

With almost 20,000 rooms in Asia, Shangri-La is the
largest Asian-based luxury hotel company in the region.
It operates hotels in China, Hong Kong SAR, Fiji, In-
donesia, Malaysia, Myanmar, Philippines, Singapore,
Taiwan and Thailand with five more hotels opening in
the next few years: two in Dubai, Oman and two in main-
land China.

New “Rate Break”

Shangri-La Hotels and Resorts has launched ‘Rate
Break’, a new value-for-money promotion at all 38 of its
properties in Asia. From now until the end of February
2002 there are savings of up to 40% at Shangri-La and
Traders hotels, as well as added benefits such as com-
plimentary breakfast.

In addition, the group is offering double mileage at all
hotels during the same promotional period for members
of 22 frequent flyer programmes.

Commenting on the promotion, Carmen Lam,
Shangri-La’s Group Sales and Marketing Director, said:
“The combination of specially reduced rates and double
mileage with Shangri-La’s renowned luxury and its
highly personalised, award winning Asian hospitality
makes staying at any of our properties superb value for
the business and leisure traveller.”

For reservations please contact the nearest Shangri-La
sales and reservations office or book on-line at
www.shangri-la.com. The “Rate Break” promotion is
fully commissionable to travel agents at 10%.

Shangri-La Hotels and Resorts
Regional Sales Office,
London, England
on +44 (0)20 8747 8485,
or toll-free from Switzerland – 0800 55 6333

Shangri-La to Invest US$ 400 Million in China

Special Promotion at swissôtel Beijing

From October 26, 2001 till March 17, 2002



SE
RV

IC
ES

38

BU
LL

ET
IN

 3
/0

1
SW

IS
S–

C
H

IN
ES

E 
C

H
A

M
BE

R
O

F
C

O
M

M
ER

C
E

When some of the world’s scientists and conservationists
met in Zurich, Switzerland, 1961 to plan how to publi-
cise the threat to wildlife and wild places and to raise
funds to support conservation projects, they decided to
launch WWF (World Wide Fund for Nature). They
needed a symbol, and at the time Chi Chi, the only giant
panda in the Western world, had won hearts of all that
saw her at the London Zoo. She was a rare animal, like
her wild panda cousins in China, and her form and colour
were the ideal basis for an attractive symbol. The giant
panda’s distinctive features remain an integral part of
WWF’s treasured and unmistakable symbol.

Today, WWF is the world’s leading conservation or-
ganisation. WWF offices in over 50 countries have car-
ried out over 12,000 projects in 154 countries since its
establishment. Some 5 million members support the
WWF world-wide. WWF has its international headquar-
ters in Gland/VD, Switzerland.

WWF was the first non-governmental organisation
ever to receive an official invitation from People’s Re-
public of China: In 1979 Sir Peter Scott lead a WWF del-
egation to sign an agreement in Beijing for conservation
cooperation with China. The highlight of the agreement
was the formation of the WWF-China committee. It ini-
tiated high priority-projects in China, the first of which
was the conservation of the giant panda. Today, WWF

China has a comprehensive conservation programme
and its headquarters is in Beijing.

Where are the pandas?

It’s an obvious question if you go to a panda reserve. And
here in the Wanglang reserve, on the bamboo forested
slopes of the Tibetan Plateau in southwest China, they
reckon they have 32 of them. It’s just that nobody has
seen one in the wild for three years now. Not Chen Youp-
ing, the reserve manager; not Zhou Minghuai, gate-
keeper, occasional panda nurse and the fastest thing on
two legs up the steep hillsides of the reserve; and cer-
tainly not the anti-poaching teams or the tour guides.

“We know they are here by their droppings”, says
Zhou, as he leaps another stream and pounds up a one in
two slope. And giant pandas certainly leave a lot of drop-
pings. They eat up to 40 kilograms of bamboo a day. The
fibrous shoots are hard to digest and four kilos out of five
swiftly come out the other end.

Back in the reserve office – a bare and freezing room
adorned only by an ancient stuffed panda propped up in
the corner – deputy manager Jiang Shiwei proudly shows
off his digital maps. They show the locations of drop-

40 Years of WWF

© WWF – Giant Panda relaxing in the wild.
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pings found on the 42 regularly patrol routes round the
reserve – all pinpointed to the nearest metre or so using
new portable global positioning devices carried by Zhou
and his colleagues.

They reveal that most pandas congregate in the lowest
of the three valleys in the 32 000-hectare reserve near the
gatehouse. This has prompted managers to shut off the
area to the visitors who increasingly drive up here dur-
ing Chinese public holidays in May and October.

Wanglang lies in Pingwu county in the far north of
Sichuan province, where 80 per cent of the world’s thou-
sand or so giant pandas now live. At almost 40 years old,
it is a model reserve, with a permanent and enthusiastic
staff. They endure primitive state-supplied living condi-
tions, with inadequate heating, a temperamental elec-
tricity supply from a hydroelectric generator in the
stream, and a single standpipe in the yard for water.

But thanks to the WWF, they have regular visits from
foreign scientists, the latest computer gear, a digital cam-
era and positioning devices to map the reserve and its in-
habitants.

And for five years now the WWF has been helping to
tackle the inevitable problem of poachers through envi-
ronmental education and finding alternative means of
livelihood for local villagers. Such work is vital, says
Chen. Two-thirds of the pandas here live outside the re-
serve. So he has joined forces with local villagers – many
of them skilled hunters – to mount patrols beyond the re-
serve boundaries to deter poachers and look out for signs
of pandas. 

Poachers don’t generally target pandas. Even China’s
rapacious traders in bear bile, deer musk, tiger bones and
seal penises, draw the line at panda pelts – not least be-
cause until a couple of years ago the penalty for panda
poaching was execution. But pandas do get caught in
traps set for other species. In Wanglang last year, arrests
for poaching doubled. Most poachers are looking for
takin, a type of Asian antelope.

Wanglang’s panda population has gone up and down
over the years. When the reserve was created in the mid-
1960s as one of the country’s four original panda re-
serves, there were an estimated 66 giant pandas here. A
decade later, after mass starvation and a major earth-
quake, only 19 remained. Now numbers are back above
30, and apparently stable.

Wanglang isn’t the biggest home of China’s pandas.
But, says Jiang, “geographically, it is very important. We
are part of a corridor of panda habitat that stretch round
the northern edge of Sichuan.” Individual pandas do not
go far most of the time. But when cubs leave their moth-
ers to fend for themselves, they often travel tens of kilo-
metres to find new territory. They will, as researchers
have recently discovered, cross mountain tops and endure
serious privations en route.

This is vital to minimise inbreeding, an emerging prob-
lem as panda numbers dwindle and habitats fragment. So
corridors of panda habitat, containing forest for shelter
and bamboo undergrowth for food, are vital to the ge-
netic vitality of the surviving population.

Perhaps the worst threat to Wanglang has passed with
the introduction of a national logging ban in 1998. Be-
fore then, loggers were clear-felling the hillsides almost
to the reserve’s border, wrecking prime panda habitat as
they did so. The ban has been almost entirely successful.

I met Wei Qingrong, director of Pingwu’s forestry bu-
reau, three years ago his job was to ship us much timber
out of his mountainous district as he could. Over 30 years
some 2 million cubic metres of timber were logged from
this county alone, he said. But now his number one task
is protecting the 300 or so pandas in his county. “I think
I am in charge of more pandas than anyone else in the
world,” he told me proudly.

But economic development continues to creep up the
valleys. One piece of prime panda habitat outside the re-
serve is about to be split in two by a 10-kilometre long
reservoir behind the planned Fujiang hydroelectric dam.
The dam will power Mianyang, a city recently earmarked
as China’s very own high-tech “silicon valley”, and the
provincial capital, Chengdu.

Wanglang and Chengdu represent two possible futures
for the giant panda. Chengdu calls itself the city of the
panda and has a Panda Breeding Centre. Here tourists
come to see and be photographed with the creatures, and
electronics and cigarette companies vie to sponsor the
animals and put up their nameplates. But it is in the quiet
solitude of places like Wanglang, far from the sponsor’s
hoarding and the tourists’ photo-opportunity where the
future survival of this most endangered of species will
be secured.

By Fred Pearce, Wanglang, Central China

Further information on the WWF Panda Programme:

Giant Pandas in the Wild, 2001 A WWF Species Status
Report available from 
WWF Switzerland 
Hohlstrasse 110 
8010 Zurich
Tel: 01 297 21 00
service@wwf.ch
www.wwf.ch
www.wwfchina.org

© WWF/Lu Zhi
Pandas’ breeding success in the wild is much higher than
in captivity.
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RESTAURANTS
Restaurant China-Palast
Petersgraben 21
CH-4051 Basel
� 061-261 31 13 Fax 061-261 99 46

China Restaurant Rhein-Palast
Untere Rheingasse 11
CH-4058 Basel
� 061-681 19 91 Fax 061-261 99 46

China Restaurant Astoria
Neumarktstrasse 38/rue du Marché-Neuf
CH-2500 Biel-Bienne 3
� 032-322 83 22 Fax 032-322 83 63

Membership Card Values

The Membership Card of the Chamber is a gesture to say
thank you and to give you a special status as a member
of the Swiss-Chinese Chamber of Commerce. The Mem-
bership Card is valid for one year and will be renewed
with every consecutive year after the payment of the
membership fee.

The card not only identifies you as a legitimate mem-
ber of the Chamber but also entitles you to benefit from
services rendered by us and the Chapters in Switzerland
and the People’s Republic of China. Besides our events,
members can take advantage of hotel-bookings, con-
sumptions at Chinese restaurants and suppliers of Chi-
nese goods at reduced rates.

Further services will be added according to new part-
ner agreements and are regularly going to be announced
in the Bulletin. Below you find the list of Chinese
restaurants and suppliers in Switzerland, where you get
10–30 % off the regular price, when showing your per-
sonal membership card. 

China Restaurant BAO TAO
Bernstrasse 135
CH-3627 Heimberg
� 033-437 64 63 Fax 033-437 64 62

Cheng’s China Restaurant (mit Seeterrasse)
Marktgasse 15
CH-8640 Rapperswil
� 055-210 17 70 Fax 055-410 14 51

Restaurant Züri-Stube 
Steinwiesstrasse 8
CH-8032 Zürich
� 01-267 87 87 Fax 01-251 24 76
E-mail: info@tiefenau.ch

BAMBOO INN
Culmannstrasse 19
CH-8006 Zürich
� 01-261 33 70 Fax 01-870 38 88
closed on mondays

Restaurant CHINA-TOWN
Bälliz 54
CH-3600 Thun
� 033-222 99 52 Fax 033-222 99 52

CHINA GARDEN
Schützengasse 12
CH-8001 Zürich
� 01-211 71 00 Fax 01-212 35 61

SHANGHAI
Bäckerstrasse 62/Helvetiaplatz
CH-8004 Zürich
� 01-242 40 39

ZHONG HUA
Zähringerstrasse 24
CH-8001 Zürich
� 01-251 44 80 Fax 01-251 44 81

SUPPLIERS / FURNISHINGS

CHINA ART antikes Interieur
Rugenparkstr. 34
CH-3800 Interlaken
� 033 826 00 88, Fax: 033 826 00 89
E-mail: china-art@creahouse.ch
website:www.artofchina.ch

TRAVEL

CULTURE AIR TRAVEL S. A.
10a, rue Emile-Yung
CH-1205 Genève
� 022-839 81 81 Fax 022-839 81 80
E-Mail: Cultureair@swissonline.ch

FIRST TRAVEL ENTERPRISE
Winterthurer Strasse 698
CH-8051 Zürich
� 01-322 66 88, Fax 01-322 66 90
E-Mail: victor@FTE.ch
website: www.FTE.ch 

HOTELS

HOTEL TIEFENAU ZURICH
Steinwiesstrasse 8
CH-8032 Zürich
� 01-1-267 87 87 Fax 01-251 24 76

(For hotel-bookings in China, please turn to the Chamber
directly.)


