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Basel is the most dynamic business location in Switzerland and one of the most
productive worldwide. Global players such as Novartis and Roche are based in
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research-oriented areas of life sciences, chemistry and nanotechnology are
powerful drivers of innovation — perhaps for your own career.
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Dear Members and Readers,

In March 2015, SwissCham offices once again carried out their respective Regional Annual
General Assembly (RAGA) and National Annual General Assembly (NAGA) in Beijing. New
boards of directors and regional representatives have been elected. I am very honoured to have
been elected as the new President of SwissCham Beijing and would like to take this opportunity
to thank our members and friends for their continuous support. Let me also address my warm
congratulations to the newly (re)-elected presidents, Alberto Bertoz (Shanghai) and Rene
Forster (Guangzhou), as well as to Daniel Meyer (Beijing) as the new Chairman of SwissCham
China. I am very much looking forward to working with all of you in the future.

This year, 2015, marks the 65th anniversary of the establishment of Sino-Swiss diplomatic
relations. This anniversary is a true token of our eminent relations with China, not only in trade,
but in various other fields such as science, research, education and culture. Indeed, Switzerland
and China have pioneered together in many ways: Switzerland was not only one of the first
countries to establish diplomatic relations with the People’s Republic of China, but also to set
up a joint venture, sign a Free Trade Agreement as a Top-20 world economy, and most recently,
be one of the founding members of the Asian Infrastructure Investment Bank.

In September of this year, we will organise the second occasion of the Sino-Swiss Business
Awards Ceremony in Beijing. Swiss companies have long been recognised as being highly
competitive and innovative in the world market. In some branches, more than go per cent of
the goods and services are exported, often characterised by their quality as second-to-none. The
already excellent bilateral economic relations between China and Switzerland are prospering
even more since the implementation of the Free Trade Agreement on 1 July 2014. The past
several years have seen a growing number of Swiss enterprises successfully exporting to and
investing in China, which has become Switzerland’s third-greatest trading partner globally
and the most important in Asia. These positive numbers are mainly thanks to you — the
Swiss companies active in China and vice-versa. The time has come to rise and celebrate your
companies in China or Switzerland, and to acknowledge the hard work and commitment shown
by your dedicated firm. [ therefore kindly invite you to participate in this second ceremony of
the Sino-Swiss Business Awards in Beijing. Let your unique achievements be known by the Sino-
Swiss business community and far beyond.

Bernhard Stefan
President SwissCham Beijing

R M2 BOREEE RAT

20154E 3 H, PEELE S FME DA RATERED T XIBAEE LS (RAGA) fid 4R g K&
(NAGA), & B2y THXEE RS MRIBARE, "B FRE Y% EE LSS T — 2,
LS RBX T &S RN — LR ER &, 556, B Alberto Bertoz 4k b #i3 X g — £ %
i, Rene Forster 24# 5 HIGX W — M, FINBLBIHLRRIX A Daniel Meyer 43 v ¥ Byt #
SHTERESTE, BT MREARN TR 5R113EH,

2015 AR HERESE 65 4R, BB T 2 FREm LS HEB —mAENEYIR R, XA ALK ST,
WRBUERH, BFR. BEMSLE LA SR, FEMELAEZA R0 RME IR . RS —
MEFEBIIMERBAWERZ —, WRHE-MAEPERLARAL, 2BRE 20 KEF AP RESTE
BRAEMRSMENERZ —, LY, BE sy 1R B SR AT I Al R R Rz —,

A9 A, BAVRAEAL IR T m Bl RS g AL, Bt fioll £ A BRI 5 R 5E 4 0 A0 AT Pk Y
R, FELEGUR 00% UL LW S ANAR S5 AR B T RSN, DAMSRE IR, A 201447 H 1 HIE
KT A M H W E R, PHREEAMNRENBRSRXAZGE TE-POERLR, dHIUFER, Bk
8 % 1A B il s S A 1 FR L VAN B BE, A Ll B 5 =K B S Ak R A £ D X B A R R B
Sk rE . X iRt I B IR Dy T L AE v [ BR B L ol FAE R IR BRI P Aok . BUAESE BB R BLAR L
A A T S B B RS S DL BOA AT Al B A RS 0 T . AEBL, FRIFCIRAE IR BB IR R AL R AT
5 P ERE AL K2R F), Ak Bk AR AR R SRS TR A ALl BT BRURH A S AR

Bernhard Stefan
pE LR adbE B
THE BRIDGE | SUMMER 2015 | ISSUE 39 #& | 2015FE =7 | 553987



FRACHT (SHANGHAI) LTD.

We don’t sell, we deliver!
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DISCLAIMER

THE BRIDGE is a quarterly publication. Editorial and advertising are independent and do not necessarily reflect the views of the Board, the members
or the staff. Any article in The Bridge Magazine is for advertorial or information purposes only. It does not reflect the views of the Swiss Chamber of
Commerce in China and Hong Kong, and therefore they may not be held liable.
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WORKING TOGETHER

Successful global logistics services begin by putting together the pieces

to deliver supply chain solutions around the world.
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Air and Ocean Freigth around the globe - a single source, wherever you are.
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Business News &l #iEl

SWISS-China Business News

e & i N FT E

A round-up of the main recent China
business stories involving or affecting
Swiss companies.

Strong Swiss franc forces Swiss firm to move jobs to China

As a result of cost increases due to the strong Swiss franc, Sonova Holding AG,
a Swiss hearing-aid maker has decided to transfer some production to China
and the U.K. the Staefa-based company said in a statement on 2 March. Chief
Executive Officer Lukas Braunschweiler said in the statement that the strategic
move would ensure their continued strong cost competitiveness and support
Sonova’s long-term strength and continued profitable growth.

2March 2015

UBS China names Karen Chen as new head

Karen Chen, former Commonwealth
Bank of Australia's CEO for China, has |
been named as president of UBS China 4
Ltd. Chen, who joined UBS China in
2014, will also be appointed executive
director in addition to her role as China
head of wealth management, the Swiss
global financial services firm said.
Aside from being the China CEO of
Commonwealth Bank of Australia before
joining UBS in 2014, Chen also held
various positions at Standard Chartered
Bank. UBS, meanwhile, maintained its 2015 forecast for GDP growth in China at
6.8%, citing the downward pressure that the Chinese economy is facing.

9 March 2015

Fine jewellery bucks global trends

According to the Financial Times, while many luxury goods struggled worldwide
last year, in part due to the clampdown on corporate gift giving in China, fine
jewellery sellers managed to post growth figures in the high single digits as
opposed to the low single-digit growth for the luxury watch market. China,
together with Hong Kong, Macau and other places where Chinese consumers
buy luxury items, is estimated to account for as much as 40% of global sales, Jon
Cox of Kepler Cheuvreux in Zurich told the newspaper, adding that jewellery
has largely avoided Beijing’s clampdown on corporate gifts because it is more
discreet than wristwatches when worn, and is less recognisable as being from
a well-known brand. “When you wear a Patek Philippe, everyone knows how
much it costs but it is much harder to know with high-end jewellery,” Cox was
reported to have said.

19 March 2015
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China to create seed developer that rivals Monsanto, DuPont and
Syngenta

Chinese authorities are seeking to produce a seed developer that will rival
agrochemical and agricultural firms like Monsanto Co, DuPont Co and Syngenta
AG. China's seed market is estimated to be worth USD17bn annually. In 2014,
state-owned Hunan Xindaxin Co unsuccessfully bid USD6obn to acquire
Nasdag-listed seed developer Origin Agritech Ltd, which owns the rights to the
first genetically-modified corn in China. According to the Association of Food
Industries, the seed industry of China could surpass that of the US in just three

years' time.
23 March 2015

China Construction Bank eyes 8-nation expansion

China's second-biggest bank is planning to set up [®
branches in at least eight countries around the
world, Reuters reported. China Construction Bank
(CCB) is reportedly planning to expand in eight
countries in Europe, South America and Asia this
year. Sources told Reuters the countries are France,
the Netherlands, Poland, Italy, Spain, Switzerland,
Chile and Malaysia. The expansion in eight countries
will significantly increase CCB's global expansion. It
currently has presence in 18 countries and territories.
State-owned banks in China are embarking on overseas expansion as part of the
Chinese currency's internationalisation. China has assigned yuan clearing banks
in at least 14 offshore hubs.

27 March 2015
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DON PASCUAL
Top Seller in Switzerland for 35 years

Since its beginning, DON PASCUAL is the No.1 brand in
Switzerland. It has covered almost all wine regions from
Navarra to Ribera del Duero, now we present you this
famous European brand in China.

Please visit our website to get more info about DON
PASCUAL and our other brands.
Special deal also for you!

»
DON PASCUAL Clasico Navarra D02010 &

now 99 RMB!

@
©
&
@
@

19SRMB

Website: http://www.schulerwine.cn

Telephone: 400 021 6760

Email: info@schulerwine.cn

Fax: 021 6045 2210

600—-8 Shaanxi Rd (N) Jing'an District, Shanghai
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Business News &l #iEl

ABB China to expand in 100 third- and fourth-tier cities

ABB China has said it will further expand in China as the country's future
demand for robots and the government's push for more clean energy will
provide more business opportunities for the company. ABB, a global leader
in robotic technology, is expected to invest and expand in 100 more areas in
China, focusing on third and fourth-tier cities as it accelerates expansion in
central and western China. ABB China Chairman and President Gu Chunyuan
said the automation of China's production plants has just started, creating a
huge potential for robotic technology. In 2006, ABB relocated its global robotics
headquarters from the United States to Shanghai as it saw increasing demand
for robotics in the country.

2 April 2015

Swiss hotels had strong February helped by Chinese visitors

According to the Swiss Federal Statistical Office, the number of overnight stays
in Swiss hotels rose by 6 per cent in February year-on-year with visitors from
China making a particularly significant contribution to the increase. Yves
Strauss from the Federal Statistical Office said the increase in February was
partly due to the good weather, but that the figures had to be put in context
as they came after a particularly poor month in February 2014. There were a
total of 3.1 million overnight stays in February, of which locals accounted for 1.5
million. Visitors from Asia, in particular China, provided the lion’s share of the
increase of foreign visitors, with 27,000 extra overnight stays.

7 April 2015
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SwissCham is your necessary partner to your business in China. We understand and represent
our members’ interests within the business community and towards governmental authorities.

Services:

« Key contacts and networking
opportunities

« Benefit from exclusive discounts
and preferential treatments in hotels,
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China tops Switzerland as Germany’s top investor in 2014

China was the biggest investor in Germany last year, overtaking the United
States and Switzerland, official reports showed. China invested in 190 greenfield
projects in Germany in 2014, a 37% rise year-on-year. With investments valuing
up to USD217m, Chinese companies generated over 17,000 new jobs in Germany
last year, and the figure could continue to increase as a growing number of

Chinese firms have expressed interest in investing in Germany.
28 April 2015

Rieter opens advanced spinning centre in China

Rieter, a producer of textile machinery and automobile components, has
opened its first application and research centre for spinning technology in
China. The Swizerland-based company, which develops and manufactures
machinery, systems and components used to convert natural and manmade
fibres and their blends into yarns, said the centre is the pr= =
most advanced in the world and is expected to contribute
towards further development of the Chinese spinning
industry. Aside from expanding its production facilities |
in China, Rieter also extended its local customer service
network. Rieter has been operating a spinning centre in
Switzerland and a similar centre in India but the China
centre is considered as a key element in the company's
range of services.

28 April 2015
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Business News &l #iEl

Credit Suisse names China investment banking heads

| BEERPERARTHRES

International financial services
group Credit Suisse announced the
appointment of George Chow and
Zeth Hung as co-heads of investment
banking (IB) in Greater China. Chow was
previously head of fixed income sales
for Greater China while Hung was vice
chairman of the IB and global markets
solutions group for Greater China. The
two Credit Suisse veterans are expected
to start in their newly created roles
in June. They will report to Vikram
Malhotra, who is head of IB, Asia Pacific.
Chow has an additional reporting line
to Brian Yoon, head of fixed income
Asia Pacific, on any fixed income related
products and businesses. Chunlei Wu
will take over Chow's old role as head of fixed income sales for Greater China,
Credit Suisse said.

17 April 2015

Edmond de Rothschild names China equities head

Swiss wealth manager Edmond de Rothschild Asset Management has
announced the appointment of Li WeiWei as head of Chinese equities to focus
more on rolling out its expertise in Asia. Li will replace Hu Xin, who left the
group in March to explore new professional opportunities, and will be based in
Hong Kong, a company statement said. Philippe Uzan, chief investment officer
of long-only management at Edmond de Rothschild Asset Management (France),
said Li will head the Chinese equities team in further rolling out the firms asset
management expertise in the region, especially with the gradual opening up of
the Shanghai and Shenzhen stock markets. Edmond de Rothschild ranks among
the leading players in asset management, with CHF86bn (USD88.7bn) in assets.

Li will report to Thomas Gerhardt, head of emerging equities and commodities.
23 April 2015

Sinochem mulls Swiss franc bond

According to Bloomberg, China’s state-owned oil company Sinochem Group
may sell a debut bond denominated in Swiss francs. A source told the news
organisation that Sinochem’s investment unit, Sinochem Hong Kong Group Co
Ltd., had hired HSBC Holdings Plc and UBS AG to conduct investor meetings in
Switzerland from 19 May. Sinochem is not the first Asian company to sell Swiss-
franc debt and Korea National Oil Corp. and Bharat Petroleum Corp. Ltd., have
both done so in recent years.

12May 2015 O
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Switzerland’s passion for new ideas
and products has led Swiss firms
to use this approach in their China
operations, with varying tiers of
innovation.

by Mark Andrews

in last year’s INSEAD Global Innovation Index for the fourth
year running. The reasons for this are various, but certainly,
a great number of Swiss companies place great importance upon
producing new products and ideas and taking them to market —
something that has allowed them to compete around the world.
In comparison, China came in at 29th on the INSEAD index,
one of the highest positions for a middle-income country,
and even more impressive as it ranked 35th in the 2013 report.
Multinationals have both contributed to and benefitted from
this rise, and between 2000 and 2013, the number of foreign-
invested R&D centres in China rose from fewer than 200 to over
1300. According to research from the CEIBS Centre for China
Innovation, China is now the most popular country in the world

s witzerland is well-known for innovation, and it ranked first
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for companies to set up R&D facilities. The
Chinese government is certainly pushing this
trend, and has publicly set a target of having 2.5
per cent of GDP invested in R&D by 2020.

The relevance of China

Given the importance many Swiss companies
traditionally place on innovation, one would
expect that many firms would be important
contributors to this development. Some have
certainly invested heavily in China, where as
others have moved more slowly in this regard.
Novartis, who first set up an institute for bio-
medical research in China in 2006, grabbed
headlines with an investment of over USDibn
in an R&D centre in Shanghai’s Zhangjiang Hi-
Tech Park. When completed, the new facility
will be one of Novartis’ top three research cen-
tres, along with one in the Swiss city of Basel

Cover Story HHEHE

Anita Schrag, Vice GM of Operations in China, Meyer

Burger Technology
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and another in Massachusetts, USA.

Meyer Burger Group which specialises in high-tech production
equipment, integrated solutions, systems and services with focus
on the photovoltaic industry as well as other specialised indus-
tries including semiconductor has been locally present in China
for many years, and in 2003 Meyer Burger opened a local sales and
service office in Shanghai. Since then it has increased its focus
to include after-sales, maintenance and service locations and in
2014 it launched its first ‘Local for Local’ manufacturing facility in
China for the production of solar module encapsulation and lami-
nating equipment. “Ours is a product on which you have to work
with the customer very closely. You need to understand what the

customers need, and so we decided to be clos-
er to our customer,” says Anita Schrag, Meyer
Burger’s vice GM of operations in China.

Meyer Burger has no R&D centre in China
but its manufacturing facility in China collab-
orates very closely with product development
in Europe to ensure that the local technology
requirements in the Chinese market flows into
the ongoing equipment development. The
developments so far have been engineering-
led and are related to product sustainability,
including localising components. On their fac-
tory floor, Meyer Burger has a unit for testing
machines destined for work in process control
of the specific modular production. “Since
these cannot be tested using the electricity
supply directly to each module, this unit was
developed in China to get over the problem,”
says Schrag.

The local dimension

Thomas Schweizer, General Manager China of
Oerlikon Metco
BRI R ERI P E X 22232 Thomas Schweizer
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Other companies, however, are doing more than simply adapting
their products for the Chinese market. Thomas Schweizer, gen-
eral manager China of Oerlikon Metco, says that his company has
three types of projects in China, each of which require different
levels of innovation. “In the first type, the project is transferred
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from other parts of the
world and so doesn’t
need local R&D,” he
says. “In the second, a
product is developed
for a local customerin a
global context with the
R&D work mainly done
overseas. Nonetheless,
in the third type —
products developed
in China for Chinese
customers who are
mainly local original
equipment manufac-
turers — we really need
local R&D capabilities.”

The projects un-
dertaken by Novartis
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unmet medical needs
in China and Asia with research that is focused on diseases that
are endemic to the region,” a spokesperson from Novartis’ Insti-
tute for Biomedical Research in China (CNIBR) told the Bridge.

Nor are they unique in this regard. Swiss multinational
DKSH opened an innovation centre in Guangzhou in 2013 to
cater for the personal-care industry in the South China re-
gion. Their focus is more on creating products specifically for
the Chinese market rather than pursuing truly global R&D.

Looking at the timeline, Professor George Yip, co-director
of the CEIBS Centre for China Innovation, says that develop-
ing innovation in China for a global market is an evolutionary
process. “The first, simple step involves adjusting the produc-
tion process to local requirements,” he says. In the next stage,
which Yip believes, the majority of multinationals’ R&D centres
in China have arrived at, “companies adapt their products to lo-
cal Chinese preferences,” as can be seen with Oerlikon Metco.
Indeed, Schweizer says that “Innovation as such is predomi-
nantly a subject considered outside of China while the focus
in China is more towards application development”. Some
companies are now reaching Yip’s third stage, in which they
“integrate their China R&D activities with the ones they have
elsewhere in the world, and designate their Chinese operations
as global centres for some aspects of their R&D operations.”

Integrating Chinese and overseas innovation

However, for the many Swiss companies who have not reached
this third stage there is still a difference between the types of re-
search that they do in China, and that elsewhere. “For instance, we
typically develop and sell the core technology and related prod-
ucts for thermal spray from Europe and the US,” says Schweizer.

The intellectual property rights (IPR) issue is still a key
consideration for many companies deciding on what kind of
innovation to do in China. “Our R&D centres are in Switzer-
land and Germany where we work closely with international
research institutes in the ongoing development of PV tech-

KW, EEOTR TAEBEREINF
J& s B=RW AR RIEPE TR, X
EH % P —UAR L FGS SRRy E, X —
PRMTEALIIRAES .

AR E TR AT E -t PAAR i A
&AW, e EAEYEZAET (CNIBR)
i o v I T B T 3 1 R A 3 R BRI R
W ZE 00 R DX N M O P, AR
v E AR R AR R T NTEEZ (FF) MR TG
Hr N,

KR LI AR R A, S B E Al
K EHEFE (DKSH) T 2013 4£4E) M IF ik T 41
By, LA Ho B AR R X A A AT Tl R
J& ., A ATTRY GURT R IR EHR v E Tl S
A 8 SR A BR M R

AERF ] 5, F B I o T 2 e o B Q13T op
LR AT George Yip #iEw, TEhEIFR
EF BRI B B R — AR R,
ARG, AR LRI A TR,
fiiid, Yip A Ak 2 Hs B A 7R AR A & oL
B&B3 T8 %, “SURIEALPEE W
BAFRE R, KRR I REERHETE M.
4, Schweizer X/r “GIFT R TATE BATEZ
M HALE R % R RS, fEhEpEEMET
MR,

Fuefm HATC 2R3 T Yip Brii B =/
B, BAT “Frh E PR A A B AR Bk
HA3bX RO RES b, b EEE SR
RSN R B E RN &R L7,

PIMIRES

BRI, X FVF 2 BOR IS 215 =R By Bt Al
B, EAMEREIFRTER TR S iR HA M X
PR A R KA, “BAPITFRBL, AT
LoBE AR FN I FE 5C 1R 7 i O R B 5 BB TR BRI
FizEE,” Schweizer ¥,

THE BRIDGE | SUMMER 2015 | ISSUE 39 1§ | 2015221 | 553941



nologies for global applications. The collaboration between
our manufacturing locations worldwide however is very im-
portant to ensure that regional market requirements and dif-
ferentiation is part of product development,” states Schrag.

There also seems to be a perceived communication gap. One
issue, according to Schrag, is that R&D engineers in Europe are
still discovering what they can learn from the Chinese, whereas
engineers in China only focus on the product itself, rather than
what they can deliver to the innovation stage of product develop-
ment. Schweizer agrees, and says that “For the broad range of
surface engineering technologies applied by us, China is yet to
become an innovation driver or play an important role related to
innovation.”

Much of this seems to be related to the perceptions of the tal-
ent available. “There is a big gap between the education of factory
workers in Switzerland and China,” says Schrag. “In Switzerland,
the people on the shop floor of an equipment manufacturer
will typically have been through an apprenticeship programme,
whereas in China, where apprenticeships are not common, we
employ people with simpler skill sets and train them ourselves,”
she says.

However, Schweizer says that the situation is now starting to
change, due to the fact of more and more Chinese who have stud-
ied overseas. “In the past, China was very good at copying; how-
ever, innovation is now increasingly starting to happen, thanks to
Chinese who have studied or lived abroad,” he says.

Novartis’s spokesperson takes a more positive view about the
quality of employees available in China, which they describe as
a “rich talent pool”. “Novartis has devoted a lot of resources to
training young talent in China and ensuring they adopt our global
standards of excellence and quality,” they say. “With over 300 as-
sociates and growing, including more than 200 scientists, CNIBR
research teams are staffed by both Chinese scientists who have
returned from abroad as well as graduates from top-tier universi-
ties, medical centres, and research institutes in China.”

These institutions, Novartis’ spokesperson says, offer further
potential for MNCs to carry out innovative practices in China.
“Novartis has also formed strong partnerships with Chinese uni-
versities and hospitals to collaborate on innovative researches and
drug discovery,” they say.

As such, there are Swiss companies at all the stages outlined by
Yip. While the approach has been cautious thus far, it is apparent
that Swiss companies are looking to commit more to undertaking
innovation in China. Schweizer says that Oerlikon Metco expects
to gradually see far more innovation happening in China within
the next five years, and Schrag makes a similar point. “If we de-
velop a specific product for China, then I think we need drive the
innovation from here,” Schrag says. “Product innovation is closely
integrated to the strategic technology roadmap of a company
which is an important factor for people to understand,” she adds. o

Sources quoted in the article
XEH5|ARHL
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Anita Schrag, Vice GM of Operations in China, Meyer Burger Technology

Thomas Schweizer, General Manager China of Oerlikon Metco

Professor George Yip, Co-Director of the CEIBS Centre for China Innovation
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With their historical respect for nature | IH+{[l X B AT
and the environment, Swiss firms are | IFIEREEFEESM(IE
in a strong position to lead the drive | FEHSHE ST K
towards more sustainable practices | ERHISEEAL TS H

in China. | {31,

by Alun John {£% : AlunJohn

ncreasing pressure is being put on companies in China A E I il A B A P RS R R i
I to operate in more environmentally sustainable ways. Air R BRI RS . BRI YRR

pollution remains a common talking point, and early this RATHFE BRI RS, RS SEEA,
year an ambitious plan to close down factories that polluted the B S5 BEil il 1 OGRS B L) R Rl R
water supply was announced by the State Council. However, T, AR X LR R R G TR R BRI e
despite these moves to target the worst offenders, companies still Wik, (HERE] 5 AT gk R R W iR e 5 R xt
need to find new solutions to enable sustainable development, FMR B T B, XISl
both in terms of business model innovation and also pure R&D BRSO R AT, ik, ARLEIBE T AERON
innovation. To this end, there is a role for foreign firms, that TR B R T ) T 38 3 R A B s b 5 AE i sl BB
are accustomed to operating under more stringent regulatory IR E R A,
regimes, to help drive this innovation. Tt FE PRI AT 58k 2 T T FE) 7R AT B

Swiss companies are well-placed to contribute to this Al e G R — R I Bk, Fh AR
endeavour, given Switzerland’s reputation in the field of T 45 K 22 1) 2014 4R SR BESEHRBOHE 4 b AL 51 58
environmental sustainability. The country ranked first in the —, B EBOFRA DB TR E f/Mum
2014 Environmental Performance Index produced by Yale BOR—Blin, HEER 5 gE R R—
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University, and long-standing attempts by the Swiss
government to minimise environmental damage
— for example, the courts’ use of the ‘polluter
pays’ principle — mean that Swiss companies are
experienced with using innovation to cooperate
with directives of environmental sustainability.
As the Chinese government puts scrutiny on
companies to operate more sustainably, the
potential for bringing these innovations to China is
an opportunity for Swiss enterprises.

New perspectives on sustainability

Perhaps the clearest sign of this opportunity is the
Sino-Swiss Zhenjiang Eco Industrial Park. The pro-
ject is the result of a bilateral agreement between

the Chinese Ministry of Commerce and the Federal SWisspearl &

Martin Miller, Director at Swisspearl China
215 Martin Miiller

TR A B Al
£ F) FH BIB7 B A
SRR -1
A LR+
SHZBM, b
& IE O ™ A
il s B K,
B mTFr Sk K
J&, BUAE R ER L
il 4 3 2 A
e 2w [ R 4
Lz,

AR R R
EiE:

AL 2 ) f F

Department of Economic Affairs of the Swiss Con-

federation, which aims to promote collaboration between Swiss
and Chinese companies. The new industrial park has been estab-
lished with a focus on resource efficiency and energy-saving. The
park has a number of innovative companies operating within it,
and also contains an innovation centre, which was designed and
built with a particular focus on energy-saving and environmental
protection, using advanced Swiss technology.

Advanced Swiss technology may be increasingly important
for China’s construction industry, given the sector’s relationship
to China’s sustainable growth and the on-going focus on urbani-
sation. This point was made in a speech last year by CS Kiang,
founding Dean of Peking University’s College of Environmental
Sciences. “It is a necessity for China to have urbanisation, but in 15
or 25 years, Chinese urbanisation is going to be the largest human
activity ever undertaken. What will be
the possible ecological impact?” he said.

There is therefore a need for new and
innovative sustainable building practices
to be brought to China, and the Sino-
Swiss Zhenjiang Eco Industrial Park
would like to claim that it has shown
that such technologies can be used effec-
tively. However, Martin Miiller, Director
at Swisspearl China, who were involved
in the construction of the park, says that
so far construction companies in China
have been unwilling to invest significant-
ly in such technologies. “The building
industry is a very traditional business,
and construction companies are not very

eager to change,” he says. “Currently the - ologies Ltd

‘sustainability label’ is mainly a market- it?ﬁﬂ,ﬂ?ﬁéﬂ@ﬁ&*ﬁﬁﬁ@ﬁ CEO EH

ing tool, and only a very limited number

Tian Yuan, CEO of Beijing, Keller Century Building
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of real sustainable projects have been
built in the country so far.”

Nonetheless, Miiller says that this is beginning to change. “For-
tunately the top government bodies, as well as more and more
institutional real estate firms, are willing to apply some changes.
We at Swisspear] created the first sustainable building in Switzer-
land in the 1970s, and here in China we will continue our efforts
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towards truly sustainable buildings,” he
says.

An increasing awareness

Swiss construction firms are also able to
benefit from bringing innovative develop-
ments to China from Switzerland, though
some process innovation is necessary to
make these new technologies work well
in the Middle Kingdom. Tian Yuan, CEO
of Beijing, Keller Century Building Tech-
nologies Ltd., another Swiss firm which
is a planner for architecture and HVAC
(heating ventilation and air conditioning)
with an interest in energy-saving and
sustainability, says that the main features
of their products were developed in Swit-
zerland. “For example, the joint optimi-
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much softer and more efficient ways for and Korea

heating, cooling and ventilation, this has RIZERRPEXNFHE I ZE Jan Kreibaum
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become very popular in Switzerland,” she
says. However, bringing this technology to China is not necessar-
ily easy, and requires some innovation in terms of processes. “The
transfer to China required the adaptation to the many different
climates such a large country has, including the specific habits of
the users, the available machines and building materials, and the
construction workers’ skills,” she adds.

The government’s drive to boost sustainability, seen by Miil-
ler in the construction sector, is also providing opportunities
for Swiss companies in other industries. Jan Kreibaum, Clariant
regional president Greater China and Korea, says that such poli-
cies are also being pursued in the chemical industry. “In China,
with rising concerns about products’ safety and their environ-
mental impact, new legislation and regulations are being rolled
out in local markets, and more importantly also enforced much
more rigorously. The use of harmful substances is restricted, and
energy consumption during manufacturing is constrained to
foster more sustainable development of the chemical industry,
he says. Kreibaum adds that this is providing
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opportunities for companies able to respond
innovatively to these developments: “Driven
by the rising call for sustainability in the lo-
cal market, Clariant now offers a number of
innovative products and solutions.” Looking
at China’s potential for sustainable practices,
he states that “Among Clariant’s global opera-
tions, the Greater China region is at the fore-
front of making moves towards sustainability.”

The growing attention paid to the sus-
tainability of products has been noticed by
another Swiss company, Topio China, an
internet-based platform that provides inde-
pendent information on the energy efficiency
of products available in the Chinese market.
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products was still low compared to advanced technologies. Manu-
facturers had the ability to produce high-efficiency products, but
they lacked the economic motivation to produce and promote
the most efficient products.” However, Zheng too says that things
are now beginning to change: “A series of energy efficiency
standards were revised and put into force in recent years, which
have increased the minimum energy efficiency tier requirements
as well as the tier requirements for the best energy efficiency.”
For Swiss companies who are developing innovative products
and practices in the area of environmental sustainability, the im-
portance of the topic in the eyes of policy-makers, and hence for
these selling on a B2B basis, provides a great opportunity, and one
on which Swiss companies are well-placed to capitalise. “Being a
Swiss company still helps with respect to reliability and quality,”
says Tian. Miiller makes a similar point, though he says that this
reputation is not always helpful. “Representing a Swiss company
brings both advantages and disadvantages. On the positive side,
people normally trust that our technology is well advanced;
however due the Swiss origin, they automatically think that it is
expensive - often without knowing the real costs,” Miiller says. o

Sources quoted in the article
XEP5| AL

Martin Miller, Director, Swisspear| China

Dr. Tian Yuan, CEO of Beijing, Keller Century Building Technologies Ltd.
Jan Kreibaum, Clariant Regional President, Greater China and Korea

Zheng Tan, CEO, Top10 China
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A closer look at Swiss firm ScanTrust
shows the opportunities the Sino-
Swiss business relationship provides
to tech start-ups.

by Pascal Marmier

have cooperated on scientific activities for many years. Re-

searchers have worked on a variety of joint workshops, pro-
jects and publications, but a more recent development has been
that entrepreneurs are now connecting the two countries in inno-
vative ways. Opportunities are certainly available, as Switzerland
is frequently ranked number one globally for innovation thanks
to its excellence in technology development, and China’s mar-
ketplace is becoming more and more attractive for tech startups.
With the increasing speed of change around the world brought by
digitalisation, and new ways of working and producing there is no
doubt that these opportunities will grow further.

One start up that is targeting the China market is ScanTrust
which is headquartered at the Ecole Polytechnique Fédérale
de Lausanne (EPFL). The company has grown quickly since it
entered the China market in 2013, and recently announced a
successful seed round of funding from investors to help scale up
operations and build up products. It focuses on QR codes con-
taining a unique fingerprint, which counterfeiters are not able to
reproduce, but which can be authenticated by a mobile phone
without the need for a special optical reader.

Nathan Anderson, co-founder of ScanTrust, says that innova-
tion in China in his sector is primarily in the way that people are
using technology, and he offers Wechat an example. “Wechat is a
platform unlike any in the world, and there are many innovations
going on in terms of how it is being used, some of which you can
see being copied in the US. Snapchat just introduced a system
where you can add friend via a QR Code, for example,” he says.
This is a particular sort of innovation, which, Anderson says, “Is
perhaps different from the innovation going on in Silicon Valley,”
but nevertheless, he believes that “innovations that are happen-
ing here will affect markets throughout the world.”

Building on strong bilateral relations, Switzerland and China

Starting up in China

Financing for start ups in China remains difficult given that

nnovation In China; Strategies
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China-origin seed funds and later stage VCs are in an early phase
of development, but Anderson says that “some leading investors
are getting more sophisticated and turning their attention to early-
stage technology-led companies” He adds, “With access to Euro
and US dollar funds these investors are willing to invest in foreign
entities under the condition that the start-up has set up a physical
base and team in China, or that it is targeting the China market.”

This of course necessitates a move to China, something some
start-ups may find daunting, but Anderson says that, where
possible, an earlier move is better than a later one. “Some Swiss
start-up ask themselves ‘Is it too early for me to come to China?
but in most cases, it is never too early to learn and experience,*
he says, warning that should a company wait too long, on ar-
rival they may find the market full of aggressive players from a
range of different countries. “Taking anti-counterfeit tech for
example, many start-ups dedicated to this field have appeared,
but adopting a first-mover strategy might enable you to grab
and lock up the big clients fast,” he says, adding, “these first
business cases will be valuable as reference and to scale up.”

Putting together a local team is vital for any start up hoping
to operate in the Middle Kingdom, and Anderson says that even
though ScantTust works with multinational corporations that
have a mix of foreigners and a number of bilingual and even bi-
cultural Chinese citizens, there are only certain things that a
foreigner can do in China. “I can never be Chinese, no longer
how long I have been here,” he says, “and so without having a
local team in place for certain key roles, such as sales, marketing
and client services, we just won't be able to get to the next level”

Innovation flows both ways

However, innovative exchanges between China and Switzerland
are not all going in one direction, and universities are playing
an increasingly important role. Recently, two EPFL alumni from
China, Zhan Hai, founder and CEO of Eayun, a leading provider
of cloud services, and Lu Fan, who started a “smart travel” compa-
ny called Senscape Technologies, received recognition as “special
talent”. Both are combining key technology expertise with market
opportunities, a further demonstration of how complementary the
two countries are as they both develop their innovation economy.

It will take time for these companies to become industry
leaders, but there is no doubt that innovation and technol-
ogy are growing in importance for the Sino-Swiss relation-
ship. For Swiss SMEs and startups there is no time to lose in
discovering and experimenting in China, as the complexity
of the business environment and fast-changing consumer
habits are an excellent source of innovative ideas. Mean-
while, for Chinese executives, there is already an awareness
of the special place of Switzerland in the high-tech scene.
The era of Sino-Swiss tech innovation has officially begun. o
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N\estle Stimulates New Era
Or Chinese Farmers

XEOHRENREDHRL T

Christian Schmid, EVP
Technical at Nestlé
Greater China Region,
talks to The Bridge
about China’s changing
agribusiness landscape
and Nestlé’s current

projects.
EERKPEXEARD

1 Christian Schmid
WPER R
Wi igBEMNEE R
HIFFERAIIE,

hat is happening in China’s dairy industry, and how does EILE ST TR E LT BB RIL
W the Nestlé Dairy Farming Institute (DFI) in Heilongjiang : 33 3% 4 v J S0 i B % 2 AR 7
Province fit into this?
BT, PEMBEROLIEL TR, d%, &
At the moment, dairy farming in China is going through a period RARMEGHIRRWRIFD . WIAE, W7F3FH
of transformation. In the past, farmers would just have a few cows ESEANT AR, s wr SR BRE
behind their houses, and now we are approaching an environment of Bol bR, sk 35005 7 BAE 100 3Kk DL LA R R

26 THE BRIDGE | SUMMER 2015 | ISSUE 39 1§ | 2015221 | 553941



Interview 151K

A range of R&D facilities are available for Nestlé’s partners at the NDFI.

A AR DREI AR, HERNSFKHGER,

industrial dairy farming, or, if [ may say so, modern dairy farming. This
means that there are now increasing numbers of large farms, by which
I mean farms with more than 100 animals, and some mega-farms which
have 10,000 or more animals. The government is encouraging this tran-
sition, and at Nestlé we agreed with them that we would put together
this dairy institute as a demonstration of Nestlé’s creating shared value
commitment, as well as to help the community to move forward. It is
aimed at the whole dairy community, not just Nestlé suppliers. The vi-
sion and mission of the DFI is to be recognised as China’s leading centre
of competence for dairy farming.

We inaugurated the DFI in October of last year,
and it has a few different aspects, as it is both an edu-
cational facility and an R&D centre. On the educa-
tion side, we have classrooms and two demonstration
farms that are part of the institute. We run courses
for professionals in the dairy industry, ranging from
three-day courses for farm workers up to month-lon

don't run these courses by ourselves; we have a num-
ber of expert partners who help us. On the academic
side we are partnered with the University of Wiscon-
sin-Madison, and also the North East Agricultural

of leading industry partner companies who specialise
in particular aspects of dairy farming, feeding, health
management, genetics and so on, so that overall we
cover the end-to-end process. So far, those who have
attended the courses seem to have found them very useful, and we are
developing ways of testing them at the end of their programmes so that
we can ensure they return to their farms with tangible and practical new
knowledge.

As well as the educational side of the project, there are R&D facilities
at the institute, where our partners do a lot of research (we ourselves
tend to focus more on the development side). Again, the research cov-
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28

ers anything related to dairy farming,
and recently our partners have been
looking at developing more efficient
feed mixes. This is essential for cost-
effective milk production, but can
also have an effect on the cattle’s
methane production, a particular
concern for the dairy industry at pre-
sent. Then, on top of that, we have
partners doing interesting work in
genetics and vaccinations, so we are
exploring many different areas, but
all with the overall goal of helping
the industry to move forward.

How are the farmers responding
to this transformation in their
working practices?

The Nestlé Dairy Farming Institute has a range of educational facilities for attendees.

£ 8N4 FEEIFOAZRRES IR,

By and large, the farmers participating in the transformation are
seeing it as a positive development. Those who are working with the
institute get guidance, and they have a partner they can approach and
get their questions answered, which is very important at this phase of
transition. On top of this, they have access to a network of the other
farmers working with the institute and our partner organisations.
Obviously, there are some small farmers who don't believe that they
have the capabilities to grow and move away from looking after only
ten cows, but many seem excited by the prospect. Overall, I think
dairy farmers in China are approaching a junction: either they go one
way and move to professional farming, or go the other and get out of
farming altogether. In between, there is not much left.

The government is encouraging this transition primarily because
they believe that with bigger and professionally managed farms,
food safety will be better controlled and better managed than it is at
present, given the number of backyard farms in China. This makes
sense, but food safety is primarily driven by the knowledge level of the
farmers. If they don't have enough knowledge about how to manage
a farm, and you give them a bigger farm, they will have the same
problems, only on a bigger scale — and that is where the Nestlé Dairy
Farming Institute comes in.

What is your view of this transition, from the perspective of
Nestlé?

We welcome the increased focus on quality, and we want to reassure
the consumer that local ingredients can be of high quality and meet
worldwide standards. Also, it is important for us, as better safety
standards upstream in the process can help reduce wastage. We have
stringent regulations in terms of food safety, and so if we get raw
materials from a farmer that don’t meet regulatory norms, then a lot of
effort, resources and water will have been wasted.

Because of this, we ourselves have invested a lot of effort in ensuring
the safety of food — not just the final products, but also the raw
materials we use. We are making progress in increasing our upstream
traceability, so that if we find we have a problem with some milk, we
are able to trace it back to the farm, and even potentially to the level of
the individual cow. We do not only do this for dairy products, and we
are setting up similar systems for peanuts and grain so that we know
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which mill the wheat flour comes from, as well as which farmer and
field. This enables us to train up our farmers so that the grains with
which they supply us are the right grains to meet all the regulations
and standards.

What are some of the other projects that Nestlé are working on,
away from dairy?

Another area in which we have been investing heavily is in our work
with coffee growers in Yunnan’s Pu’er region. Before we started
activities there, there was hardly any coffee at all in China, but now
Yunnan has become quite a reference point for arabica coffee. We
procure about 13,000 tonnes a year of this coffee. Starting from this
season, all the beans we buy in Yunnan are certified for the highest
industry 4C (Common Code for the Coffee Community) criteria.
Before we came to Pu'er, the farmers were
growing a range of different things — corn,
rubber, tea — but now they see coffee also as
a good source of income. We have supported
this transition in a number of ways, and we
have been both supplying the farmers with

~00d safety Is
seedlings and arranging training courses for d H\/@ ﬂ by J[he
them. The goal is to build the capabilities

of our suppliers by teaching them how to kﬂ OW‘edge |e\/e|
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maximise their quality and yields — what
they need to do to ensure that their trees are
successful and healthy, and how to make sure
that the beans are picked at the right time. To
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this end, we have another demonstration farm ’% I:Iﬁlq ?‘_%Z‘Z E _é_ g
in Xishuangbanna, and we also do some R&D N
in the region in affiliation with our global R&D ]Z_\_. ZEE EE fl:ﬁ E El\] '%D -l'R
centre in Tours, with the goal of maximisin N7 A=
the quality of the coffeegthat we produceg. 7J<:I:-TI-E Ej] E/\]
Now, of all the coffee that we procure in Pu’er,
between 8o and 9o per cent is used in Nestlé’s
activities elsewhere in the world, so its quality is certainly being
recognised.

As well as coffee, we are also now looking into peanuts, chickens
and eggs. You would think chickens and eggs would come together,
but actually the two are quite separate industries. In these sectors, we
are at a much earlier stage of development: at the moment, we have no
plans to set up a chicken-farming institute, but what we are doing is
trying to understand the various upstream processes better. At present
we just buy these goods as commodities, but we need to have a better
understanding of the whole supply chain in China — where and how
they grow, and what are the risks in the growing areas. Once we have
done this, we will be able to work with everyone in the supply chain,
from the farmers through to the traders and the warehouse operators,
to improve quality and also to minimise the risk of safety problem:s.

We don't do everything, but we try to get involved where we can
have the biggest impact and deal with our biggest supply risks. Food
safety is non-negotiable for us, but by working with the suppliers we
hope to create a scenario in which everyone wins. Higher-quality raw il SRR A E, AR OG- MR )R
materials are good for us, as when we receive them, the fewer products o R BRI AR AT R, BUOAAERET R
we have to throw away, the better. At the same time, this is also good FHR, ARSI, FR, X BAART
for consumers, as the less we throw away, the lower their costs are — W, POPRATRTMM D, 2 H FAE R
and it is good for the farmers themselves, as they get a better and more AR, EOAFITRE, PRSI L
reliable source of income. o Wy, EAEHEMBRAKRE. o
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Solar Impulse 2, the plane in
. anexciting solar-powered
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w hat is the goal of the round-the-world flight?

The round-the-world flight is the culmination of a project
that started 12 years ago, with the goal of promoting renewable en-
ergy, clean technology and energy efficiency. The aeroplane serves as
demonstration that these technologies exist and that they work. We
can't cheat — the plane either flies or it doesn’t. The next step is then
encouraging people to think, “If we can do this in the air, what can we
do on the ground?”

There are two parts of the project. One is the plane, which is
effectively a flying laboratory and serves as a demonstration of the
capabilities of our go partner companies. Some of these firms have
made technological contributions, others financial contributions,
and some have even contributed human resources in terms of engi-
neers. Interestingly, only two of the go are from the aviation industry.
The next step for them is to commercialise some of the technologies
we are using for the plane, and in fact some products that we are us-
ing are already making their way to the market.

The other side of the project is that it is a communications plat-
form, and because of the nature of the flight itself, our project ap-
peals to a number of different constituencies. These include political
decision-makers responsible for putting in place the appropriate en-
vironment for the adoption of these new technologies, and business
leaders who are responsible for promoting
R&D in their companies. What we really
hope is that the project is able to inspire
people, and so we do a lot of work with
young children and university students.

Source: Solar Impulse Revillard Rezo.ch
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When we land in a place, the plane, the
team and the pilots are put on display. For
example, in Nanjing we had ten days of
visits and conferences, in which we wel-
comed the local community as well as the
Swiss community in and around Nanjing.
On top of this, we produce a lot of material
ourselves, we broadcast live, and we have
a website which we update regularly along
with a very active social media programme.
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the project but with the goal of promoting
clean technology and renewable energy.

Furthermore individuals can take part using the platform
www.FuturelsClean.org, which aims to mobilise individuals, organi-
sations, celebrities and politicians to confront the Conference on
Climate Change of the United Nations (COP21), which will define the
new Kyoto protocol in December 2015 in Paris.

Away from the flight itself, how successful has the project been
as a communications platform?

So far, we have had a very positive reaction from everyone around
the world, and here in China, the reception has been absolutely phe-
nomenal — from the press, from the public, from everyone. I think
our message resonates very well in a country like China, as on the
one hand you have a government that is publicly very committed to
sustainable development, and on the other a population who are also
very supportive of environmental projects. Then, on top of these, you
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have an industrial base which knows China is the leader in solar tech-
nology, and we think that it will also be the leader in clean technolo-
gies. Hence, we have a message which fits perfectly with the national
agenda and with what people are interested in.

How is the flight going?

So far so good, but the real challenge is the next leg from Nanjing to
Hawaii. We have been calling it the “moment of truth”. The plane will
be flying for five days and nights, something which has never been
done before, and so this is the exploration leg of the project. If we
succeed, then it will validate 12 years of technology choices and pilot
training.

What is morale like in the team at the moment?

Everyone is terribly excited. After all, this is what everyone has signed
up for. There is a little bit of nervousness, because this is the critical
moment, but everyone — starting from the pilots down —has been
waiting for this moment. We have 150 people on the team, spread out
over a number of locations, with our flight directors based in Mo-
naco. There are lots of people watching to see how it goes.

What's your role in the project?

People have started calling me the “CWQ”, which stands for “Chief
Worry Officer”, but aside from worrying, I have several roles. One of
my favourite parts of my job is working directly with the pilots, and
in addition to this, I look after marketing and communications with
all the government relations. This is a bit of a challenge as we have to
get the permits to fly over all the countries on our route, and we have
to get the airports at which we want to land to cooperate. I also look
after all the partner development and partner relations.

I've been with Solar Impulse for just over five years, by accident
really, but looking back it feels like serendipity. I'm not an engineer
nor am I a pilot; in fact, I trained as a diplomat, and worked in media
for a number of years. However, some mutual friends told me that

Sourge: Solar Impulse-Revillard Rgzo ch

Solar Impulse 2 flying over Switzerland during test flights in 2014.
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Source: Solar Impulse Revillard Rezo.ch
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Bertrand and Andre were looking for someone, and they put me in
touch. At the interview, I was a little reticent, and said that my back-
ground didn’t seem quite right, but they told me that this different
background was exactly why they wanted me.

I'm not unique on the project in terms of having an unusual back-
ground. Before we started, everyone said it would be impossible to
build a solar-powered plane
that could fly day and night.
What we are doing is far
away from what has been &
done in the past, and to i ek
make this work we needed Fﬁ -
to hire a team from a range :
of different backgrounds T
who were able to think dif- §
ferently enough to make the
project work.

=
3

How do you feel when the
plane is in the air?

[ cry with nervousness
when the plane takes off,
and I cry with relief when it
lands. Now, not long before
the moment of truth, these

worries are increasing, but I N L
have to focus on my profes- FAFEHPLETERS.

Checking the weather in the mission control centre in Monaco.
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sional obligations to keep

busy and focused. After all, once the plane takes off, everything is in
the hands of the mission control people in Monaco, and obviously
the pilot. I just focus on my communications role.

If the round the world flight is successful, what comes next?

A week of vacation, maybe! At the moment, we are really focusing on
the flight itself, and whatever may happen, we are going to continue
with all the promotional activities around the flight. However, there
are a few potential projects we are thinking about from the techno-
logical side of things, particularly in terms of drones and unmanned
vehicles.

It is much easier to go from having a piloted plane to having an
unpiloted plane, as you don’t have to worry about the pilot and all the
safety equipment that comes with having a person on board. If we
can fly without a pilot, then firstly the plane can stay in the air much
longer, and also we can start putting in other pieces of equipment.
Since we have this high altitude (25 miles up) and high-quality plat-
form, there is the potential to do a great deal in terms of surveying,
or secure telecommunications. We wouldn’t be able to completely
replace the functions of a satellite, but we could do a lot. The military
have been experimenting in this space for a while, but now we think
things are opening up to civilians, and while we can’t do everything
on our own, we can offer a lot of technology, as well as technological
and engineering expertise that could be very useful — especially in
terms of energy management, battery management, and lightweight
materials, among others. As I say though, we haven't got any firm
plans — the focus is still very much on the round-the-world flight.o

More information about Solar Impulse can be found on
www.solarimpulse.com
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The Sino-swiss Dialogue
2015 In Gulyang
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With their strong similarities and ability

to complement each other through

their differences, Guizhou Province and
Switzerland have developed a synergy that
looks increasingly positive and promising.

by CCPIT Guizhou

Similar geography and environment

Guizhou Province, a landlocked region in southwestern China,
shares abundant similarities with Switzerland in geography and
environment. It has an area of 176,000 square kilometres, of
which 75 per cent is mountains and plateaus, and 48 per cent is
forests. Its terrain is rugged, with underground rivers, thousands
of limestone caves, jagged peaks, cascading waterfalls, jade-green
forests, dramatic valleys, terraced rice fields and karst formations
— a unique landscape shaped by the dissolving of layers of
bedrock over thousands of years.
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Switzerland known as the ‘Park of the World), is a magnetic
place for global travellers. Guizhou also enjoys the name of ‘Park
of China’. It has no severe winters or intense summers, with
average temperatures of 3-8°C and 18-26°C in these two seasons
respectively. Nowadays, Guizhou is upgrading its tourist industry
to attract more tourists from China and abroad, with its beautiful
natural scenery and unique experience of the diverse lifestyle of
ethnic minorities.

Differences in natural resources

Guizhou is famed as a vast land of natural treasures, in accordance
with the meaning of its name in Chinese: ‘place of riches’ The
province possesses plenty of mineral and energy resources. It has
proved to have more than 50 mineral deposits, the reserves of
which are even at the top state level. It is nicknamed the ‘sea of
coal in the southwest’ for its coal reserves of 53-55 billion tons.
Guizhou’s resources also include a vast variety of traditional
Chinese herbal medicine. As one of the four main growing areas
of herbal medicine in China, 3,927 species of medicinal plants,
289 species of medicinal animals and 78 kinds of medicinal
minerals have been found in this province. It has made the best
of the precious gifts from nature in the modern pharmaceutical
industry. And currently, the largest herbal medicines and fresh
products market in Southwest China is under construction,
covering an area of 400 mu (26.7 hectares). By its completion,
half the country’s fresh Chinese herbal medicines will be gathered
in the market, attracting more than 2,000 pharmaceutical traders.

Constant Guizhou-Swiss dialogue

Guizhou, this underdeveloped southwestern province, was among
the first batch of places in the China West Development Project
carried out the by Chinese government in 2000. In 2014, President
Xi Jinping declared that Guizhou would be a testing place for
China’s new implementation of the eco-
civilisation policy as a part of the China Dream.
To live that dream, Guizhou hopes to learn
from the development of Switzerland, which
now has a stable, prosperous and high-tech
economy and enjoys great wealth. Fortunately,
the Eco-Forum Globe (EFG) opened a window |
for it.

The Eco-Forum Globe (EFG) was firstly
known as the Eco-Forum Guiyang in 2007-2013,
until it attracted national attention and was
renamed. Still holding its annual conference in
Guiyang, the capital city of Guizhou, the EFG
hosts various events to share knowledge and
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Guizhou has a vast
variety of traditional
Chinese herbal
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experiences in the implementation of policies
regarding green economics transformation and ecological security
in China and abroad. It is worth mentioning that, according
to its founder, the founding of EFG was inspired by the World
Economic Forum in Davos, Switzerland. Today, as the only eco-
forum in China, the EFG is a major think-tank for the Chinese
government to design more sustainable development models
for the future of China, with a better balance between social,
ecological and economic dimensions.

After a series of Sino-Swiss and Guizhou-Swiss dialogues
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in forums in 2013 and 2014, a common ground was found. It is
believed that Guizhou is an ideal location to apply the innovative
clean-tech, eco-tourism and sustainable development strategies
that have enabled Switzerland to be a sizable economy while
preserving its natural environment.

A blueprint of the developing path for further Guizhou-
Switzerland cooperation was discussed in the forum. The
following aspects were suggested to be studied from the Swiss
model, such as the manufacturing of precision machinery and
equipment; advanced medicine production and the healthcare
industry; eco-tourism; and clean technology.

A number of proposals, including building a Swiss Industrial
Park and launching a cooperated endowment health industry
in Guizhou, along with promoting the cooperation between
pharmaceutical companies (Novartis in Switzerland and Bailing
in Guizhou), were made to deepen the cooperation between
Guizhou and Switzerland.

Motivated by this, a Guizhou-Switzerland Agreement on
Establishing Mountainous Economy and Eco-Civilisation
was announced by participants from the Swiss and Guizhou
governments in July 2014. This is a new milestone in the bilateral
relationship, following the Free Trade Agreement (FTA) signed
by the two nations. It highlights the efforts and achievements in a
more humanised and sustainable way of development.

Guizhou-Switzerland Trade and Tourism Promotion
Conference

Guizhou has 17 native ethnic minorities, whose lifestyles and
unique cultures have earned Guizhou the title of ‘a thousand
islands of various cultures’ The landscape, climate and unique
ethnic minorities attract packs of tourists to Guizhou. Last
year, 320 million people came and brought Rmb28.8bn (about
USD4.6bn) in revenue to this province.

Based on the Agreement and FTA, the cooperation was further
enhanced by the Guizhou-Switzerland Trade and Tourism
Promotion Conference in Zurich on 5 November 2014. After the
promotion conference, the Guiyang City Government and Greater
Zurich Area agreed to formally establish a partnering relationship
to promote economic exchanges, cooperation and collaborations
between the cities of Guiyang and Zurich. The two governments
signed the Memorandum of Understanding for the Sino-

Guizhou hopes

to learn from the

development of
Switzerland
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Dialogue between Switzrarland and Guizhou
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Dialogue between Guizhou and Switzerland, July 20th, 2013.
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Zhucheng Square in the center of Guiyang, the capital city of Guizhou Province.
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Swiss Mountainous Planning Cooperation (Phase I) between
the Guiyang Free Trade Zone Administration, China and LEP
Consultants AG & Swiss Water GmbH, Switzerland. Furthermore,
another four cooperative documents were signed, encompassing
tourism, environment and trade, hence creating a good start for
the cooperation.

After the conference and several rounds of dialogues, another
two projects were launched. Guizhou officially joined Phase 2 of
the Adapting to Climate Change in China Projects (ACCC), which
is jointly initialised by official organisations from China, Swiss
and Britain (National Development and Reform Commission
in China, Department for International Development, Swiss
Agency for Development and Cooperation SDC, and Department
of Energy And Climate Change in Britain), which planned to
provide CHF3m (USD3.2m) in 2014-2017 to help China to adapt
to climate changes. Further detailed cooperation plans were
settled this January, regarding a research project of the Global
Foot Network, which was then signed last November between the
Environmental Protection Department of Guizhou and the Swiss
Agency for Environment, Forests and Landscape.

Guizhou to be the “Switzerland of the East”

With so many similarities, as seen above, Chinese people tend
to believe that there is a special tie connecting Guizhou and
Switzerland. Guizhou is ready to seize every opportunity to
learn from the best. Governor Chen Min'er of Guizhou cited
an old Chinese saying to stress the importance of learning
from Switzerland — that “Stones from other hills can be
used to polish jade”. Instead of merely copying the success
of Switzerland, Chen indicated the resolution of developing
an economy with local characteristics. “If Switzerland
can say ‘no’ to the argument that geography determines
destiny, then it is also possible for Guizhou to develop itself
into the Switzerland of the East”, Chen said confidently.

Guizhou will conscientiously learn and apply the wisdom
and experience of Switzerland in education, economic
development and environment preservation to achieve
sustainable development, and looks forward to having
much further cooperation with Switzerland in 2015, the 65th
anniversary of the establishment of diplomatic ties between
China and Switzerland. Hopefully Guizhou will shine with
Switzerland to become another Plateau Pearl in the world. o
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Dialogue between mountains

Embassy of Switzerland in China 1950-2015
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Solutions have now been found to some HXELER TP EZBE
of the operational issues some Swiss ARSI EIESFL A EH T
companies encountered when delivering Y0t E B 2RV 4E LRI
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a value of CHF15.8bn (USD17bn) behind only the EU and the
United States.

Operational Issues

With the increased number of applications for FTA preferential
tariffs, companies have started to encounter some operational
issues while dealing with customs authorities. One of these is
the problem of the non-recognition of FTA tariffs in cases where
the consignment is delivered via third party countries. Recently,
several Swiss companies have complained about the difficulty
in getting their consignments qualified under FTA rules in
China, because of the ‘direct transportation’ rule of article 3.13
of the FTA.

The concept of transshipment, or shipping to the destination
via third party countries, is a common issue in world trade law
and FTAs in general. The Switzerland-China FTA includes a rule-
article 3.13 of the FTA that answers the question of transshipment.
Even though article 3.13 states that “preferential tariff treatment ...
can only be granted to originating products which are transported
directly between the parties”, it also allows, in paragraph two, for
shipments to transit in third countries if (a) “they do not undergo
operations other than unloading, reloading, or any operation
confined to preserve them in good condition” and (b) “they
remain under customs control in those non-parties”.

Therefore, the Switzerland-China FTA does include a rule,
which allows shipments to transit in third countries. However,
like in any new agreement, there may be misinterpretations from
local customs officers, as they are not used to such rules, or the
shipment conditions make it practically impossible to confirm
that the FTA conditions are still applicable. In the case of the
Switzerland-China FTA, after several complaints were raised, the
Swiss Federal Customs Administration (FCA) and the General
Administration of Customs of the People’s Republic of China
(GACC) initiated specific expert groups to find a viable solution to
this direct transportation issue.

The data exchange system

The result of those experts’ meetings was the release of the
circular D30 ‘Switzerland-China Free Trade Agreement Direct
Transport’ of the Swiss FCA, dated 9 April, 2015. As of May 2015,
solutions have been found for most of the consignments, in
particular for those exported from Swiss approved exporters using
the specific data exchange system.

In relation to the China FTA, Swiss approved exporters should
also register for the data exchange system in order to enjoy the
FCA’s new arrangements. The goal is the electronic transfer of the
declarations of origin of the products being delivered to the other
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party’s relevant customs authorities. Exporters, which are not
interested in qualifying as approved exporters or being registered
in the data exchange system and therefore use the form EUR.,
can still enjoy the preferential treatment of art. 3.13 of the FTA.
However, it would then be left to the customs administration of
the importing party to decide whether or not the FTA conditions
have been fulfilled and which documents have still to be
submitted.

For consignments excluding air transportation, Circular
D30 from the FCA provides a solution for exports done with
origin declaration via the data exchange system with China
from approved exporters. Approved exporters using the data
exchange system may qualify for the direct transport rule by
submitting a “commercial document with the origin declaration,
supplemented with (a) the precise transport route between
Switzerland and China and (b) number(s) of the Swiss export
customs declaration(s)”. Such document must be identical to
the document transmitted to the China authorities via the data
exchange system. Should the consignment be delivered via the
EU, a copy of the T1 form is additionally required. Therefore, we
suggest exporters apply for approved exporter status and join the
data exchange system.

In relation to air transportation, Circular D30 from the FCA
states, that for air freight, as long as it is only air freight and “the
consignments are covered by an air waybill for the entire journey
from Switzerland to China’, the air waybill “will be recognized
as proof of direct transport”. Here, as well, we strongly suggest
following the FCA circular and ensuring that the air waybill stays
with the consignment during the whole trip.

The Switzerland-China FTA is still in its early days. Many of
the issues related to this agreement are only now arising, and
others will continue to arise in the years to come. The effects of
this FTA will be definitely seen in the long term, but it is advisable
to start adapting to the trading procedures between Switzerland
and China now, especially by implementing the suggestion from
the FCA and GACC. Even though it may seem complex and time
consuming, economic benefits in the medium to long term will
overcome the initial burdens. o

About the author

Andrea Nessi is Managing Partner
at UNITOUCH Services Ltd. UNITOUCH
is a management consulting company
with focus on investment and business
development advisory in Greater China.
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SiNo-swiss Diplomatic Traffic
P SN AZIE R

RECENT EVENTS AND VISITS EHRER S A1

Political News BURHE

Switzerland and China deepen dialogue on labour FERINGES T, BRI E
and employment
3H THEISH, St E RS 35 WA A TR R R /R
The Head of the Labour Directorate of the State Secretariat of ST EBEAT IR, JER A RERAT &k, DA IV [ SE H
Economic Affairs (SECO) Boris Ziircher visited China from March 7 A S35 TRhAL & VESGH S5,

to 15, and held talks with his Chinese counterparts to deepen their FHRFEIBEAT AL T A TR PR TR R & e i S5 he 15
efforts to operationalise the Sino-Swiss bilateral agreement on MBI AR I 2 R
labour and employment cooperation. Ry el ; g TPE AR S R
Mr. Ziircher, accompanied by representatives of social partners i,
and a delegation of experts on labour issues from SECO, met with ] SR L,
representatives from the Chinese Ministry of Human Resources and L . RS E RN
Social Security. PAK 5 TARRE G 22 40
The exchanges focused on labour market and employment T I 95 9 56 Tr) R A 4 T
policy, social partnership mechanisms and work-related safety and Wo W5 Ik 2 AN Rl
health. Various areas for strengthening cooperation were identified, A TR SIS A T —
especially within the framework of the Swiss-funded Sustaining B, BRI B
Competitive and Responsible Enterprises (SCORE) Project. LAl AT 4 R e I H
The two sides agreed to continue the discussions on the sidelines HEZR T B —SB 4, WUy
of the International Labour Conference in Geneva in June 2015 and to [G1 2% F-201 546 F AE H P BLAE 47 1 BR 5 T 2 30 1) 4k Sk
hold the next high-level dialogue on labour and employment issues in RIBBBAT L, HT 20165547 F—5E 1A 3635 TRt
Switzerland in 2016. IFal 8 2 Ao i
Economic News S ianiE
Switzerland joins Asian Infrastructure Investment Bank B ML E R R A BT RIT
Switzerland has been accepted as a founding member of the China- BB A DR R T B S SR AT B W A R, B AT P
led Asian Infrastructure Investment Bank (AIIB), a new financial sPEE SR, TERBISI AR, S 1ERR I IX &
institution which aims to promote sustainable economic development SRR,
in Asia. eI B R EGR T3 A28 H A . B AEB I RS
The acceptance was announcement by the Chinese Finance BR—BeE B TT3H I3 THE, HibRy 58 =4m
Ministry on March 28, following the submission of Switzerland’s ANIX— WL 7 R .
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application to join the bank on March 13, a decision made by ___
the Federal Council. Switzerland thus became one of the first W
three European countries to be admitted into the institution. S

Participation in the foundation process will give Switzerland
a unique opportunity to work on the new institution’s articles
of agreement and to be well positioned from the start. It will
also help Switzerland strengthen relations with China and
Asia in general.

“We have established a very good reputation in the fields
of energy infrastructure, transport infrastructure, and also
telecom infrastructure, and any and everything to do with the

environment. We are also a financial power and consulting .I

services industry power, and that is what we may bring in,”
said Swiss Ambassador to China Jean-Jacques de Dardel.



The creation of AIIB is proposed by China with the purpose of
enhancing the sustainable development of the Asia region, especially
poorer countries. By May 12, the bank has officially approved 57
nations as prospective founding members.

Science and Education News

Solar Impulse lands in China with messages of
sustainability, Swiss innovation

The Swiss-made, zero-fuel aircraft Solar Impulse 2 made its stopovers
in Chongqing and Nanjing from late March to mid-May during

its round-the-world flight, and spread its key messages of clean ]
energy, sustainability with events and activities co-organized
by Solar Impulse partners and the Swiss Embassy.

The events were held in a bid to raise awareness of ’ o

renewable energy, environmental protection and to share the |
Swiss innovation spirit. The highlight was the Solar Impulse
and Youth Exchanges’ event held in Nanjing on April 30, |
during which co-founders and pilots Bertrand Piccard and
André Borschberg met with 600 Chinese university students
and exchanged ideas on Swiss innovation, technology and the
pursuit of dreams.

An idea born in Switzerland, the aircraft is the first of its
kind in the world that is able to fly day and night without fuel, thanks
to the 17,000 solar cells built into its wings. The project has gained
full support from the Swiss Confederation and has had support from
more than 100 Swiss government institutes, research centres and
private companies from the start.

Swiss excellence in education shown at APAIE
Conference

Representatives from 12 reputable Swiss institutions for higher
education showcased the strengths Switzerland boasts in higher
education, research and innovation at the 1oth Asia-Pacific
Association for International Education (APAIE) Conference and
Education Exhibition, held in Beijing from March 23 to 26.

The representatives from universities such as University of Geneva
and the Federal Institute of Technology Zurich joined international
policy-makers and education experts for discussions
about the challenges higher education faces in a
globalised world, and sought out possibilities for new
partnerships.

“Asia is still very much to be discovered for education.
It’s not like there is an established long term relationship
[with Swiss universities]. There are new partnerships
through development,” said Pascal Marmier, executive
director at Swissnex China. He also foresees the great
potential for further partnerships in innovation and
technology between Swiss and Chinese universities.

Switzerland is recognized as a country that values &
education and innovation. More than half of its 12 §
academic universities rank in the top 200 in different
international rankings. Thanks to its dual-track system
of Vocational and Professional Education and Training, Switzerland
has a high number of highly skilled personnel who contribute to
the success of Switzerland’s world-leading industries. It also has the
lowest youth unemployment rate in Europe.
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Development News
Roundtable discussion on disaster risk reduction

A roundtable discussion on the private sector’s involvement in
disaster risk reduction was held in Beijing on March 6, in order to
help increase that sector’s contribution to this field and conduct more
efficient cooperation with the public sector, especially in the Chinese
context.

Organised by the Swiss Embassy in China and the Swiss
Development and Cooperation Agency, the discussion, titled
‘How can the private sector efficiently contribute to reduce
vulnerabilities’, was joined by 20 specialists from Swiss and
Chinese government organisations and companies, including the
National Disaster Research Center China and Swiss Reinsurance
Company Beijing Branch.

Participants stressed the need to share values and knowledge
to face common challenges and to find innovative solutions
to risk reduction. Another big challenge acknowledged at
the meeting is the improvement of efficiency in post-disaster
evaluation, asset assessment, monitoring and information
exchange and social development.

Green building Swiss House Beijing under planning

Swiss House Beijing - a marketplace for innovation, trade and
investment in a plus-energy modern structure to be built with Swiss
sustainable technology - was launched in Beijing on March 12.

The concept was put forward by Swiss Ambassador to China Jean-
Jacques de Dardel who also serves as the Strategic Chairman of the
board. The construction is undertaken by the Swiss Active Building
Development Group. The green building, which is currently being
planned and will be located in central Beijing, is expected to be
completed before 2020.

It will host leading Swiss, Chinese and international companies
engaged in innovation and technology, and become a flagship
representing Switzerland’s core values and showcasing Swiss
excellence in technology, service and education.

Cultural News
Basel Symphony Orchestra cast spells on audience

To mark the 65th anniversary of bilateral relations between
Switzerland and China, the Basel Symphony Orchestra, one of the
oldest and most renowned orchestras in Switzerland, was invited to
visit China for the third time in March.

Under the baton of chief conductor Dennis Russell Davis, the
orchestra staged two concerts in Beijing and Shanghai on March
23 and March 25, and fascinated audiences with their excellent
performance of classic repertoires from Mozart, Beethoven,
Stravinsky and Chinese composer Chen Yi.

The internationally renowned pianist Fazil Say captured the
audience with his extraordinary interpretation of Beethoven’s piano
concerto No. 3 in C minor. The concert in Beijing was a great success
and the orchestra had three encores following overwhelming applause
from the audience.

The Swiss Ambassador Jean-Jacques de Dardel enjoyed the concert
in Beijing with the many guests invited by the embassy, who also
spoke highly of the performance. 0
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SwissCham is your partner in China. our mission is to
support the success of our members by organizing high-class events,
offering member-only benefits, giving exposure and access to the
international business community and publishing informative
content in “The Bridge” magazine and in our newsletters.

Sign up today and join a growing membership of over 600
companies and individuals in China. As a member, you will enjoy
the following services:

* Access to our directory with over 2,000 contacts

* Access to investment zones and high-tech parks and governmental
bodies

* A free subscription of “The Bridge” magazine and our newsletters

* Discounted fees for SwissCham and partner events

» Access to our one-of-a-kind member benefit program (BJ, SH)

Join SwissCham Today!
www.swisscham.org/china

SwissCham Beijing | Tel: +86 10 8468 3982 | Email: info@bei.swisscham.org
SwissCham Shanghai | Tel: +86 21 6149 8207 | Email: info@sha.swisscham.org

SwissCham Guangzhou | Tel: +86 760 8858 1020 | Email: info@swisscham-gz.org
SwissCham Hong Kong | Tel +852 2524 0590 | Email: admin@swisschamhk.org
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The acquisition of Swiss heritage brands
by Chinese firms is becoming a more
common phenomenon, and is providing
the brands with more market potential.

by René Riittimann

pleased when a Swiss firm bought a foreign company.
Growth, especially abroad, had long been a welcomed
strategic direction which sparked enthusiasm in the Swiss
domestic market. However, situations have changed, and now

o ver the past thirty years, Switzerland has always been
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a different wind blows. In fact, more and more foreign companies Al B v IR SRR A 5 25 ST R BB
are buying Swiss firms. With the tremendous acquisitions Wl gl St 1 SRR B 2 R e e
undertaken by Chinese companies around the world, the situation — ZEIRE R AR RS R
and the view have also changed significantly in Switzerland, and
the former joy has turned into some degree of concern. BFEERP
In recent years, Chinese companies bought large-sized
Swiss firms such as Addax Petroleum, the textile division of OC Hep—Apl AT Grenchen ) ETERNA T
Oerlikon, and many smaller companies. Connected to the sale of 2014 45 H A T 5 e R v 1 il e Ak 4 B 2 4 A
home-based companies, the waves became especially high when (RS Ay R GE) W, 4k Milus e it i el
real ‘pearls’ and the ‘Made in Switzerland’ tag came into foreign KA I I, DR PRI ST 1 th 45 AT AE
ownership. Hi LSl TEXRRm, BEEERE, RER
I EER EXTXAME G R ETERNA AL Z,
The Eterna case T H— B B BB Sl GO A i R
Wity ETERNA B B 8507 E Ik b R Bk
One of the cases is the 2012 sale of Eterna, headquartered in the EHTLWMATA BH R - RETMPHEE.
Swiss city of Grenchen, to Citychamp (formerly called China G, SEIRAEI I I Y i 1 4 i A A e R I
Haidian), a Chinese company based in Hong Kong. The surprise FR (QfEmLRRTFR) WL . R
in Grenchen was considerable when the Porsche family sold the A8 e %9V JRAE i R B AT A 5, 000 4404
company, after Milus had been previously transferred to foreign B EESRAE A (6 %R A 02 200 4434
ownership (Chow Tai Fook Group in Hong Kong). The fears were RIEATIEA MR8, fEWl ETERNA /Yy
great, although the Porsche family did little for the traditional AR, SRR R R e 2 USRI A
brand Eterna and was not active in leading the brand into a good ETERNA fir'F Grenchen 47, SR AE 2013
future. R AR R S CReT.
The buyer from China already owned two proprietary watch LR S TR, ORI T 2287 Bk
brands, Ebohr and Rossini, before the purchase of Eterna. In AL, SR
addition, Citychamp is among one of the largest distributors of o B RAKER T, BABTM.
watches, including Swiss timepieces, in the fast-growing Chinese « ATHHM I Grenchen X4 R B
market. Currently, Ebohr and Rossini collectively have more than T, SEREHE,
5,000 points of sale in China, and Citychamp also distributes non- o BRI BRI ORISR B 1 KA TR
proprietary watch brands in around 200 points of sale around the REAEEMTIT 10 B
mainland. During the acquisition process, Chairman Hon Kwok o PEREAKCFISE] T
Lung repeatedly emphasised the production continuation of the
Swiss brand in Grenchen. EIEIRRIh
In 2013, Citychamp bought
Corum, a luxury Swiss watch MR, Wi
brand. XIER Y, R4

How has the situation changed EWFA b ilig”

as the two brands are now in AR 1 KM
Chinese hands? In general, the . XL
conclusion is as follows: TREAABALY
+ The jobs have both been 250 {2 F - BB A K,
secured and slightly expanded 2

+ The salaries of the employees SR T e
and the amount of taxes paid BE Pt 45 ) s e A
to the authority of Grenchen ol S B IETR
have not decreased, but have BB B, bR
continuously increased A Aol Py T R R TR
+ The market penetration of ey & Szillidalioln

both watch brands in Asia has Hon Kwok Lung, Citychamp’s chairman, repeatedly emphasised the ~ F i Ll ik ke

greatly been deepened, being production continuation of the Swiss brand in Grenchen. WEEN, ks
attributable to the distribution FIHEREEKEER S R BEBSEERCMET BT AewE R L8 E
power of Citychamp i

THE BRIDGE | SUMMER 2015 | ISSUE 39 #5 | 2015 E%T] | 553948 47



4 Expert Opinion ERILE

48

+ The development of new styles could be financed
« Production capacity has reached a new height

Citychamp’s successes

Overall, Citychamp has increased the exports of watches
“Made in Switzerland” following the wider geographical
distribution. This accomplishment is partially owing to
the total amount, around CHF250m (USD264m), that
Citychamp has invested in their Swiss watch portfolio.

In connection with this positive result is the corporate
philosophy expressed by Chairman Hon Kwok Lung, also the
controlling shareholder of Citychamp. From time to time,
he has stressed the sustainable nature of his business and
the importance of a balanced level of all Swiss companies
he has purchased, as well as that he will continually
promote and develop the two acquired Swiss companies.

In April 2014, Citychamp also bought the UK-based Dreyfuss
Group, who had a tradition of timepieces dating back to 189s5.
Together with the previous acquisitions, on the one hand
Citychamp bought know-how; on the other hand, it strengthened
the market power of the purchased Swiss watch brands.

Further acquisitions

Currently, nearly 70 Chinese companies are located in
Switzerland, several of which resulted from acquisitions. In
Switzerland, acquisitions are not solely made by Chinese
enterprises. The leading countries in 2014 were England with
40 acquisitions and Germany with 32, followed at distance by
France. Chinese investors now also buy global established brands
and globally successful companies such as Club Med, which was
purchased for CHF1.2tr (USD1.27tr).

From the acquisition of ‘Made in Switzerland’ by Chinese
companies, we can conclude that they have had no negative
effects on the Swiss watchmaking tradition. On the contrary,
the companies have gained new market potential through their
acquisitions, which otherwise would have been very difficult to
reach.

Thus, albeit with a slightly watery eyes, we can still cheer
‘Hurrah’ when traditional Swiss companies are acquired. ©

About the author

Prof. Dr. René Riittimann is Emiritus
Professor for International Management
and Innovation Management at the Zirich
University of Applied Sciences School of
Management and Law. He specialises
in doing business in the Asia Pacific
Region and India regarding strategic
issues and new products and services.

Prior to the purchase of Eterna, Citychamp already
owned two proprietary watch brands, Ebohr and
Rossini (pictured).
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FOR MORE INFORMATION CONTACT 3 i ﬁg&
STEVE TRENT

PRESIDENT

trent@wildaid.org

WHEN THE BUYING STOPS, THE KILLING CAN TOO

www.wildaidchina.org



51 Chamber News

cvents, New Members and Agenda
EVENTS

All-Chamber Welcome Back Networking Winter Session

Venue: Marriott Hotel Northeast

Roundtable on Public Private Partnerships for Development

Venue: Swissotel Beijing
Speaker: Patrizia Palmiero, Swiss Embassy; Yang Siquan, National Disaster Research Center China; Gary Wei,
Swiss Re

When Swiss Made Meets Made in China: Innovation, Entrepreneurship &
Craftsmanship

Venue: New Huadu Business School Beijing Campus
Speaker: Wang Chijiang, Hampoo; James Breiding, Naissance Capital; Lin Hua, New Huadu Business School
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Chamber News

Regional Annual General Assembly & National Annual General Assembly

Venue: Swissotel Beijing

Details

On the occasion of our Regional Annual General Assembly (RAGA), SwissCham Beijing members elected the
new Board of Directors for 2015. We would like to congratulate our new and re-elected Board Members and
thank them for their dedication to the success of SwissCham and its members. We look forward to working with
them during this new SwissCham year.

The new board of directors are listed on the next page.
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44 Chamber News

The new Beijing SwissCham board of directors 2015

Bernhard STEFAN
President & National
Representative
Vice President
Strategy & Business
Development
Nestlé Greater China

Yvan SPRUNGLIN
Vice President
General Manager
SICPA China

Kevin LEE
Board Member
Tax Director
PricewaterhouseCoopers

52

Daniel MEYER
Board Member, Nat.
Representative &
National Chairman
Vice President
DKSH (China) Ltd

QinLU
Vice President
President
Swiss Reinsurance China

Cyrus MA
Board Member
Vice President
SGS-CSTC

Cyrill SCHOLER
Treasurer & Nat.
Representative
Vice President
Financial Controller
ABB China

Yeong-Wei CHUA
Board Member
Managing Director
UBS (China) Ltd

Martin MUELLER
Board Member
Director
SWISSPEARL China

Pauline HOUL
Secretary General
President & CEO
Eurohold China

Olivier GLAUSER
Board Member
Co-Founder,
CFO & Director
Shankai Sports
International

David BRAUN
Honorary Member
Head of Economic Section
Embassy of Switzerland
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Chamber News

Swiss Traditional Dinner

Venue: Swissotel Beijing

Platinum Sponsor: CCPIT Guizhou

In-Kind & Lucky Draw Sponsors: Sinodis, Emmi, Villars, Nespresso, CHEERS

Details

The RAGA & NAGA was followed by the Swiss Traditional Dinner. Members and non-members came along
with families and friends to experience a typical Swiss atmosphere. This year’s dinner was a great success
gathering once again over 150 people. The raclette cheese was provided by Emmi and the exquisite food was
accompanied by a selection of white and red wines proposed by CHEERS, guests also enjoy the great coffee
from Nespresso and delicious chocolate from Villars.
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APR
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LEM Roundtable - Vocation Training Program

Venue: LEM Company
Speaker: Jin Jian, Gu Fuhua, Xu Jing, LEM Company

Seminar on Trade Credit Management: More Risks in Fragile Economic
Recovery?

Venue: Four Seasons Hotel
Speaker: Rocky Tung, Coface

Get Together
Venue: CHEERS 18 - Gulou

The New Double Tax Treaty Between Switzerland and China - What Has
Changed

Venue: Kempinski
Speaker: Kevin Lee, PwC; David Braun, Embassy of Switzerland in Beijing
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Venue: Hilton Beijing

NEW MEMBERS

CORPORATE MEMBERS
Mr. Peter Troesch ( #{%5)

SwissTaste

BT ET
Address: Central Park, Outlet 101, Building 18, 6 Chao Wai Da Jie,
Chaoyang District, Beijing BifAX 85N HT 6 SHIHER 18 5

# 101
Postcode: 100027

Telephone: +86 10 6597 9229

| SwissTaste {

IEELITITE e dedt

Mr. Joseph Wong ( T )

Mammut Outdoor Equipment
BERPAER (IR ) BRAR

Address: Unit B501-503, 5th Floor Jin Tai Guo Ji Building
Building 1, No.11 Guang qu Road, Chaoyang District, Beijing It ;X
mEEXRE 11 ShexEMRAE 1 St B E 501-503
Postcode: 100022

Telephone: + 86 10 8721 4849
Fax: +86 10 8795 6738 ext 8010
Website: www.mammut.ch

CORPORATE MEMBERS (NPO)
Ms. Barbara Stiuble (£ 1% )

Association Swiss School Beijing
IRELTERERS

Address: Beijing Riviera 361, Xiang Jiang Bei Lu Nr. 1, Chaoyang
District FEILREAMAKX , T 1 5, AREFILEE 361
Postcode: 100103

Werein Schweizer Schade China
Assaciation Ecole Sulsse Chine
Association Swiss School China

of (R - g
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Chamber News

Swiss-Chinese Dispute Resolution Forum

Mr. Steven Zhang ( #& )

Enactus China

EITHE

Address: 4/F, Chuangfu Building, No.18, Danling Street, Haidian,
Beijing It RITEEXFAHER 18 SIEKE 4 #

Postcode: 100080

Website: enactuschina.cn
enactus

CORPORATE ASSOCIATE MEMBERS
Ms. Barbara Seidelmann

5 Star Plus Retail Design
R AmERITEE (IER) BRAR

Address: 20/F e-Tower, no. 12 Guanghua Street Chaoyang
District, Beijing It R ZAFAX FAERK R 12 SHHB 01 KE 20

=

Postcode: 100020 +

Telephone: +86 10 5624 4890 E
5 STAR PLUS

Website: www.5starplusdesign.com

Mr. Wu Bing (£/X)

CCPIT Guizhou

RAMAERRE

Address: Section B 12A3, World Trade Plaze, 48 Middle Yan'an
Road, Guiyang, Guizhou Province SN & BT EL TR 48 S

R % B X 12A3
Telephone: +86 8518858 7652
Fax: +86 8518855 5655

Website: http://mch.gzcom.gov.cn
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i Chamber News

EVENTS

The New Double Tax Treaty Between Switzerland and China - What Has
Changed

Venue: Le Royal Meridien Hotel

Organised by: SwissCham Shanghai

Speakers: Mr. Kelvin Lee - Cross-border tax expert with PricewaterhouseCoopers; Mr. David Braun - Head of
Economic, Financial and Commercial Section, Embassy of Switzerland in Beijing

Details

It has been a long time since the first Swiss China Tax Treaty has been signed in 1990. Given the rapid growth of
bilateral trade and changes to business models in the past 25 years, the previous Swiss China Tax Treaty could no
longer fit with the commercial needs. As such, a re-negotiation between tax authorities of Switzerland and China
began two years ago and resulting in a new Swiss China Tax Treaty. This new tax treaty came into effect on the
1January 2015. The revised articles in the new tax treaty provide enhanced protection on cross border payments,
particularly dividends, royalties and capital gain payments. Furthermore, a revised ‘exchange of information’
article in the new tax treaty offers treatment in line with international practice.

Getting Back Together

Venue: Schuler Wine Shanghai

Organised by: SwissCham Shanghai

Details

This social event ‘Get Back Together’ at Schuler
Wine Shanghai gave the guests the opportunity to
discover four different wines from across Europe
and Australia.
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Chamber News

Regional Annual General Assembly RAGA 2015

Venue: Sofitel Shanghai Hyland

Organised by: SwissCham Shanghai

Speakers: Board Members of SwissCham Shanghai

Details

The General Assembly of SwissCham Shanghai has welcomed four new Board Members and a new
President. Alberto Bertoz (V-Zug) is taking over from Andreas Luchsinger (Novartis) as the new President.
New in the Board are: Detlef Britzke (Medela), Edouard Le Bourgeois (Biocom Energy), Thomas Schweizer
(Oerlikon Metco) and Marcus Setterberg (Komax). The following longstanding members have left the Board:
Andreas Luchsinger, Martin Wagner, Christine Li and Martin Honegger. SwissCham Shanghai is thanking
them for their contribution and effort. SwissCham Shanghai has now the following Board members: Alberto
Bertoz (President, V-Zug), Daniel Heusser (Vice-President, Virtuarch), Anh Huynh (Eiger), Detlef Britzke
(Medela), Andrea Nessi (Unitouch), Edouard Le Bourgeois (Biocom Energy), Thomas Schweizer (Oerlikon
Metco), Marcus Setterberg (Komax), Vivian Xu (McCann World Group), John Woo (DKSH). Honorary Board
Member: Alexander Hoffet, Consul General at the Swiss Consulate in Shanghai.

How Foreign SMEs Can Finance Their Expansion in China and Manage Forex
Risks

Venue: Regal International East Asia Hotel

Organised by: SwissCham Shanghai

Speaker: Mr. Ulrich Link, Senior Relationship Manager, Commerzbank; Mr. Ludwig Fella, Head of Corporate
Banking, Commerzbank; Mr. Kevin Struck, Head of Currencies Sales Asia, Commerzbank; Mr. Alexander
Leufgen, Deputy General Manager, Stern Ingredients

Details

Financing the market entry and the expansion stage is a key factor for any company doing business in China.
But how can this be done with a calculated risk? This presentation focused on the options foreign companies
have in China to finance their operations and expansion plans. These include: shareholder loans, bank loans,
working capital loans, investment loans and other solutions to finance Chinese subsidiaries. The second part
of the presentation focused on instruments and strategies how to eliminate Forex risks in the balance sheet.
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Ladies Networking Night

Venue: Bubbly Nation

Organised by: Inter-Chamber

Details

A very nice evening where women from a variety of backgrounds could meet their own kind, including
women who are running their own businesses, planning to lauch their careers, or just hope to enlarge their
professional network.

How to Live Healthy in Today’s Business-focused World

Venue: Shanghai Slim’s

Organised by: SwissCham Shanghai

Speakers: Mr. Urs Mattes, an MD from the University of Zurich, Switzerland, Managing Director at Mathys China,
a family owned orthopedic company based in the Canton of Solothurn; Mr. Frank Huang studied medicine with
focus on prevention and traditional Chinese Medicine and is Sales & Marketing Director at Mathys China.
Details

In large cities it is easy to become exhausted and stressed. Long working days, inefficiencies, challenging traffic,
fast food and worsening air quality all have an impact on our health. This presentation was about Yin and
Yang of your health and gave away tips on how to live a healthier life in a bustling place like Shanghai. In this
presentation, Urs Mattes and Frank Huang conveyed to the audience the alarm bells and warning symptoms
to look out for, and some simple tips on healthy eating to stay in good shape. The speakers familiarized those
present with two famous food concepts, namely the Mediterranean and the Oriental food pyramids. They also
revealed the truth about why most weight reducing diets do not really work. It was a very pleasant occasion
with active participation from the audience and all enjoyed the venue, the food and the interesting speeches.

58

Sino-Swiss Double Tax Treaty and Swiss Pension Reforms: What Swiss Citizens
living in China need to know

Venue: Belgian Beer Cafe

Organised by: SwissCham Shanghai

Speakers: Ms. Siri Ueltschi - Swiss Life, project manager with the agency covering the Swiss living abroad.
Details

The recently signed and enacted double tax treaty between Switzerland and China has far reaching implications
for companies and individuals. Changes are not only a given for companies but also for Swiss individuals living
and working in China. This includes tax-free periods, maximum tax rates, tax payments on dividends, pensions
and interest income.
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NEW MEMBERS
CORPORATE MEMBERS

Mr. Zhanbing Ren

Blondel Chocolatier

Address: Xin Tian Di Style L147, Madang Road 245, Shanghai,
China BiEMAEX YR 245 SHAMM E—FFHE L147
Postcode: 200020

Telephone: +86 216333 8201

Email: zbren@vip.sina.com

Ulacrilabien dopuin 1750

Chamber News

Ms. Flora Hu

Shanghai EastBest & Lansheng International
(Group) Co., Ltd, CIIF Branch
ESRE=4EATEINB S AR

Address: 13F, Minmetals Building, No.757 Guangfu Road,
Shanghai, PRC LMt 8 757 SR KE 13 #
Postcode: 200070

Telephone: +86 212206 8386

Fax: +86 216279 0302

Email: florahu@shanghaiexpogroup.com
Website: www.ciif-expo.com

Mr. Santiago Diaz Zamboni

Hero (Shanghai) Trading Co. Ltd.

Address: Unit 4236 CITIC Square, 1168 West Nanjing Rd,
Shanghai, China L/8M#ZXERARK 1168 SHERE! 7
4236 =

Postcode: 200041

Telephone: +86 215117 9503 . Hexo
Email: santiago.diaz@hero.ch

Website: www.hero-baby.cn

CORPORATE ASSOCIATE MEMBERS
Mr. Stephan Titze

Netafim
FIER (M) RURRERAR

Address: 6/F Block 36, Kailong Elite Building, No.1888 New Jin
Qiao Road, Pudong New District, Shanghai, China _t81 B RET
X 1888 SEWM B 36 11 6
Postcode: 201206

Telephone: +86 21 6125 1251

Fax: +86 21 61251275

Email: Stephan.titze@netafim.com
Website: www.netafim.cn

o NETAFIM'

Mr. Warner Shi

Foreign Investment Promotion of Changzhou
National Hi-tech District

ENERSHERESRE

Address: Room 909, 8 Hengshan Rd, Changzhou, Jiangsu,
China IAHABMNTELE 85 (BMXREZRS) 909 HAE

Postcode: 213022

Telephone: +86 519 8517 8995 ‘ﬁ
Email: syftc@cznd.org.cn e
Website: www.invest-in-cnd.cn
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Ms. Elizabeth Gao

Shanghai Premier Investment (Group) Co.,
Ltd
ESRRERE (&H) BRAAE

Address: 8F, Shanghai Light Industrial Mansion, No.376
Zhaojiabang Rd, Xuhui District, Shanghai 3Em# L R &5 K

376 SEIAE 8 #
Postcode: 200031 - .

il IR E
Telephone: +86 21 3127 1866 B2 Premier

Fax: +86 2131271866
Email: 86 2131271866

Website: www.premier-park.com

INDIVIDUAL MEMBERS

Mr. Edouard Le Bourgeois
Ms. Amélie Papin
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51 Chamber News

EVENTS

Regional Annual General Assembly in
Zhongshan

Details

An efficient RAGA was held after which members
enjoyed a French dinner in a beautiful restaurant. The
warm atmosphere and stimulating conversation meant
that the evening was enjoyed by all.

MAR Swisscham Open 2015 Golf

8 Tournament, Phoenix Hills Golf Club,
Dongguan
Details

After last year’s successful launch of the Golf Open in
the Pearl River Delta, HK and GZ SwissCham organized
the second installment of this event this May. Many
more ‘Golfers’ attended the Open this time enjoying the
course, the food, the drinks, and spending time with
each other. We are definitely looking forward to the
next tournament!

NEW MEMBERS ASSOCIATE MEMBERS
CORPORATE MEMBERS Mr. Ken Zhi
Ms. Faye Xu Guangzhou Gourmet Service Co., Ltd
ImimFTRRRERAE
SMI Email: ken@gzflyingdragon.com
ETEXREFRRERARMARLE senegztyingdragon.
Address: Room 901, East Baodai Rd, Suzhou, Jiangsu China. INDIVIDUAL ASSOCIATE MEMBERS
EIAEBMIRPRERRE 399 SHEFH 901 £
Telephone: +189 2890 6286 Mr. Paul Mark Jolley
Fax:+189 2890 6286
Email: 3020448@qq.com HGR Technology
Telephone: +86 760 8830 0061
Fax: +138 2394 3322
Email: pmjolley@gamil.com
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Chamber News

EVENTS

Joint Business Luncheon with the Swiss Association of HK - Life in North
Korea: Firsthand insights on North Koreans and expatriates working there

Venue: Joint Business Luncheon with the Swiss Association of HK - Life in North Korea: Firsthand insights on
North Koreans and expatriates working there

Guest Speaker: Ms. Katharina Zellweger (Visiting Fellow at the Center for International Security and Cooperation
at Stanford University)

Details

North Korea (DPRK) is a country often written about in international media and news items, but accurate
information and a good understanding of its people and culture can be difficult to find. The focus of this luncheon
was on life in North Korea for ordinary North Koreans and for expatriates working there, including a number of
facts and figures about the country. Ms Zellweger concluded the presentation with sharing her views on what the
most promising path forward might look like.

4

SME Panel discussion - E-=Commerce in China

Venue: Transpacific (Far East) Ltd., Sheung Wan

Panelist: Managing Director of Fiducia, Mr. Stefan Kracht and CEO of Transpacific (Far East) Ltd, Mr. Alex Tunik.
Details

The Swiss Chamber of Commerce in Hong Kong proudly invited the Managing Director of Fiducia, Stefan Kracht
to be our guest speaker of this SME roundtable again. The event was a panel discussion where the following
topics were addressed:

« The challenges and opportunities of E-=Commerce in China

« Available platforms

« Logistics including supplying the goods to the platform, importation & payment terms

« Who is making money selling in China? The platform, the logistics company or the brand?

« Manage expectations, how to deal with the returned goods and what are the “hidden cost”
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62

Networking-cocktail with MBA students from University of Applied Sciences
St. Gallen & Lucerne

Venue: COMMERZBANK, 29/F, 2 IFC, 8 Finance Street, Central

~uy ,d
FC% \‘Plle

dreh 3

Joint Business Luncheon with the Honourable Mr John Tsang of the Financial
Secretary of the HKSAR

Company Visit of the Giibelin Jewellery Salon

Venue: GiibelinJewellery Salon, Central

Details

The Swiss Chamber of Commerce in Hong Kong had a visit from the Giibelin Jewellery Salon. Giibelin, a Swiss,
family-owned jewellery company, has stood for the highest quality in precious gemstones, jewellery and
watches for over 160 years. During this visit, our members had the opportunity to explore the world of precious
gemstones and to meet the Giibelin gem specialists.
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Chamber News

Monthly Cocktail initiated by Swiss Young Professionals

Venue: O’Phillie’s

Joint Business Luncheon with the Swiss Association of HK - Switzerland-China
Free Trade Agreement: Summarizing the Potential Benefits to Traders

Venue: Hong Kong Club, Central

Guest Speaker: Prof. Bryan MERCURIO, Professor and Vice Chancellor’s Outstanding Fellow of the Faculty of
Law at the Chinese University of Hong Kong

Details

During this luncheon, Professor Mercurio provided a brief summary of some of the potential benefits to be
made for Swiss traders from the Switzerland-China Free Trade Agreement. Focusing on key issues such as
investment, intellectual property (including pharmaceutical patents and counterfeiting) and agricultural
products, the presentation reviewed the gains made in the negotiations, seek to filter the ‘paper’ gains in the
text from the ‘actual’ gains which Swiss traders can use to their advantage in the Chinese market and discuss
what this means for Swiss importers, exporters and investors.

11‘ 11,

MAY

Joint Business Luncheon with the Swiss Association of HK - An introduction to
the Security Policy of Switzerland

Venue: Hong Kong Club, Central

Guest Speaker: Bernard Jeanty, Defence Attaché of Switzerland to the PRC - DPRK - ROK, Embassy of
Switzerland in Beijing.

Details

In this luncheon, Mr Bernard Jeanty provided a briefing about the instruments of the Security Policy in
Switzerland. He further elaborated on the role of a defence attaché and also answered questions relating to the
situation in South East and East Asia.
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MAY Monthly Cocktail initiated by Swiss Young Professionals
7 Venue: The Shore
MAY i

Mg
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SwissCham Open 2015 Golf Tournament

Venue: Phoenix Hills Golf Club, Dongguan

Details

SwissCham Hong Kong and Guangzhou organized the 2nd SwissCham Open 2015 in Dongguan. This event
was a perfect opportunity for people from Hong Kong and Guangdong province to exchange minds and ideas,
a platform for networking, and an opportunity to bring customers and suppliers together. It's one of the first
partner events from SwissCham Hong Kong and SwissCham Guangzhou and was a good opportunity to meet
people from both chambers as well as the business community in the Pearl River Delta

MAY The 12th InterCham Connecting People Cocktail

1 2 Venue: The Mira Hotel, TsimSha Tsui
CORPORATE MEMBERS
Mr. Wong Kow Teng Mr. Andrew Hendry
Tradewinds Tours Ltd. M & G Investments (Hong Kong) Ltd
Address: 11B, Harbour Commercial Building, 122 Connaught Address: Level 46, Unit 4607-11, The Center, 99 Queen’s Road
Road, Central, HK Central, Central, Hong Kong
Telephone: +852 2816 3700 b cmperpiots Telephone: +852 3796 7033
Email: info@tradewindstours.biz Gty Caortier Email: mgasia@mandg.com
Website: http://www.lcc-tradewindstours.com/ Website: www.mandg.com INVESTMENTS
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Mr. Brian Lui

New Frontier China Development Ltd

Address: Flat B, 10/F, Cheung Lung IndBIdg, 10 Cheung Yee
Street, Lai Chi Kok, Kowloon

Telephone: +852 2487 8736 :

Email: info@nfcd.hk 5 ) NowFrontior
Website: www.nfcd.hk

Mr. Juerg Elsener

Ernst + Partner Hong Kong Ltd

Address: 51/F Hopewell Centre, 183 Queen’s Road West, Wanchai,
HK

Telephone: +852 3602 3086
Email: juerg.elsener@ebp.hk
Website: www.ebp.hk

Basler + Partner

Mr. Hosham Hatef

Swisscare Insurance Service (Singapore) Pte
Ltd

Address: 16 Purvis Street, 2F, 188959, Singapore
Telephone: +65 9029 4015

Email: h.hatef@swisscare.sg

Website: www.swisscare.com

5{.'};55‘-' are

Mr. Reto Merazzi

Appway Hong Kong Ltd

AGENDA

Chamber News

Address: Suite 1306, 93-103 Wing Lok Street, Hong Kong
Telephone: +852 96607247
Email: reto.merazzi@appway.com Appmy
Website: www.appway.com e

Mr. Roberto Pace

Airp Management Solutions Ltd

Address: Unit C, 1/F Seaview, 2 Parkridge Crescent, Parkidge
Village, Discovery Bay, Lantau, HK

Telephone: +852 91791007 AIRP ©
Email: roberto.pace@airpsolutions.com  Hmesrment shutian 15
Website: www.airpsolutions.com

INDIVIDUAL MEMBERS

Ms. Nicole Barberzt

YOUNG PROFESSIONAL MEMBERS

Mr. Malko A. Schraner

Mr. Jeremie Smaga

Ms. Sarah Smaga

Ms. Sabina T. Simmons

Mr. Jodo André de Faria Neiva
Mr. Anson Ho

Mr. Tonio Wohlwend

Mr. Benjamin Treves

Joint Monthly Luncheon with the Swiss Association of Hong Kong are usually held on

the first Monday of each month

For details, please contact Ms. Joyce Yan at Tel: +852 25240590, fax no. +852 25226956: email: admin@swisschamhk.org or

www.swisschamhk.org

Monthly after-work cocktail initiated by Young Professional Members
Welcome to our monthly after-work cocktail initiated by Young Professional Members with good old friends and nice new
faces! Members and their friends meet for a casual after-work cocktail every first Thursday of the month. If interested

kindly contact Mr Gabriel Mallet at gabriel.mallet@abacare.com
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Economic Data 2335 £3E

Sino-Swiss Economic Data And Indices

3 22 5 R S 1R R

Bilateral trade with Switzerland in Q12015
2015 & 1 ZES5HTHILHA

Import from China Value | Percentage (%) | Export to China Value | Percentage (%)
(Million CHF) o (Million CHF) B (%)
MeREACTE s (%) RO
(BRImLERR) (BRmLEER)
Total Trade Volume 255 5% 3149 100 2,093 100
Forestry and agricultural products, fisheries #:lfI7R™ 5, il 178 15 93 1"
Energy source EERFTIR 08 0 1 01
Textiles, clothing, shoes #54Rf@. IR3E. & 2160 178 150 17
Paper, articles of paper and products of the printing industry 43, 4415, ENRIL SIS 81 07 27 03
Leather, rubber, plastics KZ, &R, 28 542 45 140 16
Products of the chemical and pharmaceutical industry £#fEZHR 921 76 2972 337
Stonesand earth A#1, B+ 133 1 52 06
Metals £/ 600 49 466 53
Machines, appliances, electronics #li%. B2, BF =& 5279 434 2444 277
Vehicles ZEif 16 10 95 1"
Precision instruments, clocks and watches and jewellery {2, K. %kE 1,236 10.2 2,346 266
Various goods such as music instruments, home furnishings, toys, sports equipment, etc. 907 75 26 03
5%, REAR. TR, FEREFHMER
Source ¥EFIR: Swiss Federal Customs Administration FCA  ¥{EKIR: HLBINEXEERF (FCA)
Investment and Trade Relations between the Yangtze and Pearl
River Delta Regions, and Switzerland
L , - N s B E 4
RTERIMRI=ZAMEX AR ENES TR
Swiss Investment Accumulated by the end of 2014.6 Imports from Switzerland Exports to Switzerland
b o e HE 2014 £ 6 ANRITHEHEM Wmt#0 EiETHO
Region X Project Contracted Actual Project| Contracted Actual 2013 2014 2013 2014
B million USD millionUSD | WE% | million USD millionUSD _ | yspm |Growth | USDm | Growth | USDm | Growth | USDm | Growth
AREH (BH%T) |EREH (BHET) EREH (BA%T)EREM (BART)| 54T | rate% |EHET| rate% |BAXT| rate% |BAXT| rate%
< 5% <SR <R O 1L O
2013 | 2014 | 2013 | 2014 | 2013 2014 K% HRE% % B %
Shanghai L 29 34 141 120 N/A N/A 502 2,036 N/A 8479| 10743 | 8,086 -46 498 18.8 3614 274
Jiangsu T75 7 18 126 154 87 162 235 1,557 1417 921 -45| 1204 307 585 -06 643 98
Zhejiang #TiT 14 10 232 30 226 83 690 600 370 51 514 39 720 77 514 29
Anhui 28 0 1 0 203 0 10.8 n 40 N/A 3745( 2277 | 3784 08| 5242 15349 493 59
Delta Region 40 67 277 3175 N/A N/A 831 4323 N/A 9,807.45 815191828 -6.4 | 1,8554 3.8 (12297 337
=it
Guangdong ["%| N/A 6 N/A 322 N/A | 4369 N/A N/A N/A N/A N/A| 7900 69 N/A N/A {800 93
preliminary 2014 whole
year figures (2014 £
S RIE)
China H[E 7 79 N/A N/A 240 340 1,637 N/A 5,700 56,020| 1455 [ 40,490 28| 3510 06 | 3,090 121
Source: Swiss Federal Customs Administration FCA and Guangdong Provincial Department of Commerce and the Ministry of | Source: Shanghai Commission of Commerce, Jiangsu, Zhejiang and Anhui
Commerce of People’s Republic of China. &R : 1B INEXEER. I FEARSTRPEARENERS S, Provincial Department of Commerce and the Ministry of Commerce of People’s
Republic of China. #ER/R: LETHSZRR. IHE. WIANRHEH
ST, PEARENERSH.

COMPILATION #iE#ess

These tables are compiled from various sources by the Economics and Commercial Section of the Consulates General of Switzerland in
Shanghai and Guangzhou. Should you be interested in any of the Consulate’s economic services or newsletters please contact Ms. Nie

Liqun at Liqun.nie@eda.admin.ch.

FRFERRTE DEN NEAFELFREASARE, IREFEIAFENLEFRSIMERN, FEILLEKR, ML

Ligun.nie@eda.admin.ch,
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Regus Business Centre

AT 5

15 Business Centres in Shanghai
60 locations in Greater China

EB15TmFHL, KPEX 604

Private Office

® Flexible office leases
FEHA R i
® Quick and easy to set-up
N
° Tﬁe latest modern design
1% 7B i
e State-of-the-art facilities
i i
? 31 ,200 centres worldwide in prime locations
e
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Regus
+86 4001201205 Rk wWww.regus.Cn Work your way



Hospitality as legendary
as our landscape.

It's easy to fall in love with Switzerland - before you even catch a glimpse of the Alps. The combination
of personal service, award-winning cuisine, and fully flat beds in SWISS Business allows you to arrive
relaxed. For information or reservations of nonstop flights from China to Switzerland and beyond,
contact your travel agent or visit us on swiss.com

\ | /,

Fly nonstop to the heart
of Europe and beyond

SWISS.COM
_ -

ousanisapromse. AW GWISS
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